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	Justification of the topic choice. Accuracy in defining the aim and objectives of the thesis. Justification of the topic choice; accuracy in defining the aim and tasks of the thesis; originality of the topic and the extent to which it was covered; alignment of the thesis’ topic, aim and objectives.
	4
	4
	3
	2

	Structure and logic of the text flow. Logic of research; full scope of the thesis; alignment of thesis’ structural parts, i.e. theoretical and empirical parts.
	5
	4
	3
	2

	Quality of analytical approach and quality of offered solution to the research objectives. Adequacy of objectives coverage; ability to formulate and convey the research problem; ability to offer options for its solution; application of the latest trends in relevant research are for the set objectives.
	5
	4
	3
	2

	Quality of data gathering and description. Quality of selecting research tools and methods; data validity adequacy; adequacy of used data for chosen research tools and methods; completeness and relevance of the list of references.
	5
	4
	3
	2

	Scientific aspect of the thesis. Independent scientific thinking in solving the set problem/objectives; the extent to which the student contributed to selecting and justifying the research model (conceptual  and/or quantitative), developing methodology/approach to set objectives.
	5
	4
	3
	2

	Practical/applied nature of research. Extent to which the theoretical background is related to the international or Russian managerial practice; development of applied recommendations; justification and interpretation of the empirical/applied results. 
	5
	4
	3
	2

	Quality of thesis layout. Layout fulfils the requirements of the Regulations for master thesis preparation and defense, correct layout of tables, figures, references.
	5
	4
	3
	2


Each item above is evaluated on the following scale, as applicable: 5 = the thesis meets all the requirements, 4 = the thesis meets almost all the requirements, 3 = a lot of the requirements are not met in the thesis, 2 = the thesis does not meet the requirements.





Additional comments: 

Please, elaborate on the above mentioned criteria (about 250 words)


The theme of thesis is urgent issue. It is devoted to the problems of brand extensions. As the brand extension strategy is having a lot of advantages, companies very often try to transfer the positive associations they had already created for the brand into the new categories they enter. This is a risky strategy not only long term, but also short term, therefore knowing the factors which influence the consumers’ acceptance of a brand extension is a must.
The purpose of this thesis is to identify the nature and elements of perceived fit between parent brand and extensions. This factor has been thought of as the most important for defining the extension success. In this thesis, the author  uses example of Chinese Internet company Xiaomi tech (which originally a smartphone vender and build their business empire through the use of brand extension strategy) the influence of perceived fit on successful brand extensions. 
Research parts are well aligned and the general structure is clear and logical, the study has a balance between the theory, including theoretical background for brand extension concepts, which contains research design, theoretical model explanation, results of empirical study and discussion. Theoretical background is comprehensive and has a good structure. Combining the quantitative and qualitative research method, the author a  reveals deep understanding of how consumers evaluate extensions based on perceived fit and  examines possibilities of further extension opportunities for brand Xiaomi. The research finding fills up the research gap of limited knowledge of perceived fit and sheds light upon how to leverage the brand fit as a effective tool when planning and implementing brand extension strategies.
The list of references is up-to-date. The author justified the choice of proposed research tools and theoretical model, explained data collection methods and presented questionnaire data. Neither typographical nor calculation errors were found in the thesis and the overall text flow is logical. 
Appreciating the quality of the research, it is necessary to make some critical comments.

· The objectives stated in the introduction of the research, which reveal the main goal of the thesis, are compiled very widely. It is desirable to expand the list of objectives so that they more closely reflect the structure of the content of the research.
· Theoretical implications were formulated on the basis of only one brand (the study focused on one particular brand rather than several brands across various product categories).
· The author could pay more attention to the managerial implications in the framework of practical recommendations.  
· The author should have paid more attention in the research to such factor of influence on the success of categorical expansion of the brand as perceived risk. This is because  perceived fit is found to have an effect on brand extension success through the perceived risk. Perceived fit is an important variable when it comes to brand extension because consumers generally like to buy extension products because it eases their purchase decision and helps consumers to transfer their associations into the extension product easier and thus, it helps consumers to reduce the risk levels they perceive.
· There are certain inaccuracies in the preparation of the research. For example, the names of the figures are located at the top of the figures, although according to formal requirements their designations should be under the figures.
· The author could potentially add more items in the questionnaire.

Summarizing the above facts, the referee  can conclude that the thesis is presented in a clear and meaningful way and the results of the study are properly interpreted and are easily understandable. Knowing the factors which positive influence consumers’ evaluation of brand extensions will not guarantee successful implementation of the strategy. However it will increase the chances of the new product launches of having better long term performance. The understanding of the current brand and company status, the extension category, marketing mix and the target group of the extension are the must-haves before taking the decision for extending the brand.

Shujie Yuan of meets the requirements of the Master in Management  program, and according to the reviewer’s opinion deserves “good(B)” grade, thus the author can be given the desired degree.
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