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	Justification of the topic choice. Accuracy in defining the aim and objectives of the thesis. Justification of the topic choice; accuracy in defining the aim and tasks of the thesis; originality of the topic and the extent to which it was covered; alignment of the thesis’ topic, aim and objectives.
	5
	4
	3
	2

	Structure and logic of the text flow. Logic of research; full scope of the thesis; alignment of thesis’ structural parts, i.e. theoretical and empirical parts.
	5
	4
	3
	2

	Quality of analytical approach and quality of offered solution to the research objectives. Adequacy of objectives coverage; ability to formulate and convey the research problem; ability to offer options for its solution; application of the latest trends in relevant research are for the set objectives.
	5
	4
	3
	2

	Quality of data gathering and description. Quality of selecting research tools and methods; data validity adequacy; adequacy of used data for chosen research tools and methods; completeness and relevance of the list of references.
	5
	4
	3
	2

	Scientific aspect of the thesis. Independent scientific thinking in solving the set problem/objectives; the extent to which the student contributed to selecting and justifying the research model (conceptual and/or quantitative), developing methodology/approach to set objectives.
	5
	4
	3
	2

	Practical/applied nature of research. Extent to which the theoretical background is related to the international or Russian managerial practice; development of applied recommendations; justification and interpretation of the empirical/applied results. 
	5
	4
	3
	2

	Quality of thesis layout. Layout fulfils the requirements of the Regulations for master thesis preparation and defense, correct layout of tables, figures, references.
	5
	4
	3
	2


Each item above is evaluated on the following scale, as applicable: 5 = the thesis meets all the requirements, 4 = the thesis meets almost all the requirements, 3 = a lot of the requirements are not met in the thesis, 2 = the thesis does not meet the requirements.
Additional comments: 

1) The topic is original and very specific, aims and tasks were defined clearly as well as the context of the research. However the structure misses the an important point: the theoretical part should also touch the specifics of telecommunication industry management and challenges of knowledge management.  

2) Overall structure and logic of the text are good, the author tried to place the concepts from the general to specific ones.  However Chapter 1.2 tells more about market knowledge management, not marketing knowledge management. The difference between these 2 concepts is not well explained in the theoretical part, as well as the role of each of the concepts in marketing strategy. 

Chapter 1.1 touches 5Ps concept, however 1.3 tells about 4Ps and with a lot of details, it would be sufficient to define 5P just once. 

3) The case study seems to suit the research strategy for the topic the best as the telecommunication market is controlled by 5 major players. In-depth interviews are the good data collection method as only marketing managers should be able to answer the questions about the strategy and processes within the company. However some of the in-depth interviews were held via email, having all interviews via phone calls would bring more details, and also this method of data collection brings up the question of the data quality. Also since there are only 5 companies on the market, it would make sense to investigate all of them, or at least explain how excluding Hutschison company may have affected the results of the analysis.

4) The role of marketing knowledge management in marketing strategy in telecommunication industry was not clearly defined / explained. The research / knowledge gap was not explicitly described in the chapter 1.

5) Overall practical / applied value of the research should be presented in a more comprehensive way, managerial implications suggested seem to be too general.
6) There were several misspellings and language mistakes, also the speak of the thesis sometimes was too simple and informal, pictures and schemes are of different styles, numbering of lists sometimes is not sequential, lists and sub-lists are mixed which makes it difficult to follow the main idea.

Master thesis of Zelfa Lola Maretha meets (doesn’t meet) the requirements of the Master in Management program, and according to the reviewer’s opinion deserves a “good (D)” grade, thus the author can be given the desired degree.
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· фамилия, имя, отчество: Чумак Анастасия Сергеевна;

· место работы, должность: аналитик, JetBrains GmbH;
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