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	Justification of the topic choice. Accuracy in defining the aim and objectives of the thesis. Justification of the topic choice; accuracy in defining the aim and tasks of the thesis; originality of the topic and the extent to which it was covered; alignment of the thesis’ topic, aim and objectives.

	Contemporary online retailing companies are strongly focused on stimulating purchases in customers and driving sales. At the same time, they face cutbacks in profits through extensive product return rates. Therefore, the topic of the paper under consideration has been chosen by the author in the right way. It’s clear the said topic reflects her interests and motivation to understand product return behavior in online retail environment. The aim and objectives of the paper are well defined and fit the field of up to date managerial research. 

	Structure and logic of the text flow. Logic of research; full scope of the thesis; alignment of thesis’ structural parts, i.e. theoretical and empirical parts.

	Overall, the paper is well-structured, the logic of the text flow meets as a whole the GSOM requirements and recommendations of the research paper organization. The order of the parts of the master thesis follows the logic of the steps to reach the purpose of the study.                                                             

	Quality of analytical approach and quality of offered solution to the research objectives. Adequacy of objectives coverage; ability to formulate and convey the research problem; ability to offer options for its solution; application of the latest trends in relevant research are for the set objectives.

	The goal of the research is clearly formulated. The research process is consistent and the methods of data collection are chosen in good conformity with the research tasks formulated in the very beginning, resulting considerations and conclusions are drawn as a result of the concepts analysed, relevant to the present thesis previous works and the collected data analysis. The applied research approach is – as it is rather clear -applicable for further research on impulsive buying behaviour and product returns. 

	Quality of data gathering and description. Quality of selecting research tools and methods; data validity adequacy; adequacy of used data for chosen research tools and methods; completeness and relevance of the list of references.

	The sampling and data collection is organized in due course and is supported with corresponding methodological justifications. All the scales adopted in the study have a good validity level. The process of data collection is well explained. However, the power of the sample could be improved. The work would be more interesting with the expansion of the number of consumer clusters resulted from corresponding segmentation of target markets. The power of these clusters should be comparable, naturally. However, this is said as a wish for future research.  

	Scientific aspect of the thesis. Independent scientific thinking in solving the set problem/objectives; the extent to which the student contributed to selecting and justifying the research model (conceptual  and/or quantitative), developing methodology/approach to set objectives.

	The author has showed a good knowledge of relevant scientific literature that helped her to develop the reasonable design of research. The author has demonstrated practically professional knowledge of the subject studied and ability to think independently and provide analytically proven interim and final suggestions. The results of the thesis have made a certain contribution to the domain of academic literature concerning impulsive buying. It could be, in the first place, sail about the fragments representing post-purchase phase of buying behavior and extend the understanding of product returns from the consumer behavior perspective. 

	Practical/applied nature of research. Extent to which the theoretical background is related to the international or Russian managerial practice; development of applied recommendations; justification and interpretation of the empirical/applied results.

	The thesis addresses a relevant managerial issue regarding product returns in e-commerce, which has become a major cost driver for online retailers. The findings presented by the author could be used by managers of online retailers to develop defensive strategies to decrease product returns stemmed from impulsive buying. 

	Quality of thesis layout. Layout fulfils the requirements of the Regulations for master thesis preparation and defense, correct layout of tables, figures, references.

	The report is well-formatted and its layout meets main criteria for the GSOM Master’s thesis. Numbering of all the subheadings would enhance the readability of the report even further.

	Originality of the text. All sources of match identified by the Safe Assign system follow the allowed cases, the paper does not contain any elements of plagiarism. 

	The full text of thesis under consideration, according to our view, has the features the work was done independently and does not contain visible elements of plagiarism.


The Master thesis of Valeriia Fedorova meets for master thesis of Master in Management program thus the author of the thesis can be awarded the required degree.
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