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Review

The purpose of the paper is to compare how two types of online media – hybrid and online-only – are utilizing textual and visual elements in their native advertisements. The current transformation of media economy in Russia and overseas makes this subject extremely actual. Therefore the academic findings made by the author could be useful either for scholars or for representatives of media industry. 

I am absolutely satisfied with the theoretical background being presented in the paper. The review of the sources is full, well-balanced and thoroughly adapted for the purposes of  the research. This stipulates the validity of methodological approach and the final set of research tools. 
Generally I highly appreciate the work of Ms. Kuzmina and believe that it deserves the highest mark. Anyway I have a couple of remarks that should be commented by the author. 

1. The  object of the master thesis (“the phenomenon of native advertising in online media”) seems to be too wide, the author investigates just 6 media.

2. I  haven’t found the statement of neither hypothesis nor research questions in the thesis (tasks articulated by the author are not the analogue of these two important notions). Therefore the specific goals of the research are not so clear. 
3. I believe that the phenomenon of the native advertising deserves the quantitative methods of the research as well. Ms Kuzmina builds her research on the qualitative methods but they can be well amended by the quantitative ones. I think it should be discussed why the author has chosen only this paradigm.

All these remarks should be considered mostly like as wishes but not as criticism. This master thesis is actually well-structured, sophisticated research of the highest level.
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