
REFEREE’S REVIEW
	Program:
	Master in Management

	Student:
	Maria Zikeeva

	Title of thesis:
	THE STUDY OF DIGITAL MARKETING SOLUTIONS EFFECT ON CUSTOMER-BASED EQUITY IN COSMETIC INDUSTRY IN RUSSIA


	Justification of the topic choice. Accuracy in defining the aim and objectives of the thesis. Justification of the topic choice; accuracy in defining the aim and tasks of the thesis; originality of the topic and the extent to which it was covered; alignment of the thesis’ topic, aim and objectives.
	5
	4
	3
	2

	Structure and logic of the text flow. Logic of research; full scope of the thesis; alignment of thesis’ structural parts, i.e. theoretical and empirical parts.
	5
	4
	3
	2

	Quality of analytical approach and quality of offered solution to the research objectives. Adequacy of objectives coverage; ability to formulate and convey the research problem; ability to offer options for its solution; application of the latest trends in relevant research are for the set objectives.
	5
	4
	3
	2

	Quality of data gathering and description. Quality of selecting research tools and methods; data validity adequacy; adequacy of used data for chosen research tools and methods; completeness and relevance of the list of references.
	5
	4
	3
	2

	Scientific aspect of the thesis. Independent scientific thinking in solving the set problem/objectives; the extent to which the student contributed to selecting and justifying the research model (conceptual and/or quantitative), developing methodology/approach to set objectives.
	5
	4
	3
	2

	Practical/applied nature of research. Extent to which the theoretical background is related to the international or Russian managerial practice; development of applied recommendations; justification and interpretation of the empirical/applied results. 
	5
	4
	3
	2

	Quality of thesis layout. Layout fulfils the requirements of the Regulations for master thesis preparation and defense, correct layout of tables, figures, references.
	5
	4
	3
	2


Each item above is evaluated on the following scale, as applicable: 5 = the thesis meets all the requirements, 4 = the thesis meets almost all the requirements, 3 = a lot of the requirements are not met in the thesis, 2 = the thesis does not meet the requirements.
Additional comments: 

Please, elaborate on the above mentioned criteria (we kindly ask you to provide your comments structured as strengths and weaknesses, maximum 5 for each, unless more points are crucial to justify the grade).
Strengths: 
· The topic chosen is relevant to modern business and marketing challenges and develops very fast. The author managed to research the most recent papers and frameworks as well as study practical cases of brands which is impressive.
· The thesis demonstrates high level of research logics, alignment of structural parts and fully formulates and conveys the research problem.
Weaknesses:
· I would challenge the author’s approach to criteria for selecting the poll audience. The questionnaire is valid to my point of view and the source of audience (Vkontakte social network) is a smart choice, but the author underestimates the importance of income as a factor for luxury brands and I believe it doesn’t make much sense involving men, as key target audience for beauty brands are women.
· Econometric analysis of the touchpoints influence depicts some clear priorities in the touchpoints for brand equity purpose and the author derives valid and logical conclusions, but I would propose to go a step further and develop some clear actionable recommendations. Although I suppose this is not a strict requirement of this format.
Master thesis of Maria Zikeeva meets the requirements of the Master in Management program, and according to the reviewer’s opinion deserves a/an “excellent” 5A grade, thus the author can be given the desired degree.
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СОГЛАСИЕ
на обработку персональных данных

Я, _______Мусихина Анна Евгеньевна____________________________________________,

(фамилия, имя, отчество рецензента)

даю согласие на обработку своих персональных данных оператору - Федеральное государственное бюджетное образовательное учреждение высшего образования «Санкт-Петербургский государственный университет» (далее - СПбГУ), 199034,  Санкт-Петербург, Университетская наб., д. 7-9, на следующих условиях: 

1. Оператор осуществляет обработку персональных данных исключительно в связи с осуществлением рецензирования и проведения защиты выпускных квалификационных работ обучающихся СПбГУ в целях реализации принципа открытости образовательной деятельности.

2. Перечень персональных данных, передаваемых Оператору на обработку:

· фамилия, имя, отчество;

· место работы, должность;

· ученая степень и звание (при наличии); 

3. контактный телефон и адрес электронной почты.

4. Оператор имеет право на обработку персональных данных, то есть совершение, в том числе, следующих действий: обработку (включая сбор, систематизацию, накопление, хранение, уточнение (обновление, изменение), использование, обезличивание, блокирование, уничтожение персональных данных.

5. Данным заявлением разрешаю считать общедоступными, в том числе выставлять в сети Интернет, следующие персональные данные: фамилия, имя, отчество, место работы, должность, ученая степень и звание (при наличии).

6. Обработка персональных данных осуществляется оператором в соответствии с нормами Федерального закона от 27.07.2006 № 152-ФЗ «О персональных данных» и смешанным способом.

7. Срок действия данного Согласия не ограничен. 
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