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	Justification of the topic choice. Accuracy in defining the aim and objectives of the thesis. Justification of the topic choice; accuracy in defining the aim and tasks of the thesis; originality of the topic and the extent to which it was covered; alignment of the thesis’ topic, aim and objectives.

	The presented paper is devoted to an up-to-date discourse in management and marketing literature, topic selection is well-justified and proved through the literature review.


	Structure and logic of the text flow. Logic of research; full scope of the thesis; alignment of thesis’ structural parts, i.e. theoretical and empirical parts.

	The paper is well-structures, the logic corresponds to the objectives stated in the paper. The theoretical discussion and empirical study are well-alighed.
                                                             

	Quality of analytical approach and quality of offered solution to the research objectives. Adequacy of objectives coverage; ability to formulate and convey the research problem; ability to offer options for its solution; application of the latest trends in relevant research are for the set objectives.

	The author independently analysed the extant research and built the conceptual model. The empirical study solution meets the stated hypotheses. Although alternative approaches could have been possible (e.g., SEM), the selected approach (regression analysis) is also appropriate taking into account the hypotheses stated. For further research a more in-depth analysis of linkages could be developed, but for the goal of the study the selected research solution is fully eligible.


	Quality of data gathering and description. Quality of selecting research tools and methods; data validity adequacy; adequacy of used data for chosen research tools and methods; completeness and relevance of the list of references.

	The sample and its structure as well as the developed research design demonstrate the author’s ability to develop a professional study on the stated problem. Data collection was organized independently and with full application of the sampling frame suggested, the data is adequate and valid.


	Scientific aspect of the thesis. Independent scientific thinking in solving the set problem/objectives; the extent to which the student contributed to selecting and justifying the research model (conceptual  and/or quantitative), developing methodology/approach to set objectives.

	The paper aims at bringing deeper insight into aspects of brand equity in digital era – the issue currently being understudied. The overall model addresses 3 sets of hypotheses related to impact of most common means of digital promotion on 3 aspects of CBBE. The author develops these hypotheses based on up-to-date extant research and identifies a number of specifics, deepening the existing knowledge.


	Practical/applied nature of research. Extent to which the theoretical background is related to the international or Russian managerial practice; development of applied recommendations; justification and interpretation of the empirical/applied results.

	Overall practical value of the paper meets the requirements towards Master thesis. Some of the conclusions are of additional value and provide insight to brand managers of luxury and premium brands (e.g., regarding the perceived quality of brands produced by promotion in the social networks).


	Quality of thesis layout. Layout fulfils the requirements of the Regulations for master thesis preparation and defence, correct layout of tables, figures, references.

	The text is neatly formatted, the layout meets the Regulations for master thesis preparation and defence


	Originality of the text. All sources of match identified by the Safe Assign system follow the allowed cases, the paper does not contain any elements of plagiarism. 

	The text is original, all marked elements in the SafeAssign report are either citations with references or standard formulations and bibliography. The Paper Does Not Contain Any Elements Of Plagiarism


The Master thesis of Maria Zikeeva meets the requirements for master thesis of Master in Management program thus the author of the thesis can be awarded the required degree.

Date 03/06/2017


Scientific Advisor:
Candidate of Science (Economics), Senior Lecturer

Olga Alkanova






