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	Justification of the topic choice. Accuracy in defining the aim and objectives of the thesis. Justification of the topic choice; accuracy in defining the aim and tasks of the thesis; originality of the topic and the extent to which it was covered; alignment of the thesis’ topic, aim and objectives.
	5
	4
	3
	2

	Structure and logic of the text flow. Logic of research; full scope of the thesis; alignment of thesis’ structural parts, i.e. theoretical and empirical parts.
	5
	4
	3
	2

	Quality of analytical approach and quality of offered solution to the research objectives. Adequacy of objectives coverage; ability to formulate and convey the research problem; ability to offer options for its solution; application of the latest trends in relevant research are for the set objectives.
	5
	4
	3
	2

	Quality of data gathering and description. Quality of selecting research tools and methods; data validity adequacy; adequacy of used data for chosen research tools and methods; completeness and relevance of the list of references.
	5
	4
	3
	2

	Scientific aspect of the thesis. Independent scientific thinking in solving the set problem/objectives; the extent to which the student contributed to selecting and justifying the research model (conceptual and/or quantitative), developing methodology/approach to set objectives.
	5
	4
	3
	2

	Practical/applied nature of research. Extent to which the theoretical background is related to the international or Russian managerial practice; development of applied recommendations; justification and interpretation of the empirical/applied results. 
	5
	4
	3
	2

	Quality of thesis layout. Layout fulfils the requirements of the Regulations for master thesis preparation and defense, correct layout of tables, figures, references.
	5
	4
	3
	2


Each item above is evaluated on the following scale, as applicable: 5 = the thesis meets all the requirements, 4 = the thesis meets almost all the requirements, 3 = a lot of the requirements are not met in the thesis, 2 = the thesis does not meet the requirements.
Additional comments: 

1) In the introduction the topic was introduced pretty broad: the author mentioned that service plans concern insurance, mobile and software companies, however in fact this research touches upon mobile companies only. It should have been stated clearly in the beginning that the main focus of the paper will be on mobile operators and their service plans, otherwise the chapter 1 feels incomplete. Also the paper should be named the following way: "Using AB names as an effective branding option for MOBILE service plans". The author states: "although the findings can be interpreted wider and attributed to the product category of service plans in general." - This statement is rather a hypothesis for further investigation; this thesis is still fully devoted to the mobile plans, which should be reflected in the paper name.
2) The thesis is really well-structured as well as the logic of the text is clear. There's just a minor note: chapter 1.1 contains the research methodology description (page 13), not really appropriate and repeats the methodology description in chapter 2. Also chapter 1.1 tells about mobile service plans, so it should be named accordingly.

3) The theoretical part of the paper is well structured, the information flow is smooth, content is full and detailed. 

4) Research methods justification is well-formulated and concise. Research techniques and statistical tests used are appropriate, the author combines several methods that supplement each other to increase the quality of the results; limitations of the study are clearly described, however the sample of 100ppl reached by the researcher seems to be not enough to conduct a statistically significant quantitative research with 7-point scale questions, it's sufficient just for qualitative analysis. Having a sample of 100ppl increases the confidence interval significantly, it is normally recommended to reach at least 300 respondents for statistically significant results. For the further research it is recommended to increase the sample size and to add participants from other age groups for a stratified sample. 

5) The research could be practical for service companies, and if developed further it could ve useful for not only mobile companies, but also for insurance, software development and other service companies.

6) The paper text contains typos and some grammer mistakes. Some pictures and table references are incorrect: e.g. there should be a reference to the pic 1, not image 2. Some text is randomly highlighted in yellow (p 25-28). Page 25 displays two identical pictures, I guess it was not intended.

Master thesis of Shibanova Kseniya meets (doesn’t meet) the requirements of the Master in Management program, and according to the reviewer’s opinion deserves a “excellent (B)” grade, thus the author can be given the desired degree.
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СОГЛАСИЕ
на обработку персональных данных

Я, Чумак Анастасия Сергеевна, даю согласие на обработку своих персональных данных оператору - Федеральное государственное бюджетное образовательное учреждение высшего образования «Санкт-Петербургский государственный университет» (далее - СПбГУ), 199034,  Санкт-Петербург, Университетская наб., д. 7-9, на следующих условиях: 
1. Оператор осуществляет обработку персональных данных исключительно в связи с осуществлением рецензирования и проведения защиты выпускных квалификационных работ обучающихся СПбГУ в целях реализации принципа открытости образовательной деятельности.

2. Перечень персональных данных, передаваемых Оператору на обработку:

· фамилия, имя, отчество: Чумак Анастасия Сергеевна;

· место работы, должность: аналитик, JetBrains GmbH;

· ученая степень и звание (при наличии): нет; 

3. контактный телефон и адрес электронной почты: +49 (0) 89 255 596 583; anastasia.chumak@jetbrains.com.

4. Оператор имеет право на обработку персональных данных, то есть совершение, в том числе, следующих действий: обработку (включая сбор, систематизацию, накопление, хранение, уточнение (обновление, изменение), использование, обезличивание, блокирование, уничтожение персональных данных.

5. Данным заявлением разрешаю считать общедоступными, в том числе выставлять в сети Интернет, следующие персональные данные: фамилия, имя, отчество, место работы, должность, ученая степень и звание (при наличии).

6. Обработка персональных данных осуществляется оператором в соответствии с нормами Федерального закона от 27.07.2006 № 152-ФЗ «О персональных данных» и смешанным способом.

7. Срок действия данного Согласия не ограничен. 
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