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Justification of the topic choice. Accuracy in defining the aim and objectives 
of the thesis. Justification of the topic choice; accuracy in defining the aim and tasks of the thesis; 
originality of the topic and the extent to which it was covered; alignment of the thesis’ topic, aim and 
objectives. 

5 4 3 2 

Structure and logic of the text flow. Logic of research; full scope of the thesis; alignment of 
thesis’ structural parts, i.e. theoretical and empirical parts. 5 4 3 2 

Quality of analytical approach and quality of offered solution to the research 
objectives. Adequacy of objectives coverage; ability to formulate and convey the research problem; ability 
to offer options for its solution; application of the latest trends in relevant research are for the set objectives.

5 4 3 2 

Quality of data gathering and description. Quality of selecting research tools and methods; 
data validity adequacy; adequacy of used data for chosen research tools and methods; completeness and 
relevance of the list of references. 

5 4 3 2 

Scientific aspect of the thesis. Independent scientific thinking in solving the set problem/objectives; 
the extent to which the student contributed to selecting and justifying the research model (conceptual  and/or 
quantitative), developing methodology/approach to set objectives.

5 4 3 2 

Practical/applied nature of research. Extent to which the theoretical background is related to 
the international or Russian managerial practice; development of applied recommendations; justification and 
interpretation of the empirical/applied results.  

5 4 3 2 

Quality of thesis layout. Layout fulfils the requirements of the Regulations for master thesis 

preparation and defense, correct layout of tables, figures, references. 
5 4 3 2 

Each item above is evaluated on the following scale, as applicable: 5 = excellent, 4 = good, 3 = satisfactory, 2 = poor . 
 
Additional comments:  
 

In recent years, the IT service innovation concept of the cloud computing has evolved into a 
widely used set of cloud computing business models. The approach has been extensively adopted by IT 
key players to draw attention to the importance of cloud computing as a mode of economic and 
technological innovations, and to be reflected in the policies and measures aimed to increase the 
innovative capacity of all kinds of cloud services.  

The aim of this work was to analyze the differences (in comparison to world-wide practices) of 
implementation of SaaS business model by Russian vendors. 

The master thesis consists of two parts – theoretical and empirical. 
The thesis starts with a background overview, formulation of the theoretical framework, and goes 

on with a theoretical study and literature review on the cloud computing, in particular Software as a 
Service (SaaS) as a technological invention and as a business model. The theoretical research is finalised 
by the formulation of the main research questions (on p.44) in the end of the third chapter.   

However, in the theoretical part the key definitions from the NIST model and the Cloud Cube 
model are missing. Most of the definitions are taken from unknown resources not mentioned in the 
reference. For example, the “CIO magazine” on p.10, “Investopedia SaaS Definition” on p.11, “SaaS blogs” 
on p.14, “Forrester Research” on p.15. No detailed view of the SaaS as a Technological invention is given. In 
SaaS as a business model chapter one of the main used literature resource is the master dissertation of I. 
Churakova and R. Mikhramova “Software as a Service: Study and Analysis of SaaS Business Model and 
Innovation Ecosystems” from Gent university. 

Figure 10 “Business Model Canvas (Osterwalder, 2004)” on p.26 and Figure 18 “The Pricing 
Uncertainty Construct Relation View” on p.43 are just the same with only color difference (no color 
usage explanation). 

The research questions are surprisingly formulated only on p.44. The results are not examined in 
relation to previous studies on the topic. Author has not used some of the well known relevant literature 



 

in appropriate way and the methodological selection is not properly justified. Licensing models and 
Service Level Agreements (SLA) important for SaaS business models analysis are generally not 
considered. 

The forth chapter represents an empirical part of the study where a quantitative research method 
was used. It starts with a typo “4.1. Qualitative Research Method” on p.45 that contradicts with the 
statement “quantitative research method is the one to be chosen in the case of SaaS business model 
implementation analysis” on p.45. It is stated that the survey was sent to 60 companies, which are 
developing SaaS services on the Russian market. At the same time in the “9. APPENDIX” on p.86 only 
16 companies are mentioned. In the part 2 of the questionnaire author uses AdSense, but ignores other 
widely used tools Yandex Direct and Begun. The Figure 31 “Subscription Types Comparison” on p.72 
shows free SaaS only for Russia. In reality free SaaS are widely used in the global market. 

The main limitations of experimental studies are related to the number and segmentation of 
studied Russian and International vendors (60 or 16?) and missing description and segmentation of the 
provided services.  

The formatting of the reference literature is done poorly.  
In general, the master thesis presents some concrete findings from the empirical analysis but has a bit 

fuzzy structure and logic.  
Master thesis of Alexander Artemov meets the requirements of Master in International 

Technology and Innovation Management program, and deserves a satisfactory grade, thus the author can 
be given the desired degree. 
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