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	Justification of the topic choice. Accuracy in defining the aim and objectives of the thesis. Justification of the topic choice; accuracy in defining the aim and tasks of the thesis; originality of the topic and the extent to which it was covered; alignment of the thesis’ topic, aim and objectives.
	5
	4
	3
	2

	Structure and logic of the text flow. Logic of research; full scope of the thesis; alignment of thesis’ structural parts, i.e. theoretical and empirical parts.
	5
	4
	3
	2

	Quality of analytical approach and quality of offered solution to the research objectives. Adequacy of objectives coverage; ability to formulate and convey the research problem; ability to offer options for its solution; application of the latest trends in relevant research are for the set objectives.
	5
	4
	3
	2

	Quality of data gathering and description. Quality of selecting research tools and methods; data validity adequacy; adequacy of used data for chosen research tools and methods; completeness and relevance of the list of references.
	5
	4
	3
	2

	Scientific aspect of the thesis. Independent scientific thinking in solving the set problem/objectives; the extent to which the student contributed to selecting and justifying the research model (conceptual  and/or quantitative), developing methodology/approach to set objectives.
	5
	4
	3
	2

	Practical/applied nature of research. Extent to which the theoretical background is related to the international or Russian managerial practice; development of applied recommendations; justification and interpretation of the empirical/applied results. 
	5
	4
	3
	2

	Quality of thesis layout. Layout fulfils the requirements of the Regulations for master thesis preparation and defense, correct layout of tables, figures, references.
	5
	4
	3
	2


Each item above is evaluated on the following scale, as applicable: 5 = the thesis meets all the requirements, 4 = the thesis meets almost all the requirements, 3 = a lot of the requirements are not met in the thesis, 2 = the thesis does not meet the requirements.

Additional comments: 

The goal of current study is to identify what are the main factors affecting the intention to use massive open online-course. The research performed is focused on identification and analysis of relationship between technology adoption and intention to use MOOC on the German market. As the e-learning itself is still new and acute topic there are not many similar studies especially for Western Europe countries.

Topic actuality and research goal both are clearly defined and justified, the objectives are also consistent and coherent with the goal. In theoretical part author presents an analysis of current technology adoption models and argues logically UTAUT model as a foundation for empirical research.


In general the work gives an impression of a complete and logical study. The thesis consists of  two chapters that are interconnected as they follow the objectives stated in the introductions.
In the first chapter, author present the literature review of historical overview of e-learning emerge and expansion, overview of different e-learning instruments and detailed description of online-courses as a on of the most spread, analysis of current trends in the market, description of current technology acceptance models taking into account the specific of online-course as a service. In the second chapter the empirical study is conducted, based on the results the authors made recommendations with managerial implications.

The thesis has both theoretical and practical implications: the results of the study can be used as a foundation for further and narrowly focused researches and also can be used by the stakeholders of the companies and organizations working in e-learning business. The results can be applied not only from the very beginning of the MOOC development but also in the final stage of MOOC delivery to the final user.

The author has a sample of 495 respondents which is considered as very representative and also author proves that the sample structure is similar to Germany population structure in gender, age and internet experience, which confirms the results applicability
Nevertheless, there are also several critical comments and questions to the author:

1) the study’s applicability is limited by German market;
2) different background of prevailing part of the respondents makes some of practical recommendations having general character;
3) the UTAUT model was introduced in 2003 and is still in a process of validation, whereas the author uses it as a foundation for the empirical part of the research.
     Master thesis has neat appearance and makes a positive overall impression. All the figures and tables of the work have sources and references.
Master thesis of Ekaterina Khan meets the requirements of MIM program, and according to the reviewer’s opinion deserves an “excellent (B)” grade, thus the author can be given the desired degree.
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