Санкт-Петербургский государственный университет


НАЗАРЯН Ольга Давидовна

Выпускная квалификационная работа

Идиомы в английской деловой речи и проблемы их перевода

Уровень образования: магистратура
Направление 45.04.02 «Лингвистика»
Основная образовательная программа ВМ.5763. «Иностранные языки 
и межкультурная коммуникация в сфере бизнеса и менеджмента»



Научный руководитель:
доцент, Кафедра иностранных языков в сфере экономики и права,
Рубцова Светлана Юрьевна

Рецензент: 
доцент, Государственное автономное 
образовательное учреждение высшего образования 
города Москвы
 «Московский городской педагогический университет» 
Горбачева Елена Николаевна



Санкт-Петербург
2021
Оглавление
Introduction	4
Chapter 1 Idiomatic Expressions. Theoretical Aspects	6
1.1 Idiomticity in Language	6
1.2 The Types of Idioms and their Characteristics.	8
1.3 Idioms and Culture.	13
1.4 Theoretical Overview of Russian Idiomatic Expressions	17
1.5 Characteristics of Business Discourse	18
   1.5.1 Idioms in Business Discourse	20
1.6 Translation of Idioms. Definition and General Types of Translation 	22
1.6.1 Ranks of Translation	25
1.6.2 A Cognitive Approach to Translating Idiomatic Expressions.	27
1.7 Translation Obstacles and Techniques	30
    1.7.1 Translation Strategies Proposed by Mona Baker 	33
Chapter 1 Conclusions	34
Chapter 2 Idioms in the English Business Discourse and their Equivalents in Russian. Translation Problems and Solutions	36
2.1 Brief Account of Analysis and Methodology Applied	36
2.2 Analysis of Business Idioms Selected from Tutorial Videos and Verified Websites	39
2.3 Analysis of Business Idioms Selected from the Article Called “The 2007-2008 Financial Crises in Review”	65
Chapter 2 Conclusions	74
Conclusions	76
References	79
List of Sources	82
Appendix	92


Introduction
The importance of the research lies in the fact that in today’s business discourses and hectic globalized market and in the sphere of business in general, business idioms are a challenge. In our research business idioms are observed from the perspective of translations. Consequently, not only should a translator convey the meaning of an idiomatic expression that is understandable to the audience, but also they should maintain culturally-driven characteristics of a given idiom. The success of a translator depends on the skills to relate to different cultures and languages and to apply the right methods in order to translate idioms appropriately. The study is not only useful for translators in the business sphere but also for people whose job has a direct connection with languages or language learners who wish to improve their understanding of a language and idioms in particular.
The aim of the research is to prove the importance of business idioms in the English business discourse, analyze them from the perspective of translation, describe possible problems that can appear during the translation process and by analyzing different approaches to translating idioms, provide the most effective ways and strategies to cope with those problems.
While analyzing idiomatic expressions used in the English business discourse and selected by random sampling we have applied comparative approach. Afterwards, observing different ways of translating idioms from one language into another suggested by various linguists we have focused on the methodology introduced by Mona Baker, which we present later in our research, and apply in the analysis of idioms introduced in the practical part of our work. 
The paper consists of an introduction, two chapters, a conclusion, references, a list of sources and an appendix. In the first chapter we mainly concentrate upon the study of the notion of idiomatic expressions, the types and characteristics, as well as their substantial connection with culture. We discuss the phenomenon of idiomaticity in the English business discourse and difficulties connected with the translation of idioms. Meanwhile, we examine different methods of idiom translation and single out one approach which we further apply in our analysis. In the second chapter, we single out idioms used in the English business discourse and idiomatic expressions selected form the article called “2007-2008 Financial Crisis in Review”. We give their definition, Russian translation, the frequency of usage, which type of idioms they refer to and possible challenges in terms of translation, also make a comparison between the original idiom and the idiom or expression in the target language, discuss what we preserve and lose after an idiom is translated into Russian.

Chapter 1 Idiomatic expressions. Theoretical aspects
1.1 Idiomaticity in Language 
Being a fundamental and constituent part of a language, idioms take a peculiar position within it. They have been explained and defined in an array of ways by English grammarians, linguists, lexicographers and others. The word idiom comes from the Greek language “idio”, which means a unique signature. Thereupon, each language encloses expressions that do not have any sense when they are translated literally into another language. Some idioms of the “worldwide English” have first been observed in the works of famous writers such as Shakespeare, Lewis Carroll, Sir Walter Scott, or even in the narratives of contemporary novelists. Here we can see some examples: “all that glitters is not gold; break the ice; heart of gold; cold shoulder; grin like a Cheshire cat”.
As reported by Webster’s new world college dictionary,  an idiom is an expression, construction or phrase that is perceived as a linguistic unit in a particular language which either differs from the ordinary syntactic patterns or has a completely different meaning as compared with the meaning of each of its words considered separately.
Čermák F. also puts forward his vision about idioms noticing that idioms are unique and unchangeable combinations of two or more elements some of which do not function in the same way in any other combinations. Furthermore, he stresses that one of the kernel features of idioms is the more anomalies a phramese manifests, the more idiomatic it is and vice versa. Hence, as stated by Čermák, syntagmatic and paradigmatic deviations are mainly emphasized as the core characteristic of idioms (Čermák, 2007:20–26). Based on Lipka’s perspective on the question of idioms, it is pointed out that an idiom is a conventionalized expression and its meaning cannot be deduced from the meaning of its parts taken separately. According to Lipka, it is really difficult to give a precise definition of idioms in that the definition cited above stands in opposition to the compositional approach to idioms where individual words cannot contribute to the overall meaning of an idiom (Lipka, 1992:49-56). 
Mona Baker in her book “In Other Words” defines idioms as “frozen patterns of a language that allow little or no variation in form and often carry meanings that cannot be deduced from their constituent parts”. Most of the definitions of idioms share several similarities. There are five common points that should be taken into account when you deal with idioms (Baker, 1992:63):
1. Idioms are in general metaphorical and their meaning cannot be understood directly. 
2. Idioms should not be taken literally; in the sense that their meanings are not the outcome of the individual meanings of their constituent parts taken collectively. 
3. Their syntactic form is usually fixed and, in addition to this, no word can be replaced, omitted or added. 
4. Their meanings are also invariable. 
5. Idioms are mainly culturally specific 
Comprehending idioms and using them properly entails a degree of proficiency which is hard for foreign speakers of a given language to acquire. As far as the English language is concerned, learning and mastering idiomatic expressions are the most difficult tasks even for advanced learners. In addition to this, idiomatic expressions exist in many languages. People put them into practice for two key reasons:
1. to beautify their language and distinguish it through such stylistic phenomenon;
2. to avoid mentioning a word that may cause embarrassment or annoyance.
We want to recap by giving Oxford’s advanced learner’s dictionary’s definition of an idiom. According to Oxford advanced learner’s dictionary, an idiom is a sophisticated linguistic expression established by usage as having a meaning not deducible from its individual words. Their importance of idioms in all modern languages, including English, is beyond doubt, and they are vivid and powerful verbal images that add on verve and life to speech and writing. Without them language would be very flavourless and tedious.


1.2 The Types of Idioms and their Characteristics
Baker as well as other grammarians and pundits in the sphere of linguistics explain idioms as the use of familiar words in unfamiliar meaning (Baker, 2001:65). Almost all definitions of idioms provided above show common features of this specific part of the English vocabulary. It is essential to highlight those characteristics before starting to discuss the translation process of idioms. According to Baker, to avoid any loss in sense, idioms accept no (Baker, 2006:65-66): 
· change in word order: the long and short of the idiom cannot be changed into the short and long of it.
· omission of any component word of it like saying: “spill beans” instead of “spill the beans” 
· addition to their component parts
· replacement in their individual word: “bury a hatchet” instead of “bury the hatchet”
·  grammatical change in their structure:  “the music was faced” instead of “face the music” 
In addition to the above- mentioned peculiarities, Glaser states that idioms accept none of the following changes because this will affect the initial idiomatic meaning (Gläser, 1998:125):
· prediction: “the partner is sleeping” instead of “sleeping partner”
· comparative: “wetter blanket” instead of “a wet blanket”
· nominalization: “playing of the waiting game” instead of “play of the waiting game” 
· passive: “beans were spilled” instead of saying “they spilled the beans” 
Seven other features were suggested by some grammarians as necessary to the recognition of idioms. They are as follows:
1. Idioms do not conform to the ordinary grammatical usage as in “it is time we went home” (the use of the past to mean a future action).
2. Derivation from grammatical rules such as “it’s ages since we met” (using singular with a plural noun). 
3. Idioms are allusive expressions whose meaning is different from the straightforward interpretation as in the idiomatic expression “let’s call it a day”.
4. Idioms are conventional phrases that are ready-made expressions used by native speakers such as “every now and then” (sometimes). 
5. The common type of idioms in English is observed in the form of phrasal verbs whose meaning cannot be understood unless the phrase is previously known like in “take somebody in” (to deceive). 
6. Idioms do not respect English order, for instance: “it may well be ahead of time” instead of “it may be well ahead of time” (normal word order).
7.  Idioms have an emphatic, picturesque and metaphorical meaning like in the expression: “kick the bucket”, neither the syntactic nor the semantic meaning of this idiom would come to the meaning “pass away”. 
Other linguists and scholars point out some distinctiveness of the English idioms, among them are:
1. Lexical item: this means that they are ready-made utterances that have been conventionally established by the native English speakers to fulfill particular social objectives. Idioms are viewed as special kinds of lexical items due to their restricted structure and fixed function. Since idioms have a semantic unity, integrity in meaning, as well as inflexibility in structure, they differ from other classes of lexical items such as words. 
2. Collocation: linguists and scholars view an idiom as a subset of collocations. This means a tendency of certain words collocating with other words consistently in particular contexts. There can be free or restricted collocations. Idioms are considered restricted collocations because of their form which does not allow variation in structure. Moreover, some scholars define idioms as a set of words which are used as a collocation and happen to become fixed over some period of time and develop a special meaning. 
3. Figurative meaning: figurativeness is a general quality of idiomatic expressions. Every idiomatic expression has both a literal and a figurative meaning, where the words are used in their non-literal meaning. The use of various types of figures of speech such as similes, proverbs, and metaphors contributes to the figurativeness of idioms. The meaning of idioms cannot be comprehended in terms of the compositional meanings of their individual parts; e.g. in the idiom “skate on thin ice” (take a risk). It results in the fact that words in idioms have meaning only when they are considered as a whole, otherwise, they are meaningless.
4. Social character: idioms are originally established by native speakers over time. They use different idioms in specific areas in every aspect of their life. Therefore, each society has its own classification of idioms, (idioms for food, animals, money, religion, life, business, etc.). Hence, you need to understand the customs and traditions of society where those idioms are used.
5. Stylistic value: idioms are a vital manifestation of language in producing images. They are not exclusively used by a particular kind of people; we may find idioms in popular speech as well as in literary expressions. In effect, many idioms find their origins in mythologies, fables, novels and poetry. They were later on included in language as fixed expressions. For instance, “a milk of human kindness” (Shakespeare’s Macbeth); “keep your temper” (Lewis Carroll’s Alice in Wonderland); “every cloud has a silver lining” (John Milton).
6. Ambiguity: as mentioned before, linguistic ambiguity is a major attribute of idioms. The meaning of an idiom goes beyond the surface structure. 
Some idioms have both a figurative meaning and a literal one, and it depends on the context to disambiguate the intended meaning. Other idioms have more than one idiomatic meaning such as “break the ice”.  When used in social interaction, this expression means “break up awkwardness”, in sport; it means “score for the first time in a game”. Thus, we have to refer to the context to grasp the real meaning. 
To sum up, idioms are fixed expressions used spontaneously and frequently by native speakers. Idioms use language in non - literal – metaphorical – way, and they are characterized by several features such as lexical complexity and semantic simplicity, fixed form or invariability and figurativeness.
As for the types of idioms, many attempts have been made by writers and standard reference books to classify idioms. The fact that idioms are categorized under different classes reflects the diversity and complexity of English (British or American) idioms. However, it should be noticed that all in all there are several types between all classifications, and all of them recognize idioms as fixed, invariable and metaphorical units. Some researchers distinguish three sub-classes of idioms: 
1. Pure idioms: they are conventionalized, non-literal multiword expressions. Pure idioms are always non-literal, they may be either invariable or may have a little variation. For instance, the meaning of “to spill the beans” has nothing to do with “beans”.
2. Semi-idioms: they are idioms with one or more literal constituents and one with non-literal meanings. For example, “foot the bill” means “pay the bill”. 
3. Literal idioms: they are also either invariable or allow little variation. Literal idioms are also called transparent idioms as they can be interpreted based on their parts, for example, “of course, in any case, for certain”.
It is noticed by some linguists that classifications such as the classification of the Oxford Dictionary of Current Idiomatic English and the classification of Longman’s Dictionary of English Idioms lack systematicity and consistency, especially those which confuse grammar and semantics. Additionally, they are vague and confusing in terms of the criteria of labeling idioms; the same expressions are randomly classified under different categories.
We are not going deep into the above mentioned classifications. However, we would like to point out the only categorization that is described as the shortest, simplest and most transparent of all in terms of the criteria of classification (grammar), which is the classification of the Dictionary of American Idioms. Idioms are categorized into five sub-classes: 
1. Lexemic idioms: they are idioms that correlate with familiar parts of speech (i.e. verbs, nouns, adjectives, etc.):
· verbal (phrasal verbs): get away with; pass away; write off; pull one’s socks up etc. 
· nominal: cold feet; rat race; change of heart etc. 
· adjectival: pepper and salt; alive and kicking; spick and span etc.
· adverbial: like blazes; heart and soul; hammer and tongs etc.
2. Phraseological idioms: these are invariable longer idioms that do not correlate with a certain grammatical part of speech: e.g. kick the bucket; be up in the cheek etc. 
     3. Well-established proverbs and sayings: e.g. boys will be boys; on pins and needles etc.
     4. Set phrases: e.g. just in case; just to be on the safe side etc. 
     5. One-word idioms: individual words used with surprisingly different meanings, e.g. bottleneck (overcrowded traffic/ big crisis); dig (like); dog (disappointing date, or tough exam).
Additional categories also put forward by Mona Baker (Baker, 1992:68). According to her, some idioms are easily more recognizable than others. This category of idioms encompasses:
· expressions which violate truth conditions, such as “it’s raining cats and dogs, storm in a tea cup, throw caution to the winds, jump down someone’s throat”.
· expressions which seem grammatically incorrect because they do not follow the grammatical rules of the language, like “trip the light fantastic, blow someone to kingdom come, the world and his friend”.
· expressions which take the form of a simile; they start always with like, e.g. “like a bat out of hell, like water off a duck’s back”.
To conclude, we can say that idioms’ categorizations show the richness and abundance of idiomatic expressions in English that a translator must be aware so that they understand and translate idioms properly.


1.3 Idioms and Culture
Given that a language is used to shape our social lives, language and culture are inextricably interlinked. This fact has been widely highlighted in several linguistic, social and cultural studies.
Scarino asserts that to achieve desired communication, culturally appropriate language use appears to be a must. To put it differently, knowledge of linguistic features is not enough for successful intercultural communication (Scarino, 2010:324- 329). 
Baker claims that, as a matter of fact, the knowledge about idioms must be supported by an awareness of socio-cultural context, tendencies, conventions, customs and norms where the communication takes place (Baker, 2001:47-65). 
Similarly, Risager upholds the idea that culture plays a vital role in encoding and decoding messages corroborates with the above - mentioned idea that culture is at the heart of communication (Risager, 2007:15-38). Culture as a body of knowledge of common beliefs, behaviors and values appears to be the factor to establish and interpret meaning in both verbal and non-verbal languages. 
Alptekin distinguishes this conceptualizing process as a phenomenon of enculturation of a foreign language learner. He states that not only are learners supposed to acquire accurate forms of the target language and develop their knowledge, but also to learn how to use these forms in given social situations in the target language setting to convey appropriate, coherent and strategically-effective meanings for a native speaker. This leads to the fact that learning a new language becomes enculturation, where one acquires new culture and a new worldview, mirroring those of the target language culture and its speakers (Alptekin, 2002).
The close relationships between languages, cultures, and the integration of a culture into the language learning process are well-known phenomena. Rather than cultural orientation, Scarino highlights the intercultural orientation which aims at changing learners’ views throughout the learning process (Scarino, 2010:324- 329). As an advantage of such transition, Scarino mentions that learners come to understand a culture not only as information about various people but most importantly as a contextual framework that people use to exchange meaning in communication (Scarino, 2010:324- 329).
Min categorizes culture in English under two phenomena (Min, 2007:215-229):
1. high culture
2. anthropological culture
The first underlines the intellectual accomplishments; the second phenomenon relates to any of the customs, worldviews, languages, and conventions that make some people distinct from others. Accordingly, culture encompasses three aspects, that is to say, material culture, social (institutional) culture and ideological culture.
Relations among cultures begin at the material level and on a step-by-step basis affect the social and ideological culture. As the material culture is growing more, the social and ideological cultures are changing faster. Alternatively stated, micro-level interaction brings about macro-level influence. 
However, this change is gradual and difficult, sometimes painstaking, even dramatic. Being a part of a culture, ideology finds its clearest expression in the language. Given the intermingled relationship between a language and a culture, the analysis of the ideological ground enriches the analysis of linguistic forms which show the language forms. 
At the core of linguistic utterances lies an ideological background that impacts linguistic preferences and ways. This connection occurs at lexical-semantic and grammatical-semantic levels, and at the textual level (Hatim & Mason, 1990; cited in Min, 2007:217). Peterson and Coltrane state that language and culture are intertwined and students’ success in achieving a higher level of oral proficiency in the target language reckons on the consideration of culture in designing and developing course materials (Peterson, Coltrane, 2003:27). 
 Cognitive and corpus linguistics have suggested pedagogically sound approaches.  Given the language of thought as a continuum ranging from simple to complex units, idioms play a significant role in the linguistic system but not merely for ornamental purposes in the language (Boers, Eyckmans & Demecheleer, 2004:375-388).
Research findings show that formulaic chunks constitute at least one-third to one half of language In the traditional view, idioms are considered special multiword and merely a matter of linguistic device with a special meaning having certain syntactic properties (Erman and Warren 2000; Foster 2001; cited in Conklin & Schmitt 2008; Howarth 1998:72).
 However, Kovecses suggests that in contrast to the traditional view, an idiom is not merely an extraordinary and somewhat complicated utterance of meaning which is special and hard to understand and requires deep linguistic knowledge, but many of them arise from our conceptual understanding and come from human’s conceptual system which is natural and not subtle (Kövecses, 2002: 63-73).
If a figurative language such as idioms, metaphors, metonymies is pervasive in real life as a part of the culture then it is no wonder that language learners will be definitely encountered and exposed to idiomatic expressions as a part of language learning. They should attempt to boost their knowledge of idioms if they want to survive in real communication settings (Boers, Eyckmans & Demecheleer, 2004:53-78). 
However, idioms in particular are widely recognized to be a stumbling block in mastering a foreign language. In addition, idioms are often recognized as incongruous, occasionally ungrammatical and difficult to figure out and resistant to translation for language learners and their contribution to communicative competence and intercultural awareness is both theoretically and empirically acknowledged (Boers, 2004:375-388; Kovecses & Szabo, 1996:326-355; Lin, 2012:541-552; Littlemore& Low 2006:268-294; Martinez & Schmitt, 2012:299-320). 
Both English and Russian idioms are language-specific and culture-specific. They have specific meanings that are, due to linguistic and cultural considerations, confined to the speakers of that particular language and cannot be easily understood by the speakers of other languages. As a result, the intended meaning of idioms cannot be deduced without knowing the social, political or historical narrative behind it and the moral it may impart. 
Most English and Russian idioms are one part of proverbs, which constitute the main difficulty to understand the meaning of idioms by learners and translators. 
Idiomatic expressions, as cultural notions, contain specific meanings connected with cultural aspect in both English and Russian. There are several certain differences in the way of interpreting of idiomatic expressions. It is easy to trigger translation mistakes in the same phenomenon with differences among languages, which requires that translators must grasp a cultural connotation in each translation. For that reason, we should figure out the specific cultural notion and the whole meaning of idiomatic expressions before translating them. Translators should approach the source language and the target language with the proper translation methods to achieve the desired effect in the course of translation. Idiomatic expressions have structural solidification and a sense of integrity; they contain rich connotations of national culture and display prominent personality characteristics of a certain language. Translating idioms has become more challenging because of the lack of a universal common basis between different languages in their internal structure and mode of representation. As we have already mentioned, an idiomatic expression is taken as one whole unit, and the whole meaning cannot be directly inferred through the lexical meanings of its constituents. The critical attribute is the whole meaning which is more significant than the individual lexical meaning.
From the above-given information, we should mention that because no two languages are exactly the same, there are differences in the meaning of the signifier or the arrangement of linguistic signs. Thus, a translator must learn a lot about idioms to be able to deal with whatever problems that arise during the process of translation.


1.4 Theoretical Overview of Russian Idiomatic Expressions
We have talked above about idioms, their definition, characteristics and types. Since they are one of the major cultural aspects of a language, they often carry metaphorical meaning which cannot be interpreted from their individual items. 
Thus, we have learnt that translating idioms requires certain skills from the translators in order to transfer the correct meaning while translating from the source language into the target language. Yet, the problem is magnified when translators are required not only to understand and acquire the meaning of English idiomatic expressions but also to render their meaning into Russian.
Russian idiomatic expressions are explained in some way similar to English ones. Similarly, they are classified into several groups, perform nominative and communicative functions and have the feature of reproducibility as English idioms. Shansky in his book identifies idioms as “frozen patterns of a language that are composed of two or more components and allow little or no variation in form, structure or meaning” (Shansky, 1969:28). 
As claimed by Shansky, an idiom of the modern Russian language has a very specific manner and peculiarities. Most of the Russian idiomatic expressions do not have equivalents in other languages; therefore, it is very hard for the translators to transfer the meaning of Russian idioms into another language. A translator needs to search idioms with a similar meaning or a form, or just needs to paraphrase them (Shansky, 1969:28).
In order to analyze idiomatic expressions of the modern Russian language it is important to take into account the lexical structure of Russian idioms. As a result, Russian idiomatic expressions similar to English idioms can be classified into two large groups. The first group includes idiomatic expressions which contain independent words and can stand alone in the sentence, for example, “как снег на голову”(suddenly), “через час по чайной ложке” (slowly), “бросить взгляд” (to look). Words in these expressions are bound with each other in accordance with the grammar rules of the contemporary Russian language. Meanwhile, another group of idioms consists of such words that have rigid usage and old fashioned lexico-semantical factors, such as “мурашки бегают” (shiver), etc. Words in these expressions may be archaic in contemporary language (Shansky, 1969:89). The linguist distinguishes one main feature of Russian idiomaticity – reproducibility. Idiomatic expressions are not produced at the moment of communication but are reproduced as one coherent unit, for example, “за тридевять земель” (far away), “след простыл” (there is nothing or nobody).

1.5 Characteristics of Business Discourse. 
The complex nature of idioms poses plenty of challenges to translators to render their meaning into Russian. In this part of our work we explore idiomatcity within the framework of business language and discuss the obstacles and solutions concerning the translation of business idioms. Considering this fact, first and foremost we need to understand the main peculiarities of business writing and business discourse.
Economic texts much the same as any other scientific or technical texts comprise a specialized language. This latter constitutes a pragmatic set of the General Language (GL). When it comes to the Language for Specific Purposes (LSP), we need to mention that it is obviously different from the common language owing to its scientific prose style that indicates many scientific pieces of work where we notice the use of idiomaticity, accuracy objectivity and expert knowledge (Zábelková, 2009:20-48).
 As Vicente says Language for Specific Purposes “is built upon sub-codes, partially coincident with those of the common language, and it is characterized by some specific features such as the level of abstraction of the message, types of users, their purpose, the communicative situation, the linguistic distinctiveness of the discourse and so forth” (Vicente, 2007:65).
Language for Specific Purposes comprises a number of branches among which we find the language of business. Consequently, what is said about Language for Specific Purposes applies totally to business language. Understanding the nature and characteristics of Language for Specific Purposes will definitely help clarify the nature of business discourse and business writing. With this in view, Vicente outlines the key elements that we should pay attention to while dealing with the Language for Specific Purposes (Vicente, 2007:66-93). They are as follows:
1. Any specialized field, including the business field, is characterized by a conceptual structure that is the sum of all its terminological units connected by a specific relationship (cause-effect, whole-part, contiguity, etc.) 
2. The level of abstraction of a text or speech will determine the terminology to use:
- the more abstract a message is, the more precise terms are;
- the grammatical, syntactical and semantic selection will be more rigid; 
- the number of users will be more limited and the lexical units and rules will be more international.
3. Terms with a higher or lower degree of specificity are employed depending on the type of a user. While expert-to-expert communication involves the precise use of highly specialized terms and idioms, and paraphrase is reserved to explain neologism or re-define existing concepts; expert-to-initiate communication shows a lower density of specialized terms.
Thus, the vocabulary of Language for Specific Purposes deviates from technical to semi-technical.
4. Language for Specific Purposes carries mainly a communicative function. Subsequently, we may claim that it chooses economical expressions and makes use of linguistic resources that convey information objectively and impersonally. It uses such textual formulas as description, definition, classification, enumeration, argumentation, citation, together with the use of verbs in the present tense, short sentences, passive verbs and noun phrases. 
5.  Finally, the higher the specialization of a text is, the more opaque, dense and precise idioms/ terms are (Vicente, 2007:65-93). 
Based on these elements, we can deduce that business discourse is a subdivision of technical texts. The main feature of it is the use of a scientific or non-literary style, along with business terminology that is accessible only for specialists with a certain background and expertise in this field. In reality, the analysis of the business text shows a high frequency of idioms used in this field sometimes even unconsciously by specialists. Since our research deals directly with the translation of business idioms, obviously, we have to ask first about the existence of this figurative image in business writing and discourse.

1.5.1 Idioms in Business Discourse
In this part we would like to notice another characteristic of special language – it is its poetic function.  Vicente goes on asserting that “business discourse unlike languages for specific purposes shows a high degree of emotive meaning, abstract processes like metaphor, which bring about the great number of idioms used in business English” (Vicente, 2008:133). Nevertheless, scientifically minded economists refuse the usage of idioms arguing that “…scientists write down in a precise way what they mean. Precision is one of the standards 37 by which we measure science. And by that standard, idioms are non-scientific elements” (Klamer & Thomas, 1994:20-21). 
From the information given above, we have revealed that there is a hot discussion on the usage of figurative images mainly idioms in business discourse. On the one hand, we reveal the conviction that economic discourse should be free of metaphors. On the other hand, scholars defend the importance of a metaphor and idioms, in particular, in economics. Some of them go even further to say that ‘economics is metaphorical’.
Deirdre McCloskey firstly launched this debate in his article ‘the rhetoric of economics’, where he calls for taking idioms seriously. Before this article, the notion of metaphor had not been mentioned in analyzing economic discourse (McCloskey, 1983:481-517).
Klamer & Thomas pay attention to two sides of the existing debate; if they affirm the importance of metaphor in economics by saying that “…a careful attention to metaphor in economic discourse will deliver unexpected insights”, then metaphor, hence idiom,  proves to be a window for a surprising and refreshing view of economists and their work. Simultaneously, they agree with the other opinion by admitting that “not all of economic idioms matter” (Klamer A., Thomas, 1994:21). Our aim is to demonstrate the existence of idioms in business English texts and discourse to be able later on to discuss their translatability into Russian. The survey of business metaphors conducted by some authors trying to prove the existence and importance of this image in business discourse reveals the high frequency of business idioms in English. Economic idioms are everywhere. Some of them have been used for a long time; this is why some economists are not even aware that what they use in their daily vocabulary are merely idioms.
The most famous business idiom used even by non-specialists is “time is money”. This expression is obviously metaphorical because time is not money as the sentence literally claims. Other examples of idiomatic expressions can be found in different economic branches such as finance, accounting, marketing and management. 
Another important expression frequently used by economists is the “labor market”. When faced with it, new learners of economics may associate the expression with something like an old-fashioned slave market with real buildings. However, they soon understand that this expression is meant to be figurative. 
All these examples used constantly by economists demonstrate the importance of metaphorical expressions in business discourse; scientists use them to define the unfamiliar or the unknown when they especially talk about new concepts and ideas, and they inevitably resort to the familiar, and this is the main function of a metaphor. McCloskey emphasizes the importance of using idioms by saying that “…idioms are often a serious figure of an argument, they are not ornaments. It is not merely a pleasant talk, a poetic talk or all figures of speech.” (McCloskey, 1995: 215).


1.6 Translation of Idioms. Definition and General Types of Translation
The theory of translation is related to certain relations between languages and is considered to be a branch of the comparative linguistics. From the perspective of translation theory, the differentiation between synchronic and diachronic comparisons is inappropriate. Translation equivalences may be set up and translations may be accomplished between any pairs of languages—“related” or “unrelated” and with any kinds of temporal, social or other relationships between them. 
According to Catford, translation may be described as follows: “the replacement of textual/oral material in one language (source language) by equivalent textual/oral material in the target language” (Catford, 1964: 20-26). 
This definition is intentionally wide—not obscure, though as it may seem so at first. Two lexical items in it call for comment. These are the following:
1. textual material (where a “text” might have been expected) 
2. equivalent
The application of the term “textual material” is the fact that in normal conditions it is not the whole source-language text which is translated or replaced by target language equivalents. 
At one or more levels of language there may be a simple replacement by non-equivalent target language material: e.g., if we translate the English text “what time is it?” into Russian as “который час?” there is a replacement of the source language (English) grammar and lexis by the equivalent target language (Russian) grammar and lexis.  What is more, there may be no replacement at all, but the straightforward conveyance of the source language material into the target language text. 
The term “equivalent” is obviously a key term here, and as such is discussed in great detail below. The crucial problem of translation practice is that of finding target language translation equivalents. An important task of translation theory is considered to be defining the nature of translation equivalence.
Before going on to discuss the nature of translation equivalence, it will be useful to define some types or categories of translation. Below we introduce some of them:
1. the extent of translation
2. the levels of translation 
3. the ranks of translation. 
There exist different means of translation according to its extent and levels. Here they are:
1. Full translation
2. Partial translation
3. Total translation
4. Restricted translation
5. Phonological translation
6. Graphological translation
1) Full and Partial translation. 
This distinction refers to the extent (in a syntagmatic sense) of source language text which is supposed to be translated. By a text we intend any stretch of a language, spoken or written, which is at issue. According to circumstances, a text may, consequently, be a whole library of books, a single volume, a chapter, a paragraph, a sentence, etc. It may also be a fragment not co-extensive with any formal literary or linguistic unit. 
In case of a full translation, the whole text is put forth to the translation process: it means that every part of the source language text is replaced by the target language text material. When it comes to partial translation, some parts of the source language text are not translated: they are simply incorporated into the target language text. In literary translation, it is not extraordinary for some source language lexical items to be treated in this way because either they are regarded as untranslatable or for the intentional purpose of introducing local culture into the target language text. This process of transmitting source language lexical items into a target language text is more sophisticated than it appears at first sight and it is only approximately true to say that they remain untranslated.
2) Total and restricted translation. 
This distinction refers to the levels of a particular language involved in translation. By total translation we understand what is most usually meant by translation in general. It is that type of translation where all levels of the source language text are replaced by target language material. However this definition is a little bit misleading: in total translation source language grammar and lexis are replaced by equivalent target language grammar and lexis. This replacement entails the replacement of source language phonology/graphology by target language phonology/ graphology, but this is not normally replaced by target language equivalents, therefore there is no translation at that level. Total translation may best be defined as “replacement of source language grammar and lexis by equivalent target language grammar and lexis with the consequential replacement of source language phonology/graphology by (non-equivalent) target language phonology/graphology” (Catford, 1965:20-26).
While speaking about restricted translation we should note that a replacement of a source language material by an equivalent target language material occurs, at only one level: phonological, graphological, at the level of lexis or grammar. 
In phonological translation source language phonology is changed by the phonology of another language, but there are no other replacements except grammatical or lexical changes as they may be the result of an accidental phonological translation: e.g. an English plural, such as “cats”, may become singular as “a cat” in phonological translation into a language which has no final consonant clusters. In graphological translation source language graphology is replaced by equivalent target language graphology, with no other replacements, except, again, accidental changes. 
Both phonological and graphological translation must be included in a general theory of translation since they aid to draw light on the conditions of the translation of the target language equivalence, and, therefore, on the more complex process of total translation (Catford, 1965:20-26).


1.6.1 Ranks of Translation
The third type of differentiation in translation is the rank in a grammatical (or phonological) hierarchy where translation equivalence is established. 
In total translation, the grammatical units where translation equivalences are set up probably at any rank and in a long text the ranks at which translation equivalence occur are constantly changing: at one point, the equivalence is sentence-to-sentence, or group-to-group, at another word-to-word, etc., not to mention formally “shifted” equivalences.
It is possible, however, to have total translation in the sense given above, but in this case the selection of target language equivalents will be deliberately confined to one rank (or a few ranks, low in the rank scale) in the hierarchy of grammatical units. We may call this “rank-bound translation”. Translations are usually rank-bound in a word or morpheme rank; that is to say, they set up word-to-word or morpheme-to-morpheme equivalences, but not equivalences between high-rank units such as the group, clause or sentence. 
On the contrary, normal total translation where equivalences shift freely up and down the rank scale may be called “unbounded translation”.
In rank-bound translation, it has been mentioned that an attempt is made always to choose target language equivalents at the same rank, e.g. word. A word-rank-bound translation is effective for certain purposes, for example, for illustrating differences between the source language and the target language in the structure of higher-rank units — as in some types of interlinear translation of texts in “exotic” languages. 
On many occasions, however, rank-bound translation is not the most effective and relevant one in that it includes using target language equivalents that are not relevant to their location in the target language text, and which are not justified by the interchangeability of source language and target language texts in one and the same situation.
There are other types of translation and they correlate with the above-mentioned types. They are as follows:
1. free translation
2. literal translation
3. word-for-word translation
Free translation is always unbound—equivalences go up and down the rank scale, but incline to be at the higher ranks—occasionally between larger units than the sentence. 
Word-for-word translation on a large scale is essentially rank-bound at word-rank (but may involve some morpheme-morpheme equivalences). 
Literal translation lies between these two extremes; it may start, from a word-for-word translation, but make changes in line with target language grammar (e.g. adding additional words, altering structures at any rank, and so on.); this may lead to a group-group or clause-clause translation. 
One notable note, however, is that literal translation, like word-for-word, leans to remain lexically word-for-word, that is to say, to use the highest possible lexical equivalent for each lexical item. Lexical adaptation to target language collocational or idiomatic requirements seems to be one of the characteristics of free translation, as in this example: 
Source Language text: “Бог с ними!” 
Target Language text:
1. God with them! (Word-for-word) 
2. God is with them! (Literal) 
3. Never mind about them! (Free)
 To conclude, free translation is interchangeable with the source language text in a situation where the addressee is advised to dismiss or disregard insignificance (Catford, 1965:24-26). 


1.6.2 A Cognitive Approach to Translating Phraseological Terms and Idiomatic Expressions.
Translation of phraseological terms and idiomatic expressions and their stylistic characteristics have been in the limelight of research interest for several decades, drawing on various languages, genres, periods, etc.
Translation of idiomatic expressions is a new area of research both in the theory of idiomaticity and translation studies. It calls for comprehension of the basic doctrines of phraseology and idiomativity, including comprehension of the figurative meaning of idioms and phraseologies as a categorical feature. Basically, it also calls for metaphorical proficiency and recognition of idiomatic expressions. On the other side, translation necessitates the understanding of cognitive-linguistic processes in the creation of figurative terminology. For this reason, translation of phraseological terms and idiomatic expressions is interdisciplinary in itself in that it stands on the bridge of phraseology, terminology, idiomaticity and cognitive linguistics. 
The problem of translation of phraseological terms and idioms is even more topical in the new millennium, with new terms, many of them metaphorical, appearing in all realms of human activity. The simple fact is that metaphors prevail in science. They are borrowed globally across languages and cultures together with a new theory, and they all need to be translated since they concern the latest developments in all domains, for example:
1. economic issues 
black swan, toxic assets, credit crunch, shell bank, bank run, green shoots, pattern mining, debt-for-nature swap, dark pools
2.  EU policies 
sunset clause, grandfather clause, standstill clause, health check, gold plating
3.  the environment 
environmental footprint, emissions trading, carbon capture, green growth
4. astronomy 
black hole, white dwarf, red giant, dark flow, Big Bang 
5. IT developments
orphaned article, walled garden, cold start, flash mob, vampire power, cloud computing. 
All these are essential metaphorical notions and, therefore, important metaphorical terms. A great number of new terms emerge in different documents every month. Many of them are figurative, and they all need to be translated into different languages.
In general, figurative language is a demanding sphere in translation. Nonetheless, the problem of translating idioms is even more complicated as it is directly connected with one of the fundamental issues in cognitive linguistics: the relationship between an idiom and thought, the role of idioms in science and the function of figurative language in terminology and idiomaticity. This brings out the issue of the right of an expression carrying a figurative meaning to be preserved in the translation from one language into another. A cognitive perception manifests the significance of metaphorical and idiomatic conceptualization and the need to preserve an idiom in translation wherever possible (Glaser 1984:123-134, Naciscione 2010: 17–43). 
Translation of idiomatic expressions is a new area of research both in the theory of phraseology and translation studies. It calls for comprehension of the basic tenets of phraseology, including understanding figurative meaning of idioms as a categorial feature.  Essentially, it also calls for metaphorical competence and recognition of idiomatic expressions or any phrase having a figurative meaning. (Potapova, Pamies, 2005:259-282). 
The approach of Roberts and Roda to the existing issues of translating figurative terminology is based on the findings of cognitive linguistics about the significance of an idiom and metaphor in thought and language. A metaphor and an idiom have been recognized as basic methods of reasoning that is also manifested in terminology, which is an important area of meaning construction. Replacing a metaphorical or idiomatic term leads to a different, non-metaphorical conceptualization (Roberts, Roda, 2002:429–442)
There are also some trends in translation of idiomatic expressions. Differences in a figurative use largely hinge upon language traditions, attitudes and theoretical assumptions. One pointer is the recognition of an idiom as a legitimate tool for expressing abstract thought. Cognitive linguists claim that recognition of figurative use is one of the most essential points for the comprehension of metaphor in thought, language and culture. 
In many countries, linguists usually have no problem with recognizing idiomatic expressions in a literary discourse, especially poetry and folk songs. However, difficulties arise in tracing of idioms in scientific discourse, specialist terminology and its translation. It is considered that in non-literary texts there is unlikely to be any reason to replace idioms in translation, so the risk of leaving out or losing an important idiom is negligible. Nevertheless, in practice loss of an idiom is far too common. Moreover, it is practiced with full awareness, supported by theoretical assumptions. A wide array of approaches exists, despite achievements in cognitive linguistics: an idiom in scientific texts is no longer seen as a deviation but has been recognized as a constitutive part of scientific thinking. It follows that translation of phraseological terms forms part of a broader cognitive issue, that of figurative meaning construction.
With regards to existing approaches, there are four major sources of translation of idiomatic expressions. Translation and interpreting practice brings about a variety of approaches in coping with phraseological terms, idioms and other figurative expressions, each indicating a different understanding of the relationship between the metaphorical or idiomatic concept and the term. Results may vary. We would like to introduce some of those approaches (Gibbs, Raymond [1994], 1999:65-94):
1. Idiomatic loan translation (e.g. in information technology) which means that the theory is borrowed together with the metaphorical term. 
2. Replacement by another idiom/term/metaphor (e.g. in information technology). 
3. Demetaphorisation of the term, resulting in a descriptive, oblique non-metaphorical translation. 
4.  Variants: two or several translations functioning at the same time. 
5. Replacement by a definition. 
6.  Placing in inverted commas (common in Latvian, Spanish and Portuguese). 
7.  A translation void, that is, the term remains without translation.
8.  Long delay. This means that no official translation is offered for several years. Clearly, terminologists are unable to accept a metaphorical loan translation and even find it difficult to give a descriptive translation of a phenomenon. 
9. Regular, repeated replacement. The translation is constantly replaced in successive documents in search of a better version of the term over years, for instance, “a framework directive” has had five successive translations in Latvian since it appeared in the first part of the 90s (Gibbs, Raymond [1994], 1999:65-94).

1.7 Translation Obstacles and Techniques
In the previous part, we have attempted to identify the complex nature of idioms in relation to the linguistic as well as the cultural aspects of language. In this part, we are going to discuss idioms from the perspective of translation from the English language into Russian. Therefore, idioms can create some difficulties for translators. Idioms belong more to the culture of language than to its systematic features. Translators must be sure of the meaning of an idiom before presenting its natural equivalent. However, they may face many problems.
Firstly, some idioms are to be recognized easily than others. This is why the translators may use literal translation to help them identify the idioms in case the literal meaning doesn’t convey any meaning. Baker explains that generally speaking, the more difficult an expression is to comprehend and the less sense it makes in a given context, the more likely a translator will recognize it as an idiom (Baker, 1992:10-63). 
Secondly, an expression may have two meanings, a literal and an idiomatic one. The main difficulties associated with idioms translation can be categorized as follows: 
1. Lack of an equivalent expression in the target language. 
2. A target language equivalent that has a different context of use. 
3. Using the source language idiom in its idiomatic and its literal meanings for the purpose of producing a play on meaning. 
4. Frequency of idiomatic expression usage in written texts varies from one language to another (Baker, 1992:10-63).
Translation in general is not an easy task, and translating idioms makes it more difficult. To overcome these difficulties, some strategies have been suggested by scientists to translators enabling them to adopt the most suitable one. 
Translators have two responsibilities laid on their shoulders. They should first have a good mastery of idioms in terms of meanings and cultural background. Then, they have to provide equivalent idioms in the target language, taking into account the cultural differences that may arise between both languages.
It is important to know both about Russian and English idioms and their translation peculiarities in order to do a good translation from English into Russian. According to Vinogradov, if the form of an idiom is not important in the context, a translator may change the internal shape of an idiom. At the same time it is crucial to transfer the emotional, stylistic and functional information of the original idiom. In fact, a translator must always try to translate phraseologism by phraseologism or idiom by idiom in the target language; however, it is not always possible in that there is not an equivalent in the target language or there is an equivalent but it is not suitable in terms of its stylistic features and is used in a completely different context. Therefore, Vinogradov differentiates three translation strategies: translation by one word, translation by description and carbon paper translation (Vinogradov, 2004:190).
Translation by one word is possible when there is no equivalent in the target language or there is an equivalent but it is not suitable in terms of its emotional, stylistic and expressive function. Translation by description is translating an idiom by describing or paraphrasing the meaning of an idiom by using a free set of words. The last translation strategy is carbon paper translation or word-for-word translation. It is used very seldom since it sounds very foreign in the target language. Carbon paper translation may be appropriate when a translator should express the play of words of the original idiom (Vinogradov, 2004:190).
Another famous linguist, Recker distinguishes four main translation possibilities for transferring the meaning of idioms from English into the Russian language (Recker, 1974:161):
1. completely preserving the meaning, expressivity and form of an original idiom;
2. partly preserving the meaning, expressivity and form of an original idiom;
3. changing the expressivity of an original idiom;
4. completely eliminating expressivity of an original idiom.
To the first translation strategy - completely preserving the meaning, expressivity and form of the original idiom - belong such idioms that have international features and can be transferred by using idioms with the same meaning but a different form in the target language, for example: “the lion’s share” – львиная доля, “to play with fire” – играть с огнем. 
The second translation strategy - partly preserving the meaning, expressivity and form of the original idiom - preserves expressivity of phraseological units, however, with some change of its lexical or grammatical features. Expressive components of the phrase can be shifted by other expressive or meaningful elements and some elements are just changed by other elements in the target language. For example: “in broad daylight – среди бела дня”, “in the dead of night – глубокой ночью”.
The third translation strategy is applied when it is necessary to exchange the expressivity of idioms or phraseologisms. For example: “to take somebody for a ride” – высмеять. 
Finally, the fourth translation strategy is a complete elimination of expressivity of an original idiom. It is not the best solution for the translation as the expressive function is lost in the translation, for example: “a skeleton in the cupboard” – “семейная тайна (family secrete) or неприятность (trouble)” (Recker, 1974:164).


1.7.1 Translation Strategies Proposed by Mona Baker 
Mona Baker explores a number of aspects of language in her book called “In other words”, ranging from the meaning of single words and expressions to grammatical categories and cultural contexts. If a language were simply a place for a set of global concepts, it would be much easier to translate from one language to another. In this case, a translator would simply replace the name of a certain concept with other name in another language. As a result, the task of learning a new language would also be much easier than it is now. 
However, anyone who has attempted, at least, one of these tasks has acquired a vast amount of direct proof that languages are not easy to deal with and the concepts of one language may radically differ from the concepts of another. 
The key features of idioms that contribute to their complicatedness are their fixed structures in addition to their non-literal meanings (Baker, 1992:66-73).
Mona Baker outlines the following four main translation strategies (Baker, 1992:66-73):
1. Using a target language idiomatic expression that has a similar form and meaning to the source language expression. 
2. Using a target language’s idiomatic expression that has a similar meaning to the source language expression, but a different form. 
3. Paraphrasing the source language idiomatic expression to render its meaning without adhering to its idiomatic form. 
4. Omitting the target language idiomatic expression.
We consider these strategies the most appropriate ones and believe that their implementation will result in solutions of many translation problems caused by idiomatic expression, phraseological terms and other similar figurative expressions. 



Chapter 1 Conclusions 
In the first chapter, we have mainly concentrated upon the study of idiomaticity and idiomatic expressions proposed by different famous linguists and grammarians. We have mostly focused on the idea that an idiom is a sophisticated linguistic expression having a meaning not deducible from its individual parts. 
Within the scope of the first chapter we have observed different types of idioms and their distinctive peculiarities. While exploring different classifications and categorizations of idioms proposed by scholars and linguists and simplifying such complex categorizations, we re-categorize idioms into five main types: full/pure idioms; semi-idioms; proverbs, popular sayings and semi-proverbial expressions; phrasal verbs; metaphorical catchphrases and popular expressions. When it comes to the features of idioms, we would like to recap that idioms are characterized by lexical complexity and semantic simplicity, fixed form or invariability and figurativeness. 
In addition to this, we focus on the relations of idiomatic expression and the culture of the given nation and language. We have come to conclusion that language and culture are inextricably interlinked.
In the first chapter we also concentrate upon the linguistic theory of translation of idiomatic expressions and the techniques of translating idioms into Russian. The chapter includes information about definitions and general types of translation, examine the concept of the cognitive approach to the translation of phraseological terms and the translation of figurative terminology respectively. We have also discussed the trends and existing approaches to the translation of the terms of the professional language. We have brought a theoretical overview of Russian idiomatic expressions and translation techniques and obstacles that may arise during the translation process.
Moreover, we have explored the nature of the idiomatic expressions in the English business discourse and have deduced that business discourse is a subdivision of technical texts. The analyses of business texts show a high frequency of idioms and metaphors used in this field sometimes even unconsciously by specialists.
In conclusion, taking all the above-mentioned points into account we should assume that the translation process of idiomatic expressions is a difficult process and in order to do it properly translators should have a good command of idiomatic expressions both in source and target languages since their meanings are not deducible from the context and from the separate part of the phrase and it can trigger some inconveniences or even problems for translators during the translation process.


Chapter 2 Idioms in the English Business Discourse and their Equivalents in Russian. Translation Problems and Solutions

2.1 Brief Account of Analysis and Methodology Applied.
As we have already mentioned in the first chapter, the phenomenon of idiomaticity exists both in English and Russian. The complicatedness and in most cases vague meaning of idioms pose a huge challenge to translators to render their meaning into Russian. After identifying the complex nature of idioms, we have arrived at the conclusion that it is also closely connected with the cultural aspect of the language. Thereupon, a translator should be sure of the meaning of an idiom before giving its natural equivalent in the target language.
In this chapter, we analyze examples of idioms taken from the article called “The 2007-2008 Financial Crises in Review” and various business idioms taken from different verified websites and tutorial videos.  
We selected the examples by random sampling because access to real business communications and meetings is closed and it has generally become impossible to select examples from real sources.  However, as a result of the current pandemic situation, the number of authentic materials and videos has increased. We have mainly focused on the examples selected from different verified websites and materials.
This analysis will be more focused on the translation of English discourse business idioms into Russian and in order to shed some light on it we will try to describe all the translation procedures, techniques and strategies applied.
For the analysis of the given material, we will start first with identifying business idioms and the frequency of business idioms in the source language. Then we will analyze the translation of these idioms in the target language. Meanwhile, we will try to compare suggested translation options based on the frequency of idioms and the appropriateness of translation. We will identify challenges connected with the translation of the business idioms and suggest possible solutions to them.
We start our analysis with the samples taken from different verified video materials and websites. Our search of the business idioms is based on Mona Baker’s definitions of idioms and Recker’s work.  As we have already mentioned before, Mona Baker defines idioms as “frozen patterns of language that allow little or no variation in form and often carry meanings which are not deducible from their separate components”. They suggest their own ways of translating idioms into different languages. We will analyze our idioms based on their strategies.
We would briefly remind the strategies outlined in the first chapter of the paper.  Mona Baker suggests four core translation strategies: 
1. translators can use a target language idiomatic expression that has a similar form and meaning to the source language expression; 
2. translators can use a target language idiomatic expression that has a similar meaning to the source language expression, but a different form; 
3. translators can paraphrase the source language idiomatic expression to render its meaning without adhering to its idiomatic form; 
4. translators can omit the target language idiomatic expression.
According to Recker, there are four key translation possibilities for transferring the meaning of idioms from English into the Russian language. In order to do this, a translator can
 1. completely preserve the meaning, expressivity and form of the original idiom;
2.  partly preserve the meaning, expressivity and form of the original idiom;
3.  change the expressivity of the original idiom;
4.  completely eliminate expressivity of the original idiom.
It is curious and at the same time important to examine idioms that exist in the target language but in an absolutely different form. With regards to expressivity and meaning, it is noteworthy to show whether they maintain or lose these qualities while being translated into the target language. In the meantime, we observe the transformation that the idioms undergo during the translation process and their final forms. 
We need to recall that we find the strategies proposed by Mona Baker and Recker the most appropriate ones for our work since due to them we can show that a translator may come across various obstacles while translating business idioms used in the speaker’s speech. However, likewise any other problems, it also has solutions. And in this chapter we have demonstrated the possible difficulties and techniques and ways of coping with them.


2.2 Analysis of the Business Idioms Selected from Tutorial Videos and Verified Websites
In this part we are going to examine the samples taken from the video materials and verified websites. We have selected idioms related to the business sphere and we have mostly taken into account the frequency of their usage, how relevant these idioms are and how difficult these idioms are from the perspective of translation.
In this vein, we have found and distinguished many business idioms, but we will only present analysis of some of them, and you can find the rest of the idioms in the chart at the end of our work. Here is the list of idioms that we are going to analyze:
1. Burn the midnight oil
2. Throw somebody in the deep end
3. Call it a day
4. Green shoots
5. Bitter pill to swallow 
6. Learn the ropes
7. Play it by ear
8. Rule of thumb
9. Cash cow
10.  Corner the market 
11.  Work against the clock/ beat the clock
12.  Poison pill
13.  On a shoestring budget
14.  Do things by the book 
15.  Pencil somebody/ something in
16.  Be in the red
Idiomatic expressions used in General English are very common nowadays and penetrate into different spheres and the business sphere is not an exception. You may come across a lot of General English idioms used in business writings and business discourse.  
Taking the above-mentioned information into account and the fact that some of our selected idioms are from General English, we have divided to separate them into two groups: purely economic idioms and idioms related to General English, which are used in business discourse very often. Firstly, we show the analysis of idiomatic expressions used in business discourse from General English (see idioms from 1 to 8), later we introduce purely economic idiomatic expressions and their analysis (see idioms from 9 to16).  
The analysis of example 1
Example 1 – burn the midnight oil1
The business idiom “burn the midnight oil” means working late into the night. This idiomatic expression belongs to the category of pure phraseological idioms. In terms of frequency, this idiom is used very often. As we can see from the diagram, the idiom was first used in the 1800s and is still being used2. [image: ]
From the perspective of translation, it may cause problems for translators since the meaning is not so clear. This idiom is translated into Russian as “работать по ночам, засиживаться допоздна” 3. As we can see, it’s hard to guess the meaning of the whole phrase from the component parts of the idiom; consequently, it is also a hard idiomatic expression for translators from the translation perspective. Hence, a translator should either guess the meaning from the context or know it beforehand which is unlikely in most cases. 
As we have mentioned before, Recker says that there are four main translation possibilities for transferring the meaning of idioms from English into the Russian language and in case of the idiom “burn the midnight oil”, it should be emphasized that the expressivity of the original idiom in the Russian language is not remained.  Taking into account Backer’s strategies, the tactic of paraphrasing the source language idiomatic expression is used here, which helps communicate the meaning without adhering to its idiomatic form. 
One thing that is also important to take into account is the fact that it’s not always that the target language has an idiomatic expression for the given idiom in the source language; hence, translators should be ready either to convey the meaning of it, at best, or omit the idiomatic expression, at worst.

The analysis of example 2
Example 2 – throw somebody in the deep end4
The meaning of the idiomatic expression “throw somebody in the deep end” is to put somebody into a difficult situation without any preparation. As for the type of the idiom, it belongs to the category of pure verbal idioms. The Russian translation is “бросить как щенка в воду” 5. We can observe that both expressions are idiomatic.
From the perspective of translation, while translating it into “бросить как щенка в воду” we completely preserve the meaning, the expressivity and the form of the original idiom and we apply the method of using a target language idiomatic expression that has a similar form and meaning to the source language expression.
Nonetheless, the idiomatic expression may be troublesome in that you cannot guess the meaning from the component parts and the translation of the idiom is not even to some extent similar to the idiomatic expression in Russian. In the Russian version they use the method of comparison. They use the word combination “как щенка в воду” in the idiom that is absent in the source language expression. Hence, this may cause some problems for a translator in the translation process. 
When it comes to the occurrence, we should point out that it’s rather frequent both in English6 and Russian7. And below we can see diagrams which prove it. In English we have found the form “thrown in the deep end”, that’s why we illustrate the diagram of the usage of the idiom in its passive form.

[image: ]
[image: ]
The analysis of example 3
Example 3 – call it a day
According to the Cambridge Dictionary of Idioms, the idiom “call it a day”8 means that one has worked enough on a certain thing or subject etc., they are happy with the results and now it’s time to take a break or finish. The idiomatic expression “call it a day” is from the category of pure phraseological idioms. The Russian translation of the idiom is “закругляться, закончить дело, смотать удочки”9. The last version of translation “смотать удочки” is stylistically inappropriate and mostly used in the colloquial speech.
On the question of the frequency, the idiom “call it a day” is used frequently. Though we can see in the diagram that the curve is declining, it is still being used in the English business discourse and at workplaces rather frequently10.
[image: ]
It is obvious from the chart that the Russian idiomatic expression “смотать удочки” is hardly ever used. However, the expression “закругляться” and “закончить дело”11 are rather common with some differences as compared with the original meaning of the idiom in the source language, namely, in English. 
[image: ]
When it comes to translation of the idiom into Russian, it is obvious that while translating the meaning of the idiom “call it a day” cannot be deduced from its component parts. In the Russian version the expressions “закругляться, закончить дело” the expressiveness of the original meaning is not remained. But if we use the expression “смотать удочки” we maintain the expressiveness, though it’s stylistically not appropriate word for translating in the business discourse. 
It is worth mentioning that two idioms – “call it a day” and “закругляться, смотать удочки” – in two different languages which carry the same meaning with slight changes has nothing in common in their forms and chances are that it may bring about the confusion of translators during the translation process. 

The analysis of example 4
Example 4 – green shoots
“Green shoots” is an idiom used to describe signs of economic recovery or positive data during an economic recession12. This idiom is associated with plant growth and recovery, when plants start to show signs of life and health, and, consequently, has been used as an idiom for a recovering economy. The idiom “green shoots” was first used by Chancellor Norman Lamont, who was a politician in the UK. He employed this expression to describe signals of economic growth during the economic recession in the UK in 1991. As for the type of the idiomatic expression, it relates to the category of phraseological nominal idioms. 
The Russian translation of the idiom is “зеленые побеги” 13. Here we use the strategy suggested by Backer, that is to say, using a target language idiomatic expression that has a similar form and meaning to the source language expression. 
The phrase “зеленые побеги” is used in Russian in an idiomatic way to describe the same process. Whilst we refer to Recker’s work, we would like to notice that translating the idiom into Russian the meaning, expressivity and the form of the original idiom are completely preserved. Nonetheless, it will be difficult for the audience who is not aware of the topic to comprehend the meaning behind the idiom and we stick to the idea that besides translating the idiom “green shoots” in the target language, a translator should also give some explanation briefly and smoothly in order not to waste the time of the speaker.
As far as frequency is concerned, it is obvious from the diagram that the usage of the idiom has reached its peak as compared with the rest of the years14. To illustrate the above-mentioned information, we have provided the image of it.
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Nevertheless, in Russian the idiom “зеленые побеги” is really specific and as you can see from the chart it’s not commonly used as compared with the English equivalent15.
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All in all, the idiom “green shoots” carries a vague meaning in both languages, be it English or Russian; hence, this idiomatic expression requires more explanation than just a mere translation.

The analysis of example 5
Example 5 – bitter pill to swallow
The idiom “bitter pill to swallow” is used to describe something that is unpleasant to accept16. The Russian equivalent of the idiom is “проглотить (горькую) пилюлю” which also means silently bear a grudge or an insult. 
This idiom is quite an old one but is still used. In the 1700s, Rapin Thoyras, who wrote about the history of France and Italy, used this idiom in his story. Since then, people have referred to an uncomfortable set of facts as “a bitter pill to swallow”. 
When it comes to the type of the idiomatic expression, the idiom “bitter pill to swallow” belongs to the category of semi-pure nominal idioms.
From the perspective of Recker’s work, the translated version completely preserves the meaning, expressivity and form of the original idiom and while translating a translator should use the target language idiomatic expression that has a similar form and meaning to the source language expression since we can see that there is an exact translation of the English idiom in the target language. In spite of this fact, the whole meaning of the idiom is not so clear. Hence, a translator should rely only on the context where this idiom is used and if they are not able to single out that particular word in the target language, it is recommended to apply the descriptive method.
When it comes to the usage of the idiom, we would like to note that this business idiom is frequently used in the English language17. It is rather common nowadays as compared with the usage of the idiom of the previous years and the diagram below shows that the curve of its frequency is still growing.
Unfortunately, we cannot say the same thing about the Russian version of the idiom since the chart exemplifies that the percentage of its usage dramatically dropped if we set it side by side with previous years18. Most probably this is because it is used in specific cases and used very rarely. Below we illustrate diagrams of idiomatic expressions both in English and Russian.
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The analysis of example 6
Example 6 – learn the ropes 
The idiomatic expression “learn the ropes” means to become more familiar with the job or field the person is going to work in or just to be trained19. The idiomatic expression equivalent in Russian is “постигать/знать все тонкости” or “знать свое ремесло”20. As we see, both of them perfectly convey the meaning of the source language idiomatic expression, however, they are semi-pure idiomatic expressions as it is in the source language. 
 On the question of translation, we should use the method of paraphrasing the source language idiomatic expression to render idiom’s meaning without adhering to its idiomatic form according to M. Baker. If we consider the idiomatic expression “learn the ropes” from the perspective of Recker, in translation process we completely change the form and the expressivity of the given idiomatic expression in the target language, while the meaning is completely preserved. 
What can cause a problem in translation is the lack of equivalent idiomatic expression in the target language. However, the problem is solvable since we can transfer the meaning with the explanation of the idiom. 
As far as the frequency is concerned, the idiomatic expression “learn the ropes” has reached its peak of usage in 2015. However, starting from 2015 the curve has been dropping, but still it is rather frequent in many business course books as well as in real life, during the meeting, at the workplace etc. Hence, we can note that the idiom is still popular in business and in business discourse.  Below you can see the frequency of its usage both in English21 and Russian22.
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The analysis of example 7
Example 7 – play it by ear
The idiomatic expression “play it by ear” is used when somebody wants to express that they do something by feel or instinct rather than according to a prearranged plan23. When it comes to the type of idiomatic expressions, “play it by ear” belongs to the group of pure phraseological idioms. This idiomatic expression in Russian it means “принять решение в зависимости от ситуации”.
As we can see the idiom is translated into Russian as “принять решение в зависимости от ситуации”24 and obviously it just transfers the meaning of idiom of the source language. We believe that this idiom may constitute a real problem for a translator since it’s impossible to approximately deduce the meaning from its component parts in that taken separately they mean completely different things. In other words, the problem consists in the lack of the same idiomatic expression in the target language, in this instance, in Russian. Undoubtedly, it’s really appreciated when you translate the idiom and beautify the speaker’s presentation; nonetheless, it’s more important not to distort the meaning of the text. Subsequently, one solution to this problem is to rely either on the context where the idiom will be used by the speaker or, to the worst, to escape the translation of the idiom if you are sure that it will not significantly influence or change the meaning of a speech. 
In terms of translation strategies, it’s worth paraphrasing the source language idiom to express its meaning without adhering to its idiomatic form. By doing this, we certainly lose the expressivity of the source language idiomatic expression in the target language. 
As for the frequency, we would like to point out that it is widely prevalent in English and the diagram below proves it25.
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The analysis of example 8
Example 8 – rule of thumb 
The meaning of the idiom “rule of thumb” is a general practice26; it is a practical principle having wide application but not considered to be strictly reliable or accurate in every situation. The other expression that is similar to the given expression is “to do things by the method of trial-and-error”. The expression “rule of thumb” has been used since the 1600s and the origin of the idiom is usually attributed to domestic violence. There was a belief that law in England allowed a man to beat his wife with a stick which was not thicker than his thumb. However, they are just believes. 
If we speak about the category of idiomatic expressions, this idiomatic expression belongs to the category of lexemic idioms, more precisely, to the sub-group of nominal idiomatic expressions.
The Russian translation of the idiomatic expression is “общепринятое правило, неписанное правило”27; however, in the target language this expression doesn’t carry any metaphoric sense.
From the point of translation, the idiom “rule of thumb” may provoke some problems during the translation process, since it is unrealistic to figure out the meaning of the whole phrase from the component parts. Although in some cases we somehow can guess the meaning of the idiom, this is not always the case and the idiomatic expression “rule of thumb” belongs to that group of idioms. Henceforth, we should hinge upon the advice and methods of Recker and Mona Baker and apply those rules in practice. 
According to Recker’s work, of four main translation possibilities for transferring the meaning of idioms from one language into the other, we may use the strategy of completely preserving the meaning and the form of the original idiom but using the existing expression in the target language.
In compliance with Baker’s suggested method, we should use a target language idiomatic expression that has a similar meaning to the source language expression, but a different form. We may also use a descriptive method or, in other words, by using the method of paraphrasing. 
As for the frequency of practicing the idiomatic expression “rule of thumb” and the Russian equivalent “неписанное правило”, in English it is fairly28 high and in Russian it is on top of its usage29. Moreover, this expression in both languages is used not only in economics and in business-related contexts, but also on daily basis in different spheres.
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The analysis of example 9
Example 9 – cash cow
The meaning of the idiomatic expression “cash cow” is a product or service which is a regular source of income for a company, an organization or a person30. A “cash cow” is a metaphor for a dairy cow that produces milk over the course of its life and requires little to no maintenance. This idiom is applied to a business as well. Modern-day “cash cows” require little investment capital and provide positive cash flows, which can be allocated to other divisions within a corporation.  They are low-risk, high-reward investments. In terms of the type of the idiom, it refers to the category of phraseological nominal idioms. 
In Russian there is an equivalent of the idiom “cash cow” which is “постоянный источник денег”31. From the perspective of idiomaticity, it’s rather a collocation than an idiomatic expression in the target language. Hence, the difficulty exactly consists in it. It will be hard for a translator to guess the meaning of the given idiom if they don’t have any awareness of idioms that are constantly used in the sphere of economics and marketing. 
In reference with the expressivity of the idiom in the target language, by using the expression “постоянный источник денег” translators completely eliminate expressivity of the original idiom and the method of paraphrasing is used in order to render its meaning without adhering to its idiomatic form. 
The first problem that a translator can face dealing with this idiom is a lack of an equivalent expression in the target language. Therefore, a translator should either guess its meaning from the context where it is used or have a great command of idiomatic expressions of the target language. 
As far as frequency is concerned, in 2007 it reached its peak. As the diagram’s curve shows, its percentage of usage started to decrease32. However, we should point out that our personal experience shows that idiom is widely used in economics, finance and marketing. 
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The Russian non-idiomatic expression “постоянный источник денег” is as frequent as the English idiom “cash cow”. The only difference consists in the matter of their degree of expressiveness: the Russian one is a mere expression, collocation of words, while the English one is an idiomatic expression.

The analysis of example 10
Example 10 – corner the market
The meaning of the idiom “corner the market” in finance is to gain sufficient control or dominate a particular product or service on the market and overshadow others in the same field33. The idiom “corner the market” belongs to the category of semi-pure verbal idioms. The Russian translation is “завоевать рынок, сохранить конкурентоспособность, закрепиться на рынке”.  As we can see given expressions in the Russian language are not idiomatic as compared with the English idiomatic expression “corner the market”. 
What is related to the approaches of translation that can be applied in case of this idiomatic expression, a translator should paraphrase the source language’s idiomatic expression to convey its meaning without adhering to its idiomatic form. If a translator uses the expressions such as “завоевать рынок, сохранить конкурентоспособность, закрепиться на рынке”34, the expressiveness of the idiom is lost.
 The problem with a translation of the idiom “corner the market” may be the lack of a target language equivalent expression. Needless to say that there are phrases that can be used while translating, however, they do not carry any figurative meaning.
As far as its usage is concerned, it’s fairly common expression used in the business sphere35. 
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The diagram demonstrates the frequency of three Russian equivalents of the idiom “corner the market”, namely, “завоевать рынок, сохранить конкурентоспособность, закрепиться на рынке”. And we can see that the most common expression is “завоевать рынок”. Consequently, the appropriate translation of the idiom “corner the market” is “завоевать рынок36”


The analysis of example 11
Example 11 – work against the clock or beat the clock
The figurative expression “work against the clock” is to aim at finishing something before a certain time37. The idiom belongs to the category of pure phraseological verbal idioms.
We would like to bring some more examples connected with time. Everyone probably has a deadline from time to time - urgent reports, translations, articles are under pressure. To describe such situations we can use “work against the clock”. When the time allocated for the task runs out, you can also say that you “run out of time”, that is to say, you are late, you are not on time, you are not on schedule. If you have finished and made it all “in the nick of time” and everyone is happy, then you have “beaten the clock” or “worked against the clock” literally translated into Russian as “ударить по часам” or as “успеть в срок, ударно потрудиться38”. 
On the question of translation, if you translate the idiom “beat the clock and work against the clock” in the target language as “ударить по часам/ ударно потрудиться”, then you completely preserve the meaning, expressivity and the form of the original idiom. However, it’s not always the case, since it’s not clear for the audience what it means. Yet, if you translate it non-idiomatically “успеть в срок”, in the target language it loses its feature of being an idiomatic expression. 
Indeed, a translator may come across some problems connected with the translation of this idiom. The main difficulties associated with this idiom translation are the lack of an equivalent expression in the target language and using the source language idiom in its idiomatic and its literal meanings for the purpose of producing a play on meaning. In order to escape these problems, a translator should either translate it as “ударно потрудиться” or use descriptive method to communicate the meaning of the given idiom as in “успеть в срок”. 
When it comes to the frequency of its usage, the idiom is widely used in the English language39. You can see from the diagram below that both of the idioms are fairly equally used not only in the English business discourse, but also in other fields.
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The analysis of example 12
Example 12 – poison pill
The next idiom that we would like to speak about is a widely known idiom in the sphere of economics –“poison pill”40. On the question of the type, this idiomatic expression belongs to the category of phraseological nominal idioms.
“Poison pill” is a tactic to protect against an adverse takeover, giving the shareholders of the company to buy shares in the company or shares in any person acquiring the company at a large discount compared to their real market value. The name is derived from the potassium cyanide pill that a secret agent must swallow in case of failure. The Russian translation of the idiom is “горькая пилюля”41. This expression is also used in a specific field, namely, economics or marketing and is used in a metaphoric way. It has the same meaning of survival tactics for a company facing the threat of an unwanted takeover. 
In the context of translation, in order to translate this idiom we can use the strategy of using a target language idiomatic expression that has a similar form and meaning to the source language expression. By doing this, we can completely preserve the meaning, expressivity and form of the original idiom.  As for the problems related to the translation of the idiom, we consider that it’s not that challenging; the only thing that can be problematic in terms of this idiom is the frequency of the idiom in the source language since the frequency of idiomatic expression use in written texts or in speeches varies from one language to another.
As we have already mentioned the topic of frequency, it’s worth noticing that the idiomatic expression “poison pill” is not of common usage, it carries metaphorical meaning; hence, it is used only in a specific field and has its own realm of usage, namely, finance, marketing and economics, on a large scale. The information given in the diagram proves our statements. Below we show the diagram of the frequency of the idiom “poison pill”. The diagram manifests that the idiom “poison pill” has reached its peak of usage in 1988, and then it had some fluctuations42. However, the idiom continues being used and gains momentum as the curve shows.
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The analysis of example 13
Example 13 – on a shoestring budget 
 The phrase “on a shoestring” describes something that is attempted or accomplished with extremely limited finances43. The idiomatic expression “shoestring budget” describes a budget with extremely limited funding. There is much debate as to the origin of these terms. “On a shoestring budget” is an American term coined in the late 1800s and, most probably, alludes to the precarious nature of a thin, weak shoestring.  
As for the question of categorization of idiomatic expressions, “on a shoestring budget” belongs to the type of lexemic phraseological idioms, more precisely, to the group of adjectival idioms.
The Russian translation of the idiom “on a shoestring budget” is “сделать что-то на скудные средства, еле-еле сводить концы с концами44”. The expression “сводить концы с концами” also has a figurative meaning in Russian and it is a common phrase used in different spheres, not only in the economic one.  With respect to translation, if we translate the idiomatic expression into Russian as “сводить концы с концами”, it preserves the phenomena of idiomaticity and expressiveness in the target language.  In order to translate the idiom we should use a target language’s idiomatic expression that has a similar meaning to the source language expression but a different form. 
When it comes to the question of problems that may arise during the translation process, the only problem may be the unawareness of a translator about the existence of an idiomatic expression in the target language. Below we introduce the charts of the idiom in English45 and its equivalent in Russian46.
Below we show diagrams depicting the frequency of idiomatic expressions. Both diagrams show that idioms both in English and Russian are very widespread not only in economics but also in other spheres. 
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The analysis of example 14
Example 14 – do things by the book 
 The figurative expression “do things by the book” means that a person does something exactly according to the rules or the law47. There is no leeway for variation; there is only one accepted method. There are two widely accepted theories for the origin of this phrase. One of the theories is that standard procedures for things are often written down in books and that “doing something by the book” meant you were following the instructions and not inventing any bit of the process.
As far as the category of idiomatic expressions is concerned, “do things by the book” refers to the group of semi-pure idiomatic expressions.
 The Russian translation of the idiom is “действовать по правилам”48 or we also suggest that we should translate the idiom as “сделать все идеально, как по учебнику”. There is also a saying in Russian “комар носа не подточит” but this is context-specific phrase and not that suitable for a business context; however, in many cases authors like including sayings in their speeches for the sake of beautifying and emphasizing some parts of their speech. 
From the perspective of translation, if we translate “do things by the book” as “сделать все идеально”, we eliminate the expressiveness of the original idiom and by using mainly a descriptive approach we communicate its meaning. Yet, if we translate it as “как по учебнику”, here we can observe word-for-word translation; however, if a translator uses this way of transferring the sense of the idiom, the audience will understand what is meant by this. The third version of translation, that is to say, using a target language saying for expressing the meaning is not the most appropriate way, since in Russian it has a little bit different meaning.
As far as the problem with the translation of the idiom is concerned, the problem might arise connected with the different phrases for the same idioms with slightly different context of usage. The only solution to this problem is to use a descriptive method to escape any distortion of the meaning of the original idiom.
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When it comes to the idiom’s frequency of usage, the above-presented diagram shows that the idiomatic expression “do things by the book” is rather common and the curve is still going up49. 
All in all, we may recap by saying that the given idiom is not easy to translate and there might appear some problems with the translation of the idiomatic expression “do thing by the book”; however, we are convinced and have already proved that it has its solution which is suggested above. 

The analysis of example 15
Example 15 – pencil somebody/something in
This business idiomatic expression “to pencil somebody in” has the meaning of making a tentative appointment with someone50. It’s not straightforward to guess the meaning of the expression from its component parts and this is what the most difficult part of the idiom is. As for the type of the idiomatic expression, it is related to the lexemic idioms (phrasal verbs).
The idiom is translated into Russian into various ways, such as, “взять на карандаш”, “взять на заметку”, “запланировать что-то, сделать предварительную заметку”51. The first translation option, “взять на карандаш”, has a negative connotation and it means to make some notes about someone in order to follow them in the future or pay close attention to them. That is, there is doubt about a person or an action. The option “запланировать что-то с кем-то, сделать предварительную заметку” is more or less neutral and is related to work and business. If we use the first suggested option in the translation process, then we will use a target language equivalent that has the same form but a different context of use. As a result, we’ll distort the meaning of the idiom “to pencil somebody in”. Consequently, we recommend to use the method of description and translate the idiom as “запланировать что-то с кем-то” that is the safest way of rendering the meaning of the original idiom.
From the perspective of translation, we completely wipe out the expressivity of the idiom, paraphrase the source language idiomatic expression to render its meaning without adhering to its idiomatic form and in terms of possible problems related to the translation of the idioms might be a lack of an equivalent expression in the target language and a target language equivalent that has a different context of use. 
On the question of frequency, it is to be mentioned that the idiom “pencil somebody in” is quite common and we illustrate a diagram which shows its rate and fluctuation of usage in different times52.
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The analysis of example 16
Example 16 – be in the red
The idiomatic expression “be in the red” means spending or owing more money than you may earn and as a result going bust53. With reference to the type of idiomatic expression, it belongs to the category of phraseological idioms. The Russian equivalent of the idiom is “работать с убытком, быть в долгах”54.
 From the perspective of translation it may seem problematic for a translator since this idiomatic expression doesn’t have an equivalent idiomatic expression in Russian; to put it differently, lack of target language idiomatic expression may cause a problem for a translation process. Therefore, we need to apply a strategy suggested by Baker M. which is to paraphrase the source language idiomatic expression to render its meaning without adhering to its idiomatic form.  
According to the work of Recker, while translating idiomatic expressions from one language to another it may lose some of its stylistic features. In case of the idiomatic expression “be in red” it definitely loses expressivity and its original form, it becomes just a simple collocation “работать с убытком, быть в долгу”, however, by giving such an equivalent in Russian a translator completely preserves the meaning of the original idiomatic expression.
When it comes to the frequency of usage, the diagram below illustrates that this idiomatic expression has been used in specific spheres for a long time55. 
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2.3 Analysis of Business Idioms Selected from the Article Called “The 2007-2008 Financial Crises in Review” 
In this subchapter, we are going to analyze some fragments taken from the economic article called “The 2007-2008 Financial Crises in Review”. The article contains plenty of phrases and idiomatic expressions related to business and economics which are interconnected. 
For the analysis we will first bring the part of the text with idioms and phrases, identify idiomatic expression in a fragment, translate the fragment in the target language and analyze and find the most appropriate ways of rendering the meaning of the source language idiomatic expression into the target language. Meanwhile, we will compare English idiomatic expression and its Russian equivalent and point out their peculiarities in terms of the context of usage, frequency and difficulties in terms of translation.
We have come to the conclusion that it worth translating the parts of the article on our own since we are able to examine the expression from different angles and put into practice the skills and experience gained through the years.

Sample 1
“The financial crisis of 2007-2008 was years in the making. By the summer of 2007, financial markets around the world were showing signs that the reckoning was overdue for a years-long binge on cheap credit. Two Bear Stearns hedge funds had collapsed, BNP Paribas was warning investors that they might not be able to withdraw money from two of its funds, and the British bank Northern Rock was about to seek emergency funding from the Bank of England. Yet despite the warning signs, few investors suspected that the worst crisis in nearly eight decades was about to engulf the global financial system, bringing Wall Street's giants to their knees and triggering the Great Recession.” 56



The translation of sample 1
“Финансовый кризис 2007-2008 годов был в стадии становления. К лету 2007 г. на финансовых рынках всего мира появились признаки того, что расчеты просрочены из-за многолетней эйфории дешевых кредитов. Два хедж-фонда Bear Stearns потерпели крах, банк BNP Paribas предупреждал инвесторов о том, что они не смогут снять деньги с двух из своих фондов, а британский банк Northern Rock собирался получить экстренное финансирование от Банка Англии. Однако, несмотря на предупреждения, мало кто из инвесторов подозревал, что худший за почти восемь десятилетий кризис вот-вот охватит мировую финансовую систему, поставив огромные финансовые институты Уолл Стрит на колени и спровоцировав Великую рецессию”.

The analysis of sample 1
In the first sample we have found some idiomatic expressions: “a years-long binge on cheap credit” and “bring something or someone on their knees”. As for the type of the first expression, it belongs to the semi-pure idioms; the second idiom belongs to the category of well-established proverbs and sayings.
The first expression is “a years-long binge on cheap credit” and we stick to translate it into Russian as “многолетняя эйфория дешевых кредитов”. Generally, the word “binge” means in Russian “выпивка, разгул”, however, we understand that the word in this collocation is used in its indirect meaning and, consequently, changes the meaning of all the phrase completely. In order to interpret the figurative meaning of the expression we have chosen the phrase “многолетняя эйфория дешевых кредитов” as an equivalent to the English one. 
The second expression that we have figured out is “bring Wall Street’s giants on their knees”. Firstly, we would like to comment on “Wall Street giants”; by this phrase the author means big financial institutions on Wall Street. Secondly, the idiomatic expression “bring somebody/something to their knees” means to destroy or defeat somebody or something. We have found it appropriate to translate the second idiomatic expression in this passage as “поставить огромные финансовые институты Уолл Стрит на колени”. It’s better to use the existing idiomatic expression in the target language to ease the translation process and make sure that the audience understands it. In case of “a years-long binge on cheap credit” it’s better to render the meaning to the Russian audience by paraphrasing the expression to avoid any misunderstanding connected with the phrase.

Sample 2
“The seeds of the financial crisis have been planted during years of rock-bottom interest rates and loose lending standards that fueled a housing price bubble in the U.S. and elsewhere.”56

The translation of sample 2
“Истоки финансового кризиса берут свое начало в годы низких процентных ставок и неплатежеспособных стандартов кредитования, которые привели к быстрому росту рыночных цен на недвижимость в США и других странах”.

The analysis of sample 2
In this part we have come across two idiomatic expressions in the source language material: “the seeds of financial crisis were planted” (to plant the seeds of something) and “fuel a housing price bubble”. On the question of the types of idioms, the first idiom belongs to the group of well-established proverbs and sayings, while the second one belongs to the group of phraseological idioms. 
The first expression is “the seeds of financial crisis were planted…”. Reassuringly, the author uses such metaphorical expression to enhance and make it more expressive turning the attention of the reader to this very point. Nevertheless, we have in the Russian version “истоки финансового кризиса берут свое начало…” and this is a mere collocation that describes what the author actually intends to communicate to the audience. Our proposed analogue does not have a figurative sense but it is completely clear to the Russian audience. Hence, in this case we have used the approach of paraphrasing the source language idiomatic expression to render its meaning without adhering to its idiomatic form. By doing it we change the expressivity of the original idiom but we completely preserve the meaning of the idiomatic expression. 
The second expression in this paragraph is “fuel a housing price bubble”. “Housing bubble” is an expression which explains the situation that occurs when the price of real estate rises at an accelerated rate, driven by an increase in demand, limited supply and emotional buying. Though, there is an equivalent in Russian for “housing bubble” that is “мыльный пузырь”, we have translated the second expression as “привести к быстрому росту рыночных цен на недвижимость”. The Russian translation is the paraphrased version of the source language expression. In this vein, we change the expressiveness of the idiomatic expression but the important thing is that we communicate the meaning precisely.

Sample 3
“In the coming months, the Federal Reserve and other central banks would take coordinated action to provide billions of dollars in loans to the global credit markets, which were grinding to a halt as asset prices fell. Meanwhile, financial institutions struggled to assess the value of the trillions of dollars worth of now-toxic mortgage-backed securities that were sitting on their books.” 56

The translation of sample 3
“В ближайшие месяцы Федеральный Резерв и другие центральные банки предпримут целенаправленные действия по предоставлению миллиардных кредитов мировым кредитным рынкам, на которых операции прекратились в связи с падением цен на активы. Между тем, финансовые учреждения с трудом могли оценить стоимость триллионов долларов ценных бумаг с ипотечным покрытием, которые сейчас находятся на их счету”.

The analysis of sample 3
In this paragraph we have singled out two idiomatic expressions which are “markets grind to a halt” and “toxic securities”. If we observe them from the point of idiom categorization, both idioms belong to the type of semi-pure idiomatic expressions. 
The first idiomatic expression “markets grind to a halt” means that markets gradually slow down and lose momentum and stop their functioning. Markets cannot grind to a halt by themselves and here the author uses it in figurative meaning. We suggest that the expression should be translated into Russian as “рынки, на которых операции прекратились”.  The second example of the idiomatic expression in this passage is “toxic securities”. The meaning of this expression is investments that have become worthless because the market for them has collapsed. In Russian it is translated as “токсичные ценные бумаги”.
To translate the first expression we have used the most commonly applied approach of translation, that is to say, the method of rendering meaning by paraphrasing. In reference to the second expression we use the target language idiomatic expression that has a similar form and meaning to the source language expression. In case of the first idiomatic expression we completely eliminate expressivity of the original idiom but preserve the meaning of it; in terms of the second idiomatic expression completely preserving the meaning, expressivity and the form of the original idiom since it has the same equivalent in Russian. 

Sample 4
“The 2007-2008 financial crisis was a global event, not one restricted to the U.S. Ireland's vibrant economy fell off a cliff. Greece defaulted on its international debts. Portugal and Spain suffered from extreme levels of unemployment. Every nation's experience was different and complex.”56



The translation of sample 4
“Финансовый кризис 2007-2008 годов был глобальным событием, не ограничившимся США.  Активно развивающаяся экономика Ирландии тоже потерпела крах. Греция допустила дефолт по своим международным долгам. Португалия и Испания страдали от крайних уровней безработицы.  Опыт каждой страны был разным и сложным”.

The analysis of sample 4
 In the fourth sample we have found one idiomatic expression, namely “the economy falls off a cliff”. This expression is used in a figurative meaning. The expression “economy falls off a cliff” means that economy of a country dramatically downswings or there is an economic collapse. As for the category of the idiom, it belongs to the group of pure phraseological idioms.
The Russian translation of the expression is “экономика потерпела крах или экономическая ситуация резко ухудшилась”. However, it is to be said that the Russian equivalent of the idiomatic expression of the source language doesn’t have any metaphorical meaning. 
In accordance with Mona Baker’s work about idiomatic expression, we have employed the point of rephrasing the source language idiomatic expression to render its meaning without adhering to its idiomatic form. In case we refer to the work of Recker, we can observe in the translation of the idiom the fact that we completely eliminate expressivity and change the form of the original idiom. 
The main difficulties associated with the translation of the idiom are the lack of an equivalent idiomatic expression of the source language in the target language and a target language equivalent that has a different context of use. In Russian the collocation “fall off a cliff” is not used in a figurative meaning and there is no equivalent idiomatic expression. Hence, we adhere to the idea that it is preferable to use the descriptive method of rendering the meaning of the idiom.
As a result of the analysis, we may mention that, undoubtedly, there are some problems connected with the translation of the idiom but we suggest a solution to these problems, that is to say, using the descriptive approach.

Sample 5
“The banks and subprime lenders kept up the pace by selling their mortgages on the secondary market in order to free up money to grant more mortgages. The financial firms that bought those mortgages repackaged them into bundles, or "tranches," and resold them to investors as mortgage-backed securities. When mortgage defaults began rolling in, the last buyers found themselves holding worthless paper.”56

The translation of sample 5
“Банки и кредиторы вторичного кредитования продолжали идти в ногу со временем, продавая свои ипотечные кредиты на вторичном рынке, чтобы высвободить деньги для выдачи большего количества ипотечных кредитов. Финансовые фирмы, купившие эти ипотечные кредиты, переупаковывали их в специальные ипотечные пакеты, и перепродавали инвесторам в виде ценных бумаг с ипотечным покрытием. Когда стали возникать проблемы с невыполнением ипотечных обязательств, последние покупатели остались бесценными бумагами в руках.
The analysis of sample 5
 In sample 5 we have found two idiomatic expressions and they are as follows:  “to repack mortgages into bundles or tranches”, “defaults roll in” and “keep up the pace”. The first idiomatic expression belongs to the category of literal idioms; the second one belongs to the lexemic verbal idioms and the third expression belongs to the group of verbal idiomatic expressions (phrasal verbs).
When it comes to the first expression “repack mortgages into bundles or tranches”, it is to be said that bundles or tranches are used in their indirect meaning since the first word has the meaning of “связки” and the second on means “ломтики”. We need to comprehend and translate them in a way that will be understandable for the Russian audience. We have translated this expression “переупаковывать их в специальные ипотечные пакеты”. 
When we analyze the expression we see that we completely preserve the meaning but not the expressivity and the form of the original idiom according to Recker. When we take into consideration Baker’s theory about the approaches of translation, we should point out that we use two approaches: paraphrasing the source language idiomatic expression to render its meaning without sticking to its idiomatic form and omitting the target language idiomatic expression. We have transferred the meaning of the word “bundles”, however, have omitted the words “tranches”. We consider that it is suffice to translate the expression as “переупаковывать их в специальные ипотечные пакеты”.
As we have already mentioned, the second idiomatic expression is “defaults roll in”. “Roll in” is an idiom which means something that comes in vast amounts. We have translated the idiom as “происходить”. It is obvious that during the translation process we completely lose the expressivity and the form of the original idiom with reference to Recker’s theory. Yet, the most important thing for a translator is to express the meaning of the speech of the author or speaker. In terms of translation approaches suggested by Mona Baker, during the translation process the idiom we have omitted a target language idiomatic expression that has a similar form and meaning to the source language expression and used the approach of paraphrasing the source language idiomatic expression to render its meaning without adhering to its idiomatic form.
When it comes to the expression “keep up the pace” we have translated in Russian as “идти в ногу со временем”. In this case we can observe a reciprocal process. We stick to translate “keep up the pace” into the target language as “идти в ногу со временем” which has a figurative meaning in Russian. By doing this, we use a target language’s idiomatic expression that has a similar meaning to the source language expression. We completely preserve the meaning and form of the original idiom and maintain the expressivity of the idiom.


Chapter 2 Conclusions 
In the second chapter we have explored the translation challenges faced by translators when they deal with business idioms. In the first part of chapter 2 we have analyzed English business idioms and their equivalents in Russian and in the second part of the chapter we have brought some parts of the economic article with idiomatic expressions called “The 2007-2008 Financial Crises in Review”. Afterwards, we have provided the translation of those parts and analyzed them from the perspective of linguistics and translation. We have also presented difficulties or problems that might arise during the translation process and suggested solutions to overcome those problems.
In this perspective, English business idioms have been selected by random sampling. Then we have found their equivalents in Russian and have made a comparison between them. While translating we have applied strategies suggested by Mona Baker and Recker.
As a result of our work we have observed that the main problem connected with the translation of those idiomatic expressions which we highlight in our practical part is an absence or lack of the target language idiomatic expression.
We have come to the point that the main strategies which might be applied to translate an idiomatic expression is either using a target language idiomatic expression that has a similar form and meaning to the source language expression or paraphrasing the source language idiomatic expression to render its meaning without adhering to its idiomatic form. When it comes to omitting the idiomatic expression in the target language, we do not advise applying this strategy because in many cases it will distort the meaning of the message the speaker or author wants to communicate.
In the course of our analysis conducted in the second chapter we have proved the fact that while giving the same equivalent of the source language idiomatic expression in the target language a translator completely preserves the meaning, expressivity and form of the original idiom. Yet, if a translator renders a meaning of an idiomatic expression, they may change the expressivity of the original idiom or completely eliminate expressivity of the original idiom but at the same time preserve the meaning of it.
In conclusion, we would like to mention that indisputably many problems appear during the translation, especially, when you deal with the translation of idiomatic expressions. In this regard, we have conducted research and analysis in order to facilitate the work of a translator and demonstrate that there are very convenient and useful strategies that should be applied in translation practice and ease the task of a translator.


Conclusions
The research and analysis conducted in the given paper come to prove the importance of such a frequent linguistic phenomenon as idiomatic expressions in the sphere of English business discourse and solve the possible problems connected with their translation into Russian. 
By conducting research on the study of idiomatic expressions, we have examined the work of many famous linguists, translators and lexicographers. As a result, we have focused on the work of Mona Baker and Recker. We have accepted her definition of idioms as a basis of our research. In the first chapter of our paper we have provided a definition of an idiom and observed different categories of idiomatic expressions and re-categorized them in order to simplify the understanding of idioms. 
In the given paper we have identified the complex nature of idioms in reference to linguistic and cultural aspects of a language. We have discussed idioms in relation to translation from the English language into Russian. Idioms can create some difficulties for translators and they belong more to the cultural aspect of a language than to its systematic features. A translator must be sure of the meaning of the idiom before giving its natural equivalent.
Furthermore, in the first chapter we have also presented some information about the main problems that can appear in the course of the translation of idiomatic expressions and categorized them as follows:
1. absence of an equivalent idiomatic expression in the target language 
2. a target language equivalent that has a different context of use 
3. using the source language idiom in its idiomatic and its literal meanings for the purpose of producing a play on meaning
4. the fact that frequency of the usage of idiomatic expressions in speeches and texts varies from one language to another
However, by analyzing idiomatic expressions introduced in the second chapter, we have also proven that these above-mentioned problems are solvable and based on Mona Baker’s studies we have introduced some strategies for overcoming them. A translator should
1. make use of a target language idiomatic expression that has a similar meaning and form as the source language expression. 
2. use an idiomatic expression of the target language that has the same meaning to the source language expression, but a different form. 
3. paraphrase the source language idiomatic expression, that is to say, use a descriptive method to render its meaning without adhering to its idiomatic form. 
4. omit the target language idiomatic expression.
As for the fourth strategy of translating idiomatic expressions, omitting a source language idiomatic expression is not the preferable way since a translator may distort the meaning of an author’s message to their audience.
We should note that while we have examined the translation of the idiomatic expressions and translated some fragments from the financial article about the economic crisis we have observed that in the process of translation the meaning, expressivity and the form of an idiomatic expression may be completely changed, partially changed or completely or partially preserved in the target language.
In the second part of our paper we have introduced those idiomatic expressions that might be problematic from the perspective of translation for a translator, provided their meanings, Russian equivalent and conceivable challenges and ways or strategies of coping with them.
In addition, we have illustrated the frequency of idioms’ usage in both of the languages, English and Russian, since we believe that the frequency of usage of idiomatic expressions may vary from one language to another and may, inevitably, trigger translation challenges. 
By the same token, we have presented parts with idiomatic expressions from the financial article in the second subchapter of the practical part and translated since we believe that it makes the working process more captivating and effective to fully indulge in this topic. It is a very good chance to put translation experience into practice.
As a result of our research, we may introduce the following outcomes:
1. Idioms are challenging from the perspective of translation since they are mostly cultural, still, there are many ways to deal with them.
2. A translator should have a deep knowledge of the source and target languages and cultures.
3. Strategies for the translation of idioms require thorough consideration.
4. Most of the idioms presented in the given work are pure phraseological idioms. However, we have semi-pure idioms, well-established proverbs and sayings and literal idioms as well.
5. Idioms are translated by using target language idiom of similar form and meaning and idiom of similar meaning and dissimilar form in such a way maintaining the meaning or the effectiveness of the source language idiom. 
6. The meaning of idioms may be rendered through the descriptive approach that is very frequently used in our research.
7. Omission of the idiom in the target language may lead to the distortion of a meaning of a speech or a text.
In conclusion, we would like to notice that our research clearly shows that the problems of idiom translation are solvable and we suggest real approaches to idiom translation by analyzing the work of different linguists and finding the most effective ways. We would recommend taking into consideration the above-mentioned points while translating from one language into another and, especially, translating business idiomatic expressions. 


References
1. Alptekin C. “Towards intercultural communicative competence in ELT.”/ Journal Volume 56/1, January 2002, Oxford University Press. https://academic.oup.com/eltj/article-abstract/56/1/57/414608?redirectedFrom=fulltext Accessed 20.03.2021
2. Baker, M. “Encyclopedia of translation studies.” London and New York: Routledge, 2001:47-65.
3. Baker, M. “In other words: a course book on translation.” London and New York: Routledge, 2006:65-66.
4. Baker, M. “In other words: a course book on translation.” London: Routledge, 1992:10-73.
5. Boers, F., Eyckmans J., & Demecheleer M. “Cross-cultural variation as a variable in comprehending and remembering figurative idioms.”/European Journal of English Studies, 2004:53-388.
https://www.researchgate.net/publication/248914373_Cross-Cultural_Variation_as_a_Variable_in_Comprehending_and_Remembering_Figurative_Idioms Accessed 20.03.2021
6. Catford J.C. “A linguistic theory of translation.” Oxford University Press, 1965:20-26.
7. Čermák, F. “Idioms and Morphology. Phraseology.” An International Handbook of Contemporary Research, 2007:20–26.
8. Erman and Warren 2000; Foster 2001; cited in Conklin, K. & Schmitt, N. 2008, Howarth, “Formulaic sequences: Are they processed more quickly than non-formulaic language by native and non-native speakers?”, Applied Linguistics, 1998:72. 
9. Gibbs, Raymond W. “The Poetics of Mind: Figurative Thought, Language and Understanding”. Cambridge: Cambridge University Press, [1994], 1999:65-94.
10. Gläser, R. “The Stylistic Potential of Phraselological Units in the Light of Genre Analysis in A.P. Cowie (ed.), Phraseology.” Oxford: Clarendon Press, 1998:125.
11. Glaser, R. “The Translation Aspect of Phraseological Units in English and German.” Papers and Studies in Contrastive Linguistics, (18), 1984:123–134.
12. Hatim & Mason, 1990; cited in Min, 2007:217.
13. Klamer, A., Thomas, C.L. “So what’s an economic metaphor?” 1994:20-21.
14. Kövecses, Z. “Metaphor”, Cambridge: Cambridge University Press. 2002: 63-73.
15. Kövecses, Z.,  Szabo, P. “Idioms: A view from cognitive linguistics. Applied Linguistics”, 1996:326-355. 
16. Lin, Y. “Does your intelligence help to survive in a foreign jungle? The effects of cultural intelligence and emotional intelligence on cross-cultural adjustment”/International Journal of Intercultural Relations 36(4), 2012:541-552 
https://www.sciencedirect.com/science/article/abs/pii/S0147176712000211?via%3Dihub Accessed 12.03.2021
17. Lipka, Leonhards. 1992. “An Outline of English Lexicology”, 1992, 49-56
18. Littlemore, J., & Low, G. 2006, “Metaphoric competence, second language learning, and communicative language ability”, Applied Linguistics, 2006:268–294. 
19. Martinez, R., &Schmitt, N. “A Phrasal Expressions List. Applied Linguistics”, 2012:299–320.
20. McCloskey, D. “Economic Advice and Rhetoric: why do consultants perform better than academic advisers”, 1995:215.
21. McCloskey, D.  “The Rhetoric of Economics”/Journal of Economic Literature, vol. 21, issue 2, 1983:481-517.
https://www.jstor.org/stable/23599549?seq=1 Accessed 25.02.2021
22. Min, F. “Cultural issues in Chinese idioms translation. Perspectives: Studies in Translatology”, 2007:215-229
23.  Naciscione, A. “Stylistic Use of Phraseological Units in Discourse.” Amsterdam / Philadelphia: John Benjamins Publishing Company, 2010:17-43
24. Peterson, E. and Coltrane, B. “Culture in second language teaching”, 2003:27.
25. Potapova, O., Pamies Bertrán, A. “Metaphoric competence and the recognition of idioms: An experimental approach.” In: Fraseolog´ıa Contrastiva. Almela, Ramon; Ramón-Trives, Estanislav; Wotjak, Gerd (eds); Murcia: Universidad de Murcia, 2005:259–282
26. Recker, “Translation Theory and Translation Practice: Essays on Linguistic Translation Theory”. Moscow: International Relations, 1974:161-164.
27. Risager, K. “Language and Culture Pedagogy. From a National to a Transnational Paradigm”. Clevedon: Multilingual Matters Ltd, 2007:15-38. 
28. Roberts B., Roda P. “Translation. In: The Oxford Handbook of Applied Linguistics.” Kaplan, Robert B. (ed.). Oxford: Oxford University Press, 2002:429–442.
29. Scarino, A. “Assessing intercultural capability in learning languages: A renewed understanding of language, culture, learning, and the nature of assessment.”/Modern Language Journal, 94(2), 2010:324- 329.
https://www.researchgate.net/publication/230316666_Assessing_Intercultural_Capability_in_Learning_Languages_A_Renewed_Understanding_of_Language_Culture_Learning_and_the_Nature_of_Assessment Accessed 20.02.2021
30. Shansky, N. M., 1969. “Phraseology of the Modern Russian Language”, Moscow: High School, 1969, 28-89.
31. Vicente, E.F. “The lexicographical treatment of idioms in business dictionaries from the point of view of the translator as user.” Hermes-Journal of Language and Communication Studies, no 40, 2008:133.
32. Vicente, E.F. “The relationship between the typical errors in the translation of business idioms and their lexicographical treatment”. Revista Alicantina de Estudios Ingleses, 20, 2007:65-93. 
33.  Vinogradov, V. S. “Translation: general and lexical issues.” Moscow, 2004:190.
34. Zábelková, M.  “The phrasal expressions in business texts”, Unpublished Bachelor thesis, Tomas Bata University in Zlín, 2009:20-48


List of Sources
1. The Phrase Finder, Phrase Dictionary “The meaning and origin of the idiom burn the midnight oil” https://www.phrases.org.uk/meanings/burning-the-midnight-oil.html  Accessed 20.03.2021 
2. Google Books Ngram Viewer, “The frequency of idiom burn the midnight oil” https://books.google.com/ngrams/graph?content=burn+the+midnight+oil&year_start=1800&year_end=2019&corpus=26&smoothing=3&direct_url=t1%3B%2Cburn%20the%20midnight%20oil%3B%2Cc0
Accessed 20.03.2021
3. Correct English, “Translation of the idiom burn the midnight oil”
http://www.correctenglish.ru/reference/idioms/burn-the-midnight-oil/ Accessed 20.03.2021 
4. 110 Business Idioms for everyday use at work, “The definition and examples with the idiom throw somebody in the deep end”
https://www.businessenglishteacher.com/business-idioms/?doing_wp_cron=1620162294.3639678955078125000000 Accessed 20.03.2021 
5. Cambridge Dictionary, “Translation of the idiom thrown in the deep end”

https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%BE-%D1%80%D1%83%D1%81%D1%81%D0%BA%D0%B8%D0%B9/throw-sb-in-at-the-deep-end  Accessed 20.03.2021 
6. Google Books Ngram Viewer, “The diagram of frequency of idiom thrown in the deep end”

https://books.google.com/ngrams/graph?content=thrown+in+the+deep+end&year_start=1800&year_end=2019&corpus=26&smoothing=3&direct_url=t1%3B%2Cthrown%20in%20the%20deep%20end%3B%2Cc0 
Accessed  08.05.2021 
7. Google Books Ngram Viewer, “The frequency diagram of the translation of idiom thrown in the deep end “как щенка в воду”
https://books.google.com/ngrams/graph?content=%D0%BA%D0%B0%D0%BA+%D1%89%D0%B5%D0%BD%D0%BA%D0%B0+%D0%B2+%D0%B2%D0%BE%D0%B4%D1%83&year_start=1800&year_end=2019&corpus=36&smoothing=3&direct_url=t1%3B%2C%D0%BA%D0%B0%D0%BA%20%D1%89%D0%B5%D0%BD%D0%BA%D0%B0%20%D0%B2%20%D0%B2%D0%BE%D0%B4%D1%83%3B%2Cc0 Accessed 08.05.2021 
8. Business English Teacher, Online Courses and Coaching, “Definition and examples of the idiom call it a day”
https://www.businessenglishteacher.com/business-idioms/?doing_wp_cron=1620457182.4303059577941894531250 
Accessed 20.03.2021 
9. Cambridge Dictionary, “Translation of the idiom call it a day”
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%BE-%D1%80%D1%83%D1%81%D1%81%D0%BA%D0%B8%D0%B9/call-it-a-day?q=call+it+a+day+%5C Accessed 20.03.2021 
10. Google Books Ngram Viewer, “The diagram of frequency of idiom call it a day” https://books.google.com/ngrams/graph?content=call+it+a+day&year_start=1800&year_end=2019&corpus=26&smoothing=3&direct_url=t1%3B%2Ccall%20it%20a%20day%3B%2Cc0#t1%3B%2Ccall%20it%20a%20day%3B%2Cc0 Accessed 08.05.2021 
11. Google Books Ngram Viewer, “The diagram of frequency of expressions закругляться, смотать удочки, закончить дело”    https://books.google.com/ngrams/graph?content=%D0%B7%D0%B0%D0%BA%D1%80%D1%83%D0%B3%D0%BB%D1%8F%D1%82%D1%8C%D1%81%D1%8F%2C+%D1%81%D0%BC%D0%BE%D1%82%D0%B0%D1%82%D1%8C+%D1%83%D0%B4%D0%BE%D1%87%D0%BA%D0%B8%2C+%D0%B7%D0%B0%D0%BA%D0%BE%D0%BD%D1%87%D0%B8%D1%82%D1%8C+%D0%B4%D0%B5%D0%BB%D0%BE&year_start=1800&year_end=2019&corpus=36&smoothing=3&direct_url=t1%3B%2C%D0%B7%D0%B0%D0%BA%D1%80%D1%83%D0%B3%D0%BB%D1%8F%D1%82%D1%8C%D1%81%D1%8F%3B%2Cc0%3B.t1%3B%2C%D1%81%D0%BC%D0%BE%D1%82%D0%B0%D1%82%D1%8C%20%D1%83%D0%B4%D0%BE%D1%87%D0%BA%D0%B8%3B%2Cc0%3B.t1%3B%2C%D0%B7%D0%B0%D0%BA%D0%BE%D0%BD%D1%87%D0%B8%D1%82%D1%8C%20%D0%B4%D0%B5%D0%BB%D0%BE%3B%2Cc0   Accessed 08.05.2021 
12. Cambridge Dictionary. “Definition of the idiom green shoots”
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%B8%D0%B9%D1%81%D0%BA%D0%B8%D0%B9/green-shoots       Accessed 20.03.2021
http://financial-translator.com/business-idioms/#Green_shoots Accessed 20.03.2021 
13. Academic. English-Russian Dictionary, “Translation of the idiom green shoots”
https://translate.academic.ru/green%20shoots/en/ru/ Accessed 20.03.2021 
14. Google Books Ngram Viewer, “The diagram of frequency of the idiom green shoots”
https://books.google.com/ngrams/graph?content=green+shoots&year_start=1800&year_end=2019&corpus=28&smoothing=1 Accessed 08.05.2021 
15. Google Books Ngram Viewer, “The diagram of frequency of the idiom зеленые побеги”
https://books.google.com/ngrams/graph?content=%D0%B7%D0%B5%D0%BB%D0%B5%D0%BD%D1%8B%D0%B5+%D0%BF%D0%BE%D0%B1%D0%B5%D0%B3%D0%B8&year_start=1800&year_end=2019&corpus=36&smoothing=3&direct_url=t1%3B%2C%D0%B7%D0%B5%D0%BB%D0%B5%D0%BD%D1%8B%D0%B5%20%D0%BF%D0%BE%D0%B1%D0%B5%D0%B3%D0%B8%3B%2Cc0 Accessed 08.05.2021 
16. TalktoCanada, “101 for the Wall Street Journal to boost your ESL skills and to gain language fluency” 
https://www.talktocanada.com/blog/101-business-idioms-from-the-wall-street-journal-to-boost-your-esl-skills-and-to-gain-language-fluency  Accessed 20.03.2021
17. Google Books Ngram Viewer, “The diagram of frequency of the idiom bitter pill to swallow”   https://books.google.com/ngrams/graph?content=bitter+pill+to+swallow&year_start=1800&year_end=2019&corpus=26&smoothing=3&direct_url=t1%3B%2Cbitter%20pill%20to%20swallow%3B%2Cc0 Accessed 08.05.2021 
18. Google Books Ngram Viewer, “The diagram of frequency of the expression горькая пилюля in Russian”
https://books.google.com/ngrams/graph?content=%D0%B3%D0%BE%D1%80%D1%8C%D0%BA%D0%B0%D1%8F+%D0%BF%D0%B8%D0%BB%D1%8E%D0%BB%D1%8F&year_start=1800&year_end=2019&corpus=36&smoothing=3&direct_url=t1%3B%2C%D0%B3%D0%BE%D1%80%D1%8C%D0%BA%D0%B0%D1%8F%20%D0%BF%D0%B8%D0%BB%D1%8E%D0%BB%D1%8F%3B%2Cc0  Accessed 08.05.2021 
19. Business Idioms: 110+ useful business idioms and saying, “The definition of the idiom learn the ropes”
https://7esl.com/business-idioms/#Idioms_for_Making_Decisions_Business_Idioms  Accessed 20.03.2021 
20. Cambridge Dictionary, “Translation of the idioms learn the ropes” https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%BE-%D1%80%D1%83%D1%81%D1%81%D0%BA%D0%B8%D0%B9/learn-know-the-ropes Accessed 11.05.2021
21. Google Books Ngram Viewer, “The diagram of frequency of the idiom learn the ropes” https://books.google.com/ngrams/graph?content=learn+the+ropes&year_start=1800&year_end=2019&corpus=26&smoothing=6 Accessed 08.05.2021 
22. Google Books Ngram Viewer, “The diagram of frequency of the expression знать все тонкости”
https://books.google.com/ngrams/graph?content=%D0%B7%D0%BD%D0%B0%D1%82%D1%8C+%D0%B2%D1%81%D0%B5+%D1%82%D0%BE%D0%BD%D0%BA%D0%BE%D1%81%D1%82%D0%B8&year_start=1800&year_end=2019&corpus=36&smoothing=6 Accessed 08.05.2021
23. Talk to Canada, 101 Business Idioms from The Wall Street Journal to Boost Your ESL Skills and to Gain Language Fluency, “The definition of the idiom play it by ear”
https://www.talktocanada.com/blog/101-business-idioms-from-the-wall-street-journal-to-boost-your-esl-skills-and-to-gain-language-fluency Accessed 20.03.2021 
24. Correct English, “The translated version of the idiom play it by ear”
http://www.correctenglish.ru/reference/idioms/play-it-by-ear/ Accessed 20.03.2021
25. Google Books Ngram Viewer, “The diagram of frequency of the idiom play it by ear”
https://books.google.com/ngrams/graph?content=play+it+by+ear&year_start=1800&year_end=2019&corpus=26&smoothing=6&direct_url=t1%3B%2Cplay%20it%20by%20ear%3B%2Cc0 Accessed 08.05.2021 
26. Talk to Canada, 101 for the Wall Street Journal to boost your ESL skills and to gain language fluency, “The definition of the idiom rule of thumb”
https://www.talktocanada.com/blog/101-business-idioms-from-the-wall-street-journal-to-boost-your-esl-skills-and-to-gain-language-fluency Accessed 20.03.2021
27. Native English, “The translation of the idiom rule of thumb into Russian”
https://www.native-english.ru/idioms/rule-of-thumb Assessed 20.03.2021
28. Google Books Ngram Viewer, “The frequency of the idiom rule of thumb”
https://books.google.com/ngrams/graph?content=rule+of+thumb&year_start=1800&year_end=2019&corpus=26&smoothing=4 Accessed 08.05.2021
29. Google Books Ngram Viewer, “The frequency of translated version of the idiom rule of thumb in Russian”
https://books.google.com/ngrams/graph?content=%D0%BD%D0%B5%D0%BF%D0%B8%D1%81%D0%B0%D0%BD%D0%BD%D0%BE%D0%B5+%D0%BF%D1%80%D0%B0%D0%B2%D0%B8%D0%BB%D0%BE&year_start=1800&year_end=2019&corpus=36&smoothing=3 Accessed 08.05.2021 
30. Business and Finance Idioms, “The definition and illustration of the idiom cash caw”
http://financial-translator.com/business-idioms/#Cash_cow Accessed 20.03.2021 
31. Correct English, “The translation of the idiom cash caw into Russian”
http://www.correctenglish.ru/reference/slang/cash-cow/ Accessed 20.05.2021 
32. Google Books Ngram Viewer, “The diagram of frequency of the idiom cash caw” https://books.google.com/ngrams/graph?content=cash+cow&year_start=1800&year_end=2019&corpus=26&smoothing=3&direct_url=t1%3B%2Ccash%20cow%3B%2Cc0 Accessed 08.05.2021 
33. Business English Teacher, Online Courses and Coaching, “Definition and examples of the idiom corner the market” https://www.businessenglishteacher.com/business-idioms/?doing_wp_cron=1620457182.4303059577941894531250 Accessed 20.03.2021
34. Academic, English –Russian Translator “The Russian translation of the idiom corner the market” https://translate.academic.ru/corner%20a%20market/en/ru/  Accessed 20.03.2021 
35. Google Books Ngram Viewer, “The diagram of frequency of the idiom corner the market” https://books.google.com/ngrams/graph?content=corner+the+market&year_start=1800&year_end=2019&corpus=26&smoothing=6&direct_url=t1%3B%2Ccorner%20the%20market%3B%2Cc0 Accessed 08.05.2021
36. Google Books Ngram Viewer, “The diagram of frequency of the expressions завоевать рынок, сохранить конкурентоспособность, закрепиться на рынке”
https://books.google.com/ngrams/graph?content=%D0%B7%D0%B0%D0%B2%D0%BE%D0%B5%D0%B2%D0%B0%D1%82%D1%8C+%D1%80%D1%8B%D0%BD%D0%BE%D0%BA%2C%D1%81%D0%BE%D1%85%D1%80%D0%B0%D0%BD%D0%B8%D1%82%D1%8C+%D0%BA%D0%BE%D0%BD%D0%BA%D1%83%D1%80%D0%B5%D0%BD%D1%82%D0%BE%D1%81%D0%BF%D0%BE%D1%81%D0%BE%D0%B1%D0%BD%D0%BE%D1%81%D1%82%D1%8C%2C%D0%B7%D0%B0%D0%BA%D1%80%D0%B5%D0%BF%D0%B8%D1%82%D1%8C%D1%81%D1%8F+%D0%BD%D0%B0+%D1%80%D1%8B%D0%BD%D0%BA%D0%B5&year_start=1800&year_end=2019&corpus=36&smoothing=6&case_insensitive=true Accessed 08.05.2021 
37. Business Idioms: 110+Useful Business Idioms and Sayings, “The definition of the idiom work against the clock/ beat the clock”
https://7esl.com/business-idioms/#Idioms_for_Making_Decisions_Business_Idioms  Accessed  20.03.2021 
38. Native English, “Translation of the idiom work against the clock into Russian” 
https://www.native-english.ru/idioms/against-the-clock  Accessed 20.03.2021
39. Google Books Ngram Viewer, “The diagram of the frequency of the idiom work against the clock and bit against the clock”
https://books.google.com/ngrams/graph?content=work+against+the+clock+&year_start=1800&year_end=2019&corpus=26&smoothing=6&direct_url=t1%3B%2Cwork%20against%20the%20clock%3B%2Cc0 Accessed 08.05.2021 
https://books.google.com/ngrams/graph?content=beat+the+clock+&year_start=1800&year_end=2019&corpus=26&smoothing=6&direct_url=t1%3B%2Cbeat%20the%20clock%3B%2Cc0 Accessed 08.05.2021 
40. Business English: 110+ Useful Business English Idioms and Sayings, “The definition of the idiom poison pill”
https://7esl.com/business-idioms/#Idioms_for_Making_Decisions_Business_Idioms Accessed 20.03.2021 
41. Academic, Dictionaries and Translators, “Translation of the idioms poison pill”
https://translate.academic.ru/poison%20pill/en/ru/ Accessed 10.05.2021
42. Google Books Ngram Viewer, “The frequency diagram of the idiom poison pill”
https://books.google.com/ngrams/graph?content=poison+pill&year_start=1800&year_end=2019&corpus=26&smoothing=0  Accessed 08.05.2021
43. Business and Finance Idioms, “The definition of the idiom on a shoestring budget”
http://financial-translator.com/business-idioms/#On_a_shoestring Accessed 20.03.2021
44. Cambridge Dictionary, “The translation of the idiom on a shoestring budget”
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%BE-%D1%80%D1%83%D1%81%D1%81%D0%BA%D0%B8%D0%B9/on-a-shoestring  Accessed 20.03.2021
45. Google Books Ngram Viewer, “The frequency of the idiom on a shoestring budget”
https://books.google.com/ngrams/graph?content=on+a+shoestring+budget&year_start=1800&year_end=2019&corpus=26&smoothing=6&direct_url=t1%3B%2Con%20a%20shoestring%20budget%3B%2Cc0 Accessed 08.05.2021
46. Google Books Ngram Viewer, “The frequency of translated version of the idiom on a shoestring budget”
https://books.google.com/ngrams/graph?content=%D1%81%D0%B2%D0%BE%D0%B4%D0%B8%D1%82%D1%8C+%D0%BA%D0%BE%D0%BD%D1%86%D1%8B+%D1%81+%D0%BA%D0%BE%D0%BD%D1%86%D0%B0%D0%BC%D0%B8&year_start=1800&year_end=2019&corpus=36&smoothing=6 Accessed 08.05.2021
47. Business English Teacher, Online Courses and Coaching, “The definition of the idiom do things by the book”
https://www.businessenglishteacher.com/business-idioms/?doing_wp_cron=1620457182.4303059577941894531250 Accessed 20.03.2021
48. Cambridge Dictionary, “The translation of the idiom do things by the book”
https://dictionary.cambridge.org/ru/%D1%81%D0%BB%D0%BE%D0%B2%D0%B0%D1%80%D1%8C/%D0%B0%D0%BD%D0%B3%D0%BB%D0%BE-%D1%80%D1%83%D1%81%D1%81%D0%BA%D0%B8%D0%B9/do-sth-by-the-book Accessed 20.03.2021
49. Google Books Ngram Viewer, “The frequency of the idiom do things by the book”
https://books.google.com/ngrams/graph?content=by+the+book+&year_start=1800&year_end=2019&corpus=26&smoothing=4&direct_url=t1%3B%2Cby%20the%20book%3B%2Cc0 Accessed 08.05.2021 
50. Business English Teacher, Online Courses and Coaching, “The definition of the idiom pencil somebody/something in” https://www.businessenglishteacher.com/business-idioms/?doing_wp_cron=1620457182.4303059577941894531250 Accessed 20.03.2021
51. The translation of the idiom to pencil somebody/ something in
https://slovar-vocab.com/english-russian/general-vocabulary/pencil-in-3487759.html Accessed 20.03.2021
52. Google Books Ngram Viewer, “The frequency of the idiom pencil somebody/ something in” https://books.google.com/ngrams/graph?content=pencil+in+&year_start=1800&year_end=2019&corpus=26&smoothing=4&direct_url=t1%3B%2Cpencil%20in%3B%2Cc0  Accessed 08.05.2021
53. Business English Teacher. Online Courses and Coaching, “The definition of the idiom be in the red”
https://www.businessenglishteacher.com/business-idioms/?doing_wp_cron=1620457182.4303059577941894531250 Accessed 20.03.2021
54. Academic, Dictionaries and Translators, “Translation of the idiom be in the red” https://translate.academic.ru/be%20in%20the%20red/en/ru/ Accessed 20.03.2021
55. Google Books Ngram Viewer, “The frequency of the idiom be in the red”
https://books.google.com/ngrams/graph?content=in+the+red&year_start=1800&year_end=2019&corpus=26&smoothing=4&direct_url=t1%3B%2Cin%20the%20red%3B%2Cc0 Accessed 08.05.2021
56. Manoj, S. “The 2007-2008 Financial Crisis in Review”, January 11, 2021
https://www.investopedia.com/articles/economics/09/financial-crisis-review.asp Accessed 09.05.2021













[bookmark: _GoBack]










Appendix
The List of Business Idiomatic Expressions
	Idiom
	Translation
	Problems
	Solutions

	1. Selling like hotcakes
	Разошлись, как горячие пирожки
	A target language equivalent which has a different form
	Using a target language idiomatic expression that has a similar form and meaning to the source language expression.

	2. to be on the same page
	Быть на одной волне
	A target language equivalent which has a different form
	Using a target language idiomatic expression that has a similar form and meaning to the source language expression.

	3. keep sb. in the loop
	Держать кого-либо в курсе
	Loss of expressivity in the target language

	Paraphrasing the source language idiomatic expression

	4. Touch base
	Перекинуться парой слов
	Loss of expressivity in the target language

	Paraphrasing the source language idiomatic expression

	5. Tough break
	попасть в просак
	Unawareness of a translator about the particular idiom
	Paraphrasing idiomatic expression, guessing from the context

	6. Backroom deal
	Закулисные переговоры
	Loss of expressiveness and turning into semi-pure idiom in the target language
	Paraphrasing the source language idiom by remaining some idiomatic features

	7. Go bust / broke
	Разориться, остаться без денег
	Lack of an equivalent expression in the target language 
	Paraphrasing the source language idiomatic expression to render its meaning without adhering to its idiomatic form

	8. Go down the drain
	Пускать псу под хвост
	Target language has the equivalent but it’s problematic to find it. It has completely different form.
	Using a target language’s idiomatic expression that has a similar meaning to the source language expression, but a different form

	9. Keep sb. on one’s toes
	держать ухо востро
	Completely different form
	Using a target language’s idiomatic expression which has a different form; be aware of language nuances

	10. Back to the square one
	вернуться на круги своя
	Unawareness of a translator about the idiomatic expression
	Paraphrasing idiomatic expression, guessing the meaning from the context
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