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HayuHblii pykoBOAUTEIb

CmupHoBa Mapust MuxaitioBHa

Onucanue e, 3aga4 1 OCHOBHBIX PE3YJILTATOB

Llenb uccneioBaHus — MOCTPOCHHUE
MOJICJIA ATUYHOTO ITOKYTAaTEIbCKOTO
MOBECHUS PYCCKUX MIJIJICHHAIOB. B
XOZI€ MCCIIE0BAHU OBIJIO IPOBEICHO
CpaBHEHHE CYIIECTBYIOIINX MOJAETCH
3eJIEHOTO MOTPEOUTEIIBCKOTO MTOBEICHUS
U TIpEeITI0KEeHa MOIU(PUIIMPOBAHHAS
BEpCUs TEOPUHU 3aIUIAHUPOBAHHOTO
noseaeHUs. Mozenb Oblia
[IPOTECTUPOBAHA C MCIIOJIb30BAaHUEM
MHOYKECTBEHHOW PETPECCHH U IyTEBOT'O
ananu3a. Kpome Toro, mist Gonee
r71y0OKOr0 TOHUMaHUSA
[MOKYIIATEIILCKOTO MOBEICHHS OBLT
[IPOBEACH KIACTEPHBIN aHAIU3 U
ri1yOMHHBIE UHTEPBbI0. OCHOBHBIE
pe3yIbTaThl BKIIIOYAIOT 3HAYUTEIHLHOE
BIIMSIHUE CKENTULIU3MA, 3HAHUH U
U(PPOBBIX MEIMa HAa OTHOIIEHUE K
3eJIEHBIM MTOKYTIKAM, IPSIMOE BIMSIHUE
[ICHBI HA HAMEPEHHE U 3HAUYUTEIbHYIO
MOJICPUPYIOLIYIO POJIb SKOMAPKUPOBKHU
1 TOCTYIMHOCTH. ThICsIueneTHue
KCHIMHBI OBLITN MTPU3HAHBI TYUYIIUMHI
MOTPEOUTENIMH 3eNEHBIX TPOAYKTOB, B
TO BpeMsl KaKk MY>KUYMHBI CTAJIKHUBAIIUCH C
Pa3IUYHBIMH TPOOJIEMaMH IIPU
nepexoze K 3eJIEHOMY NOTPEOJICHUIO.
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Description of the goal, tasks and main results

The goal of the research is to build the
model of green purchase behavior of
Russian millennials. The research has
compared existing models of green
consumer behavior and proposed the
modified version of the theory of
planned behavior. The model was tested
using multiple regression and path
analysis. Additionally, cluster analysis
and in-depth interviews were conducted
to gain deeper understanding of purchase
behavior. Main results include
significant impact of Skepticism,
Knowledge and Digital Media on
Attitudes towards green purchasing,
direct effect of Price on Intention and
significant moderating roles of Eco-
labeling and Availability. Millennial
women were found to be the best
consumers of green products, while men
were facing different issues in switching
to green consumption.
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