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OCHOBHBIX PE3yJIbTaTOB

ens manHOM pabOTHI — MPEIIOKUTH METOJT OIICHKH IIEHHOCTH
m1aTopmbl, PYHKIIMOHUPYIOIIEH Ha IBYCTOPOHHEM PHIHKE.
Jli1g 3TOr0 OBLIM MOCTABJIEHBI CIEAYIONINE 3aJauu:

1. TlpoaHanu3upoBaTh TEOPETHUECKHE U HSMITMPUYECKHUE
WCCIIEZIOBaHUSI  TI0  JBYCTOPOHHUM  pBIHKAM H|
matgopmam;

2. BpiOparh moaxon uisi MOJETUPOBAHUS JIBYCTOPOHHETO
PBIHKA;

3. Ilpemtoxuts  Monaenb  ONpeAeNeHUs  LIEHHOCTH
maThopmbl, (YHKIIMOHUPYIOMIEH HA JIBYCTOPOHHEM
PBIHKE;

4. BriOpaTh IBYCTOPOHHHUN PHIHOK U OOCTYKUBAIOIIYIO €TI0
wiatopmy Ui NPOBEACHUS OLIEHKU U cOOpaTh 10 HUM
HE0OXO0IMMbIE JaHHBIE;

5. IlpoBectu pacyeTbl ¥ MPOAHATU3UPOBATH MOJyUEHHBIE
pe3YNbTaTHhI.

B pesynbrate mpojnenanHoil paboThl ObUT MPENIOkKEH METO]
OTpeleNieHus LEHHOCTH IUIaTGOpMbl, OCHOBaHHBIA Ha
HAX0XJIEHUU TOYEK pPABHOBECHUS JBYCTOPOHHETO pBIHKA.
JlaHHBIH METOZ, C OJHOM CTOPOHBI, YYUTHIBAET KIIFOUEBYIO
0COOEHHOCTh MIAT(GOPMBbI — HAJTMYUE MEPEKPECTHBIX CETEBBIX
3¢deKxToB, ¢ ApYyrod CTOPOHBI, TO3BOJSET ONPEAEIUThH

MMOTCHIINAI HHaT(bOpMLI.

KiroueBrle ciioBa

JIByCTOpOHHUE pBIHKH, MIaT(HOPMBI, ceTeBble 3(P(PeKThl, TOUKU
paBHOBECHUS JIBYCTOPOHHETO DBbIHKA, OIIEHKa IIaTGopMbl App

Store
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Description of the goal, tasks

and main results

The goal of the research is to propose a method for assessing the
value of a platform operating in a two-sided market. To achieve
the goal the following tasks were set:

1. To analyze theoretical and empirical studies of two-sided
markets and platforms;

2. To choose an approach for modeling a two-sided market;

3. To propose a model for determining the value of a
platform operating in a two-sided market;

4. To choose a two-sided market and a platform operating
on it for conducting an assessment and collect all the
necessary data;

5. To carry out calculations and analyze the results.

As a result of the work done, a method for determining the value
of the two-sided platforms, based on finding market equilibrium
points, was proposed. This method, on the one hand, takes into
account the key feature of platforms — cross-side network effects,
on the other hand, enables the determination of platform’s

potential.
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