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Justification of the topic choice. Accuracy in defining the aim and objectives 

of the thesis. Justification of the topic choice; accuracy in defining the aim and tasks of the thesis; 

originality of the topic and the extent to which it was covered; alignment of the thesis’ topic, aim and 

objectives. 

5 4 3 2 

Structure and logic of the text flow. Logic of research; full scope of the thesis; alignment of 

thesis’ structural parts, i.e. theoretical and empirical parts. 
5 4 3 2 

Quality of analytical approach and quality of offered solution to the research 

objectives. Adequacy of objectives coverage; ability to formulate and convey the research problem; 

ability to offer options for its solution; application of the latest trends in relevant research are for the set 

objectives. 

5 4 3 2 

Quality of data gathering and description. Quality of selecting research tools and methods; 

data validity adequacy; adequacy of used data for chosen research tools and methods; completeness and 

relevance of the list of references. 
5 4 3 2 

Scientific aspect of the thesis. Independent scientific thinking in solving the set 

problem/objectives; the extent to which the student contributed to selecting and justifying the research model 

(conceptual  and/or quantitative), developing methodology/approach to set objectives. 
5 4 3 2 

Practical/applied nature of research. Extent to which the theoretical background is related to 

the international or Russian managerial practice; development of applied recommendations; justification and 

interpretation of the empirical/applied results.  
5 4 3 2 

Quality of thesis layout. Layout fulfils the requirements of the Regulations for master thesis 

preparation and defense, correct layout of tables, figures, references. 
5 4 3 2 

Each item above is evaluated on the following scale, as applicable: 5 = the thesis meets all the requirements, 4 = the thesis 
meets almost all the requirements, 3 = a lot of the requirements are not met in the thesis, 2 = the thesis does not meet the 
requirements. 

 

Additional comments:  

 

From the first glance the topic of Tuomas Pukkala’s Master thesis is rather ordinary. At the same time 

we know that competitiveness of companies which are able to involve their customers in new product and 

service development is substantially higher. That’s why the topic which Tuomas Pukkala has chosen for 

his master’s thesis is really relevant. 

 

- As for strong points of the Master’s thesis as a whole. The author of the paper is brave enough to 

touch on such a conventional topic (how to use customer knowledge in product/service 

development). Nevertheless, as a result of his study Tuomas Pukkala proposed some ideas. I would 

point out just a couple of them. Firstly, to consider customer co-creation activities as investments. 

Secondly, to integrate customer co-creation activities as a new module into enterprise resource 

planning systems. Thirdly, firms that develop standardized products and services have to use their 

customers’ knowledge more extensively in all stages of the product or service development process 

than their customized product/service counterparts. So, it is evident that his paper is independent 

scientific research.  



 

 

As for weak points of the Master’s thesis. From my point of view it is quality of offered solutions. Tuomas 

Pukkala writes that the main research question of his thesis is “how are customer co-creation activities 

managed in Finnish high-tech SMEs”? Let us have a look on results: 

 

-  “This study finds a strong link between the amount of customers that firms collaborate with and 

managers’ perceptions about the importance of customer co-creation”. 

- “There is still a lot of room to increase the scope of customer knowledge use”. 

- “This study found that managers find it harder to keep track of their customers’ ideas and concepts in 

the early stages of product- and service development as their firm size increases”. 
 

I would say that mentioned above results are not focused on the managerial aspect of customer co-creation.  

                                                                    

 

The paper is formed and designed in accordance with the required standards. 

 

Master thesis of Tuomas Pukkala meets the requirements of the MITIM program, and according to the 

reviewer’s opinion deserves a good (B) grade, thus the author can be given the desired degree. 
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