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Justification of the topic choice. Accuracy in defining the aim and objectives 

of the thesis. Justification of the topic choice; accuracy in defining the aim and tasks of the thesis; 

originality of the topic and the extent to which it was covered; alignment of the thesis’ topic, aim and 

objectives. 

 4   

Structure and logic of the text flow. Logic of research; full scope of the thesis; alignment of 

thesis’ structural parts, i.e. theoretical and empirical parts. 
 4   

Quality of analytical approach and quality of offered solution to the research 

objectives. Adequacy of objectives coverage; ability to formulate and convey the research problem; 

ability to offer options for its solution; application of the latest trends in relevant research are for the set 

objectives. 

  3  

Quality of data gathering and description. Quality of selecting research tools and methods; 

data validity adequacy; adequacy of used data for chosen research tools and methods; completeness and 

relevance of the list of references. 
  3  

Scientific aspect of the thesis. Independent scientific thinking in solving the set 

problem/objectives; the extent to which the student contributed to selecting and justifying the research model 

(conceptual  and/or quantitative), developing methodology/approach to set objectives. 
  3  

Practical/applied nature of research. Extent to which the theoretical background is related to 

the international or Russian managerial practice; development of applied recommendations; justification and 

interpretation of the empirical/applied results.  
  3  

Quality of thesis layout. Layout fulfils the requirements of the Regulations for master thesis 

preparation and defense, correct layout of tables, figures, references. 
 4   

Each item above is evaluated on the following scale, as applicable: 5 = the thesis meets all the requirements, 4 = the thesis 
meets almost all the requirements, 3 = a lot of the requirements are not met in the thesis, 2 = the thesis does not meet the 
requirements. 

 

Additional comments:  

 

Justification of the topic choice. Accuracy in defining the aim and objectives of the thesis. 

Research topic is formulated and justified both from academic and practical point of view. However, the aim 

and objectives of research does not clear settle. In title the author considers tourism industry, but in the 

research goal and objectives she formulates a problem for hospitality and leisure industry. The last term is 

also not correct, because it is sector of industries. 

 

Structure and logic of the text flow. 

The structure of the thesis consists of introduction, two chapters, conclusion and recommendations. It is 

follow the logic of the study. 50% of the text is literature review. Theoretical part of the topic is not clear.   

Some basic terms are not clear also. For example, author considers price war in Baltic Sea region tour 

industry, Baltic Sea tour operator industry or Baltic Sea region countries touristic market (p. 9-11)? 

 

Quality of analytical approach and quality of offered solution to the research objectives. 

Theoretical part of the topic is not clear. The main method for the research is case study, moreover, “a single 

case study” (p. 34), but author does not proof that it is a unique method to achieve research goal. A single 

case study selection may be enough for paper, but for master thesis purposes is required conclusive 

argumentation. In the literature review author list some theoretical models which can be used to solve 

research objectives, but does not explain the models itself. Game-theoretical modelling framework is 

restricted simple well-known games. Note, that described prisoner’s dilemma model is not correct, because 

it’s needed to determine relations between game parameters. As a result, low quality of analytical approach 

and low quality of offered solutions.  



 

 

Quality of data gathering and description.  

From what is written in the text, it appears that data collection and analysis is based on interviews (owner, 

managers, entrants and experts), client feedback and archives analysis. I agree with author, that anonymity 

serves as ultimate condition for obtaining information. But interview method is not well described in 

general. Where descriptive statistics of the interviews, client feedback and archives data? The fact shows 

a low quality of data gathering and description. 

 

Scientific aspect of the thesis 

Theoretical part of the topic is not clear and not designed as a part of the thesis. The method for the complex 

analysis of the phenomena of price war (p. 12) is not described. Author doesn’t use game-theoretical 

approach for elaboration companies’ strategies. Case study is not well described in general. For examples, in 

the price war case study is not described time period, the selected industry, market, key players and price 

dynamics. Argumentation “to choose single case study as research method may be its unique or rare nature” 

(p. 34) and is not clear why this case imply on tourism industry and, moreover, hospitality and leisure sector 

at all.  

 

Practical/applied nature of research 

Author formulates interested set of strategies in price war for tour operators, incumbents and new entrants. 

But strategies’ types, in general, are known from advanced literature on industrial economics and industrial 

organization. The author’s argumentation for practical recommendation based on empirical research, but 

quality of empirical results are low. 

 

Quality of thesis layout 

The layout of the thesis in general fulfils the requirements of the Regulations for master thesis preparation 

and defence, layout of figures is also correct. But list of references is not correct and some tables used 

without numeration (p. 52, 54, 57, 67, 68). 

 

Master thesis of Sofia Vengerova meets the requirements of the Master in International Business 

Program, and according to the reviewer’s opinion deserves an “satisfactory D” grade, thus the author can 

be given the desired degree. 
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