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Justification of the topic choice. Accuracy in defining the aim and objectives of the thesis. Justification of 

the topic choice; accuracy in defining the aim and tasks of the thesis; originality of the topic and the extent to which it was covered; alignment of 

the thesis’ topic, aim and objectives. 
 

Topicality of the research is correctly formulated by the author in the introduction to the  research. The topic 

is actual. In this regard the usage of country of origin effect (COO effect) is one of the tools to positively influence 

on consumers’ evaluation of the goods and purchasing decisions. This effect could be implemented into the brand 

strategy of the company to make an impact on the customer with the positive image of the product’s country of 

origin. This emotional link to the COO enables consumers estimate particular products higher. 
 
The main goal of the thesis is to analyze how Russian consumers evaluate products “made in” Italy,  their 

willingness to buy these products.  
 

Structure and logic of the text flow. Logic of research; full scope of the thesis; alignment of thesis’ structural parts, i.e. theoretical 

and empirical parts. 
 
The theoretical and practical material that is presented in the work is well-structured and well-aligned; the logic of 

material representation is kept and it is consistent with the stated content. The paper consists of three chapters. In the 

first part, we are going to talk about relevant COO concepts as well as concept of perceive price and sources of 

marketing communication. The second part is devoted to the empirical research based on survey methodology. 

The third part in turn is about summary of the findings and managerial applications.  

 

Quality of analytical approach and quality of offered solution to the research objectives. Adequacy of 

objectives coverage; ability to formulate and convey the research problem; ability to offer options for its solution; application of the latest trends 

in relevant research are for the set objectives. 
 
The objectives stated in the paper are fully covered by the represented analysis. The author formulates the research 

problem (the research gap) based on the analysis of an extensive list of inter-disciplinary sources, mostly modern, 

and offers a distinct solution for the stated problem. 

 

Quality of data gathering and description. Quality of selecting research tools and methods; data validity adequacy; adequacy of 

used data for chosen research tools and methods; completeness and relevance of the list of references. 
 

 
The bibliography list presents an inter-disciplinary choice of relevant and reliable sources which guarantee a 

comprehensive study of the current phenomenon. It includes both foreign and Russian sources of different years of 

publication. Most of them are modern which gives more actuality and truth to the research. 
 
A cross-sectional opinion survey was used for the current research because the main objective is to find out 

opinions regarding The survey was conducted online, via links by email and Facebook. The questions were both 

in English and in Russian.   

 

 

 

 



 

Scientific aspect of the thesis. Independent scientific thinking in solving the set problem/objectives; the extent to which the student 

contributed to selecting and justifying the research model (conceptual  and/or quantitative), developing methodology/approach to set objectives. 
 
Scientific aspect of the thesis is represented by thorough analysis and interpretation of great number of up-to-date 

theoretical sources and secondary data on the Country of Origin effect.  Deep understanding of the topic and 

integrated approach to the analysis of the problems are demonstrated. The individual approach is shown by the 

author’s ability to clearly formulate and justify one’s own point of view and scientific thinking applied to solving 

research problems.  
 

Practical/applied nature of research. Extent to which the theoretical background is related to the international or Russian 

managerial practice; development of applied recommendations; justification and interpretation of the empirical/applied results. 
 
A study represented in the work definitely has a practical component. Based on the empirical results several 

recommendation have been provided. For example, the recommendations are given regarding enhancing “made 

in” Italy image concerning prestige, design and quality dimensions with the particular attention on educating 

consumers about innovativeness. Managerial applications, in turn, can be useful not only for the companies that 

are already presented on Russian market, but also for new entrants. For example, it was shown that Italy has 

positive image among Russian consumers and  especially quality is the source of competitive advantage of Italian 

products. 

 

 

Quality of thesis layout. Layout fulfils the requirements of the Regulations for master thesis preparation and defence, correct layout of 

tables, figures, references. 

 
As for the bibliography list, it looks representative as it includes various sources of publications. The articles and 

monographs were picked up in accordance with the topic and helped the author to make an theoretical overview of 

the current problem. As the result the master thesis has neat appearance and makes a positive overall impression. 

 

 

The Master thesis of Maria  Sandomirskaya   meets the requirements for master thesis of MIB  program , 

thus the author of the thesis can be awarded the required degree. 
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