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Justification of the topic choice. Accuracy in defining the aim and objectives of the thesis. 
Justification of the topic choice; accuracy in defining the aim and tasks of the thesis; originality of the topic and the extent to which it 

was covered; alignment of the thesis’ topic, aim and objectives. 
 

   The main goal of the current master thesis was To develop customer-based brand equity model and to 

apply it on Milka chocolate on confectionary market in Saint Petersburg and Almaty. 

The author has successfully achieved the goal of the thesis.  The objectives of the paper are realized in a 

proper way. 

Structure and logic of the text flow. Logic of research; full scope of the thesis; alignment of thesis’ structural parts, i.e. 

theoretical and empirical parts. 
 

     In general the work gives an impression of a complete and logical study. The theoretical and practical 

material that is presented in the work is structured; the logic of material representation is kept and it is 

consistent to the stated content.  

   The thesis consists of  three  parts.   The first part is devoted to analysis of significance of branding, to 

examination of the existing models of customer-based brand equity and its elements.  The second part of 

the research is devoted to development of customer-based brand equity model and to careful description 

of its components based on the previous theoretical analysis. Research hypotheses are developed for 

successive empirical study. In the final  chapter the results of the thesis were discussed in detail and 

considered in terms of previous theory and research. Also the theoretical and managerial implications 

were  presented and finally the chapter concludes by considering the limitations of the research and 

suggests directions for the future research. 

  

Quality of analytical approach and quality of offered solution to the research objectives. Adequacy of 

objectives coverage; ability to formulate and convey the research problem; ability to offer options for its 

solution; application of the latest trends in relevant research are for the set objectives. 

 

    The objectives stated in the  thesis are fully covered by the represented analysis. Due to the theory 

overview the student came up to some specifications and problems that exist nowadays.  

 

 

Quality of data gathering and description. Quality of selecting research tools and methods; data validity 

adequacy; adequacy of used data for chosen research tools and methods; completeness and relevance of the 

list of references. 

 

      Selected tools and methods appropriate to the issue. Used in the data meet the criteria of reliability 

and adequacy of the tools employed. 



     Within the scope of the study personal interviews at the points of sales (POS) were used as a method 

of data collection. Additionally, the opportunity for the interviewer to choose target respondents and 

target places for the survey (points of sales) is another benefit of the present survey method. Structural 

equation modeling AMOS (analysis of moment structure) with  application of SPSS was effectively used.  

 With a help of AMOS Graphics the initial model for evaluation was constructed with data acquired from 

the questionnaire. 

 

Scientific aspect of the thesis. Independent scientific thinking in solving the set problem/objectives; the extent to which the 

student contributed to selecting and justifying the research model (conceptual  and/or quantitative), developing methodology/approach 

to set objectives. 
 

      The revision of the  thesis  showed the individual approach of the student to the stated problem. It is  

revealed by the literature that was chosen and analyzed, methodology of the research and the practical 

application.  

The study has both scientific implications. As for scientific perspective, various papers are 

devoted to the already existing models testing on different markets. However, there is a lack of 

development of modern models. Within current master thesis the components of the customer-based 

brand equity are carefully examined and the model of customer-based brand equity is developed. 

Moreover, it is necessary to verify the model on Saint Petersburg and Almaty markets due to the shortage 

of corresponding scientific papers. Therefore, the study will contribute a lot in the further research within 

the scope of customer-based brand equity.  

Represented thesis is a comprehensive complex  study, including the theoretical and 

methodological basis of the problem and its solution in the present conditions and justification for 

proposals for the future.  Mariam Kopanova   has demonstrated  high enough level of professionalism, has 

shown the ability to use analytical and statistical methods of data processing. 

 

Practical/applied nature of research. Extent to which the theoretical background is related to the 

international or Russian managerial practice; development of applied recommendations; justification and 

interpretation of the empirical/applied results. 

           

 The current research can be seen as actual and managerially applicable. As for practical perspective of 

the paper, the results of presented model testing help to understand the sources’ influence on the 

customer-based brand equity on confectionary market. Moreover, based on the analysis of gathered data 

the valid model is presented and could be applicable for planning marketing and promotional activities 

not only for confectionary market but for other sectors as well. 

 

Quality of thesis layout. Layout fulfils the requirements of the Regulations for master thesis preparation and 

defence, correct layout of tables, figures, references. 

 

As for the bibliography list, it looks representative as it includes various sources of publications. 

The articles and monographs were picked up in accordance with the topic and helped the author to make 

an theoretical overview of the current problem. As the result the master thesis has neat appearance and 

makes a positive overall impression.  

 
The Master thesis of  Mariam Kopanova «Evaluation of customer-based brand equity of Milka 

chocolate on confectionary markets of Saint-Petersburg and Almaty»  meets the requirements for master 

thesis of MIB  program , thus the author of the thesis can be awarded the required degree. 
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