OT3bIB AUNNOMHOIO PyKOBOAUTENS
A3sapsaH BepoHuku AnekcaHapoBsHbi
Ha aunnomHyto paboty ctyaeHTkn JaypaHoBoit EkatepuHbl AHOpeeBHb!

PaspaboTka rpacduyeckoro conposoxaeHust kK 6pengy ASMI

HanpasneHue 54.03.01

Mporpamma «[padpuyecknin gusaiH»

Avnnomuyto paboTy Ha Temy «PaspaboTka rpachnyeckoro conpoBoXaeHus K
6pengy ASMI» ExatepuHa [JaypaHoBa BbiNOfHKIIA CAMOCTOSITENLHO, B CPOK U B MONHOM
obbeme. Tema BkniovaeT B cebs cosgaHve UMUOXKEBbIX NOCTEPOB, hraepos, apT-OykneTa
(oH >xe nykbyk), cepun ynakoBOK.

OcHoBsaHuem ans aunioMHon paboTbl sBNSeTCA 3aka3 oT ocHoBaTensa bpeHaga ASMI.
[MpoekT akTyaneH Ha CerofHALWHNN AEHb Y UMEET 3anpoc Ha peanusaumio.

ASMI -- aTo rpachuka B o6veme. Kaxxgoe nspenuve -- 3to gnanor mexay rpadukoi u
COBPEMEHHbIMWU CKYNbNTYPHbIMKU hopmamu. YKpalLeHUA MUHUMANUCTUYHBI U He
neperpyXeHbl AeTansmu, NpuM 3TOM 3aMETHO UHAMBUAYANbHbLI. YKpaLlEHWst FOBOPAT O
cmenocTtu ux obnagarens ObiTe camnum coboi. STOT NOCHIN 3aWNPOBaAH U B HA3BaHUM.
ASMI Ha caHcKkpuTe o3Ha4aeT "s ecTb".

B cBa3u ¢ Tem, 4TO MBI XXUBEM B 3noxy self-branding-a, ykpaweHua aBHO cTanu 3HaKOBOW
€OVHULEN. YKpalleHus MOryT AononHuTb 06pas v BusyanbHo nepeaatb uHbopmaumio o6
nx obnapatene. BHewHnii Bua Bceraa ouin cnocobom camosbipakeHus. U B
COBPEMEHHOM MUpE Koraa Ham AOCTyNHbI OpeHabl MaccMapKkeTa U aBTOPCKUIA gU3anH, y
Hac ecTb BbIOOp MeXay MUPOBLIMU U OPUTUHANBHBLIMK Dpergamu 4ns BusyansHon
camoungeHTudukaumn. B cBoeln aunnomHoln paboTte ExkatepuHa nepegana HacTpoeHue
BpeHpa vepes opuriHasnbHyto rpacduky. OHa nokasana MCTOYHWUK BAOXHOBEHUS,
BblOenuna ero cpeam ocranbHbix aBTOpPCkuX 6peHaoB. Tak xe oHa oTobpasuna cBa3b
MEXAY KNacCUKON 1 COBPEMEHHOCTBIO YEpPE3 PYHHYIO U BEKTOPHYIO rpaduky. OueHb
BaXXHO AIOHECTU A0 LEeNeBOW ayauTOPUK, YTO 3TO HE NPOCTO YKpaLLEHUSA, a apT-06bekT.
Aunnomnas paboTta npeacraenset n3 cebs cumbnos aBTopCKON rpadukm n n3obpaxeHnn
anemeHToB akceccyapos ASMI.

LiBeToBOE M KOMNO3ULMOHHOE peLLeHns, paboTa ¢ Tunorpacdmkoit nokasbisatoT EkaTepuHy
KaK OMbITHOro Au3aiH-rpaduka.

EkaTepuHa oueHb cTapaTenbHbIi U OTBETCTBEHHbIN YenoBek, NOAXOAUT Kk paboTe
HecdopMmanbHo. PaboTtas Hag NPOEKTOM, OHa NPUHMMana peLUeHNst CaMOCTOSTENBHO,
yunTbIBaA BCE NpaBuna NPOEKTUPOBAaHUS, a Takke nokasana npekpacHoe BnageHue
BCEMU HeoBxoAnMbIMK ANs paboTbl rpadhMyECKUMU NaKETAMU, CTYANNHBIM
o6opyaoBaHnem B NpoLiecce CbeMKHU, Boibope Mmogenu, paspaboTtkn ee obpasa, a Takke
NOCTaHOBKe CBeTa.



EKaTepMHa npoasuna cebs kak TBOpPYECKUA aBTOpP N BHUMATESNbHbIA KO BCEM 3amMeyaHUsaM
pykoBOAUTENA N KOHCYNLTAHTOB CTYAEHT.

PeKomeH,qyemaﬂ OUEeHKa — «OTNNYHO».

Diploma project "Image graphics for ASMI brand" has been made completely by Ekaterina
Dauranova on established time. The project includes advertising posters, flyers, bags,
tags, business card, art-brochures and the lookbook.

ASMI is a graphics in volume. Each product is a dialogue between graphics and modern
sculptural forms. Ornaments are minimalistic and not overloaded with details, but they are
distinctly individual. Jewelry speaks of the courage of their owner to be himself. This
message is also in the title. ASMI in Sanskrit means "l am."

Appearance has always been a way of self-expression. And in the modern world when we
have available brands of mass market and author's design, we have a choice between
world and original brands for visual self-identification. Ornaments, like the captions in the
picture, personalize the image. The main idea of the project is to create an image and
pass through it the basic principles of the brand. And another idea is metamorphoses. The
birth of the brand from the plane to the volume and the return of the forms back to the
schedule and illustration of the graphic support. The graphics are based on abstract
figures, textures and their plastics.

Ekaterina works great with color, composition and typography.

She is a very diligent and responsible person. Working on the project, she has made
decisions by herself, she has used design-project development rules, and also, has shown
an excellent possession of all the necessary graphic programs, studio equipment in the
process of shooting, choice of model, her images and production of the light.

Ekaterina is a creative author.

The recommended mark is "excellent".
Crapwuii npenogasatenb kadenpbl usanHa dakynbTeTa UCKYCCTB
CaHkr-lNeTepbyprckoro rocyaapCcTBeHHOro yHuBepcureTa,

A3sapsiH BepoHuka AnekcaHapoBHa
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