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BBenenue

Ha pganHoMm sTame cBoero pa3BuUTHs TEPMHUHOBEIEHUE IPEACTaBIsSET coO0OM
CPaBHUTEIILHO MOJIOAYIO HAayKy, CPOPMHUPOBABIIYIOCS B MOCJIEIHIOI YETBEPTh XX
BEKa Ha OCHOBE JIeKCUKoJiornu. Bospacramwinee NpakTUYECKOEe 3HAUYCHHE
TEPMUHOBEICHUS] O0YCIIOBJIEHO HE TOJIBKO MOAABISIOMIUM OOJBITMHCTBOM €IUHUIL
CIIEMAIBHON JIGKCUKH B JIGKCHYECKOM COCTaBE PA3HBIX SI3BIKOB, HO M JIMHAMUKOMN
ux pasButus. B HacTosiee BpeMsi BceoOIlass KOMIIbIOTEpHU3AIUsl 3acTaBisieT
CTaJIKUBaThCA C MpoOJieMaMu CHEIUATIbHONW JIGKCUKM HE TOJBKO YYEHBIX U
CIIEIMAINCTOB, YbEH KOMIIETCHIIMEH BCErja SBJSUINCh BOIPOCHI, Kacarolluecs
ne(UHUPOBAHUS TEPMHUHOB, HMX BBIOOpPAa M MNPUMEHEHUS, HO U OOBIYHBIX
ITOJIb30BATEIIEN.

Hacrosimas paboTta mocBsilieHa HU3YYECHHIO MOJENEH TEPMUHOIOTHYECKOU
HOMHHAIIMM B TEPMUHOIIOJNE AHTIOSA3BIYHOM HMHTEpHET-pekiaMbl. OOIIen3BECTHO,
YTO MHTEPHET-PEKIIaMa — 3TO OJIMH W3 BHUJIOB PEKJIAMBbI B LIEJIOM, OJTHAKO, TAHHBIN
BHJI PEKIIaMbl TPEJCTABISICTCS Oo0Jiee CIOKHBIM 00pa3oBaHHEM, O00JIaIaFOITUM
OTIPEJICIICHHON CTIeM(PUKON MO CPABHEHMIO C TPAAUIIMOHHOW pekyamoi. Tak, 1mo
onpenenenuo A. B. IOpacoBa, MHTEpHET-pekiiamMa — 3TO ABYXCTyHeHYaras
CHCTEMA, IIepBasi CTYIIEHb KOTOPOM SIBIISIETCS «BHEIIHEN PEKIIAMOM, pa3MelacMoun
pekjiaMoziaTesieM y M3jarened, — peKjIaMHbIi HocuTenb (OaHHEphI, TEKCTOBBIC
Onoku, OalipuKM, MUHU-CAWUTHI W T.JI.)», @ BTOpasi MPEACTABISIET COOOM CCBHUIKY
HETOCPEACTBEHHO Ha cailT pexiiamonareins [FOpacos 2003: 435].

CrpeMHuTENBHOE Pa3BUTUE M PACIPOCTPAHCHUE WHTEPHET-TEXHOJIOTUN B
MHpE BBI3bIBAET HEOOXOAUMOCTH YAENATh Oojblliee BHUMAHHUE CIEIHATbLHON
JIEKCUKE f3bIKa. Pe3ynbTaThl MPOBEACHHOTO MCCJICIOBAHMS IO3BOJIST IMOJIYYUTH
0oJjiee TOJIHOE TMPEJCTaBICHHUE O MOJENSIX TEPMUHOJIOTHYECKOW HOMHUHAIIMHM B
cthepe UHTEpHET-pEeKJIaMbl U B IIEJIOM O CHOCO0AX HOMHUHAIIMM TEPMHUHOJOTHH B
COBPEMEHHOM aHTJIMMCKOM SI3bIKE.

AKTYaJIbHOCTh UCCJE0BaHUSI OOYCJIOBJICHA WHTEHCUBHBIM pPa3BUTHEM
TEPMHUHOJIOTUHN ITU(DPOBBIX TEXHOJIOTUH U CMEXHBIX C HUMHU 00J1acTeH, B TOM YHCIIe

HHTCPHCT-PCKIAaMbl, IMOABJICHHUCM HOBBIX INPOAYKTHBHBIX cnoco0o0B
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TEPMUHOJIOTMYECKON HOMHMHAIIMM M, B TEPCHEKTUBE, HEOOXOJAUMOCTHIO
KoM (UK HOBOM TEPMHUHOJIOTHH.

HoBu3Ha wuccienoBaHus 3akjp4aeTcs B TOM, 4YTO MOJEIU
TEPMUHOJOTMYECKOM HOMHUHAIIUM TEPMHUHOMOJS aHIVIOSI3BIYHON HWHTEPHET-
peKJIaMbl paHee HE CTAaHOBUJIIUCH OOBEKTOM HCCIICIOBAHUS C TMO3UIUN JIEKCHKO-
CEMaHTHYECKOTO aHaJn3a.

TeopeTnyeckyl0 OCHOBY JaHHOTO UCCJIEJOBAaHHUS COCTAaBUJIM TPYIbI
U3BECTHBIX OTEUECTBEHHBIX U 3apyOEKHBIX YUEHBIX, TakuxX Kak B. B. Bunorpamos,
I O. Bunokyp, M. H. Bonoguna, b. H. Ionosun, C. B. I'punes-Ipunesuu,
B. II. Janunenxo, T. JI. Kangenaku, P. FO. Ko6pun, B. M. Jleituuk, /1. C. Jlorre,
A. U. Cmupuauukuii, A. B. Cynepanckas, B. A. Tarapunos, G. Lakoff, M. Johnson
U Jp.

Ieas naHHOW pabOTHI COCTOUT B BBISIBICHUU OCHOBHBIX MOJENIEH
HOMHUHAIIUK MOHO- U MOJUJIEKCEMHBIX TEPMUHOB B TEPMUHOJIOTUN AHIIIOS3BIYHON
UHTEPHET-PEKIIAMBI.

JIns  MOCTWOKEHUS YyKa3aHHOM IIeJId HEOOXOJWMO PEIIUTh CICAYIOIINe
3a/1auu:

1. coOpars u kjnaccupUIMPOBATH TEPMHUHOJOTHYECKYIO JIEKCUKY
AHIJIOSI3bIYHON MHTEPHET-PEKIIAMBI;

2. ONpeNenuTh MOHATHE MOJEIN TEPMUHOJIOTNYECKON HOMUHALINHY;

3. J1aTb XapaKTEpPUCTUKY TEPMHUHOJIOTUM AaHIVIOS3BIYHOW WHTEPHET-
PEKIIAMBI;

4. mpoaHalM3UpOBAaTh MOJEIM HOMHHAIUU, CYLMIECTBYKIIUE B
uccieayeMon oomacTu.

O0BbeKTOM pacCMOTPEHUS B pabOTe SBISIOTCS MOJEIU TEPMUHOIOTMYECKOM
HOMUHAIIUK B aHTJIUHCKOM SI3BIKE.

IIpeamer wuccienoBaHUsI COCTaBJISICT TEPMHUHOJOTHUS AHTIOA3BIYHON
UHTEPHET-PEKIIaMBI.

Jlnst peumieHuss MOCTaBIEHHBIX 3ajJady HMCHOJIb30BaJCS KOMIIJIEKC
B3aUMOJIOTIOJHSIOIIUX METOA0B UCCJIeI0BAHNS:

*METOJ TCOPETHUECKOTO aHAIN3a JIUTEPATYPhI IO UCCIEAYEMOM mpobdieme;
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*METOJ CHJIOMHONW BBIOOPKM TEPMHUHOB, COOTBETCTBYHOIIUX
TEPMHUHOJIOTUYECKOMY ITOJIF0 MHTEPHET-PEKIIaMBl;
*METOJ] JIEKCUKO-CEMAaHTHUYECKOr0 aHalin3a, MO3BOJSIOMUNA BCKPHITh
CEMaHTUYECKYIO CTPYKTYPY aHATM3UPYEMBIX TEPMHUHOB;
*METOJl CTPYKTYPHOT'O aHAJIN3a;
* METO/I KOMIIOHEHTHOT'O aHAJIN3a;
*METOJI KOJMYECTBEHHOTO aHajlh3a OTOOPAHHOrO Ui HCCIEIOBAHUS
MaTepuaga C LeJbI0 BBISIBJIEHUS OCHOBHBIX MOJ€Jed HOMHHAIUU B
TEPMUHOJIOTUN UHTEPHET-PEKIJIAMbI U MOACYETA X MPOLUEHTHOTO COOTHOLIEHHUSI.
MarepuajioM HCCIEI0BAHMS TOCIY)XWIa BbIOOpKa, coctodmas u3 330
TEPMHUHOJIOTUYECKUX EIUHUI] OOJIACTH AHIJTOSI3BIYHOM HHTEPHET-PEKIaMBbl,
OTOOpPaHHBIX U3 3JEKTPOHHBIX CIOBApPEW, HHTEPHET-CAUTOB, a TAK)KE M3 CTAaTed B
HAyYHO-TIOMYJISIPHBIX U3aHUSAX 110 pacCMaTpuBaeMoil mpoOieMaTHKe.
Teopernueckasi 3HaYMMOCTb UCCIIEIOBAHUS 3AKIIOYAETCS B TOM, YTO OHO
MO3BOJIUT CJeNIaTh ONPEICNICHHBIM BKJIAJ B pPa3pabOTKy NpoOiIeMaTUKu psana
BOIIPOCOB TEPMHUHOBEJEHMS, TAKHUX Kak mpolieMa TEPMHUHOJIOTHYECKOMN
HOMUHALIMM, YHU(QUKALIUKM M CTaHAApTU3aLUU MEXOTPACIEBON JIEKCHKH,
KoAupUKAM TepMUHOB. I[IpoBeneHHBI aHamu3 U TOJIyYEHHbIE PEe3yJbTaThl
HO3BOJISAT JOMOJHUTh MMEIOIIMECS] 3HAHHUA B OOJIACTH TEOPUU TEPMHUHOBEICHMUS
COBPEMEHHOI0 aHITIMMCKOTO S3bIKa, JJEKCUKOrpaduu U TEpMUHOTpa(UH.

IIpakTHYeckass 3HAYUMOCTH paOOTBl COCTOUT B TOM, 4YTO PE3YJIbTaThl
UCCIIEZIOBaHUSI MOTYT OBbITh MCIOJb30BaHbl NIPU YTEHUM Kypca JIEKLIUH 10 TaKUM
JUCLUIUIMHAM, KAaK JIEKCUKOJIOTMS, TEPMUHOBEICHHE, TIPU HAITMCAHUN KYyPCOBBIX U
BBINYCKHBIX KBaJU(QUKAIMOHHBIX paboOT, a TakXe s JONOJHEHHS
CYIIIECTBYIOIIUX CJIOBapeil JaHHOM 00nacTu.

Anpodaumsi: OCHOBHBIE MOJOXKEHUS HACTOSIIEH pabOThl JOKIAaAbIBAJIUChH HA
XX OTkpbITOH KOH(MEPEHUHU CTYIEHTOB-PHUIOIOTOB (UIOIOTHYECKOTO
dakynsrera CIIOIY B 2017 1, . Cankr-IleTepOypr.

CrpykTypa padoThl ONpENENseTCs IMOCTABICHHBIMU LIEJIBI0 WU 3aJa4aMH

HaCTOAIIECTO HCCICIOBAHMA. BBIHYCKHEUI KBaJ'H/I(i)I/IKaHI/IOHHaﬂ pa60Ta COCTOUT H3



BBEJICHMS, JBYX IVIaB, BHIBOJOB MO IIaBaM, 3aKJIFOUECHHS, CIIMCKA HCIOJIb30BAaHHOMN
JUTEPATYpPhl U MPUIIOKECHUSL.

Bo BBeneHuM 0OOCHOBBIBAETCSI BHIOOpP TEMBI, €€ aKTyaJIbHOCTh M HAay4dHas
HOBHU3HA; ONPEIEISAIOTCSA LENb, 3aa4d U METOABl MCCIEAOBAHUS; ONPENEIACTCS
TEOpeTUYeCcKasi U MpaKTUUeCKasi 3HAYMMOCTb pabOThI.

B mnepBoii raBe mnpemiaraercs oOIas XapaKTEPUCTUKA TEpPMHUHA Kak
€AUHULBI TEPMHHOJIOTMYECKOTO MOJSA, HM3JIaralroTCsi OCHOBHBIE 3aKOHOMEPHOCTH
OpraHu3aluu HEKOTOPBIX «pa3psAA0B» TepMUHOJOTUN (oOmeHay4yHas,
MEXOTpacyieBasi U OTpacieBasi), pacCMarpUBAIOTCS OCHOBHBIE CYIIECTBYIOIIHNE
IIOAXOAbl K HW3YYEHHIO IIOHATHM «MOZENb TEPMHUHOJOIMYECKON HOMUHALIUWY,
«TEPMUHOJIOTHYECKUN (hpa3eosoru3M», NaeTcsl XapaKTEpPUCTHKA TEPMUHOJIOTHHU
MHTEPHET-PEKIIAMBI B LIEJIOM.

Bo BTOpO# I1aBe NPOBOAUTCS AHAIU3 MOJAEIEH HOMHMHAIIMM MOHO- U
MOJIMJIEKCEMHBIX TEPMUHOJIIOTUYECKUX €AUHUILL AHTVIOA3BIYHON HHTEPHET-PEKIAMBI;
YCTaHABIIMBAIOTCS 3aKOHOMEPHOCTHU X UCIIOJIb30BaHMUS.

B 3aki104eHMH npeIararoTCsi OCHOBHBIE UTOTH MCCIIEIOBAHMS.

Cnucok MCHoJb30BAHHON JHUTEpPATypbl M MCTOYHHMKOB BKItoyaeT 41
HAaMMEHOBAHUE UCTOYHUKOB Ha PYCCKOM U MHOCTPAHHOM S3bIKaX.

B npunoxkenum kx 1aHHOM paboTe mpejcTaBieHa BBIOOPKA TEPMHUHOB
UHTEPHET-pEKJIaMbl B BHUJE CIIOBHHMKA, TEPMHUHBI paclipeiesieHbl B an(aBUTHOM
nopsiake. VcrouHukamMu Je(pUHUIUN TEPMUHOB TMOCHYXXHWIU DICKTPOHHBIE

rmmoccapun TCpMUHOB HHTCPHCT-PCKIIAMBI.



ImaBa 1. TepMMH W OCHOBHBIE JIMHTBUCTHYECKHE XapaKTEPUCTUKU
OTpPacCIIEBOM TEPMHUHOJIOTUU

1.1 TepMuH KaKk eIMHULIA TEPMUHOJIOTUYECKOTO OIS

[To muenuio B. M. Jleitunka, OOIMIENPUHATOTO OMNPEACICHUS TOHATUS
«TEPMUH» JI0 CHUX TOp HE CYyIIECTBYET. ABTOpP OOBSCHSET JaHHOE SBJICHHE
HEOKOHYATEIbHONH C(HOPMUPOBAHHOCTHIO JTUCIMIUIMHBI, MPEIMETOM KOTOPOM
SABJISIETCA TEPMUH, — TEPMUHOBEJCHHUS, a TAKXKE HEMPOCTBIM IOJIOKEHUEM
TepMHHA Kak oObekTa 1menoro psnaa Hayk [Jleitumk 2009: 20]. IlpencraBurenu
Pa3HBIX IUCIUIUIMH CKJIOHHBI TO-CBOEMY OIPEAENATH MOHITUE «TEPMUHY», TAK KaK
OHO MMEET pa3Hblii 00beM conepxkaHusl. Texylias TeHISHIUS 3aKII0YaeTCsa B TOM,
YTO «KaXJbId HCCIENOBATENb CYUTAET CBOMM JOJIOM JaTh ONpEICICHUE
TEPMUHA»; JaHHBIA (aKT CBUACTEIHCTBYET O HECOBEPIIEHCTBE OOJIBIIMHCTBA
npemiaraeMplx AeUHUIMA U CIOKHOCTH OOBEKTa, B OTHOIIEHUU KOTOPOTO
JNOMYCTUMBI pa3Hble MHTepnperauuu. [3emisiHas, [laBnsruea 2010]. Hanmpuwmep,
B. A. TarapuHOB B CBOEM SHIIMKJIONEANYECKOM CJIOBApe, MOCBAIICHHOM OOIIEMY
TEPMUHOBEICHHUIO, ONPEACISIET TEPMUH KAK «CJIOBO WJIM CIOBOCOYETAaHUE,
ciyxamiee Ui 00O03HAUYEHHUS TOHSATUS WJIM CIHELUHUAJbLHOTO SBJICHUS B
npodeccuoHanbHON 00JIACTU 3HAHUS WJIM YEJIOBEUECKOU JESITEIbHOCTU U
ABISSION[€eCcCsI OCHOBHBM OO0OBEKTOM H3YyUYeHHUS B
tepmuHoBeneHun» |[Tarapuno 2006: 221]. B pab6orax T. JI. Kannenaku
penyiokeHo pabodee onpezaenenne Tepmuna:; «llog TEpMHHOM MOHUMAETCS CIIOBO
WIH JIEKCUKAJIM30BaHHOE CJIIOBOCOYETAHME, TPeOyroIee /Il YCTaHOBJICHUSI CBOETO
3HAYEHUS B COOTBETCTBYIOIICH CHUCTEME MOHSATHUN MOCTpoeHus aehuHunUn». B
«Jlormueckom cioBape» H. M. KoHmakoBa paHO cieayrooniee ONpeaeieHUe
tepmuHa: «TepmuH (jar. terminus mpeaesn, KOHEI, TpaHUIld) — 3TO CIOBO U
ciloBOocodeTanue (rpymma cioB). <...> B kauecTBe TEPMHUHOB MOTYT BBICTYIaTh
TaKXe€ OTACJbHbE OYyKBBl, CHMBOJB M TPYyHnnbl (COYeTaHUS
cuMBoJioB)» [KonmakoB 1975: 594]. Hcxoas W3 3TOro OIpeeicHUs, MOXKHO

CACIaTb BBIBOA O TOM, 4YTO JT1000¢ MMOoHATUC, COOTHCCCHHOC C MAaTCpHaJIbHBIM
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cyOcTparoMm, JOMYyCTUMO CYHMTaTh TEPMUHOM. ABTOpHI cTarbu «TepMuH W
tepmuHosiorud. [lonmutuyeckas nekcuka» . A. HecrepoBa m T. B. Uepnyxa
CIPABEMJIMBO 3aMEYAIOT, YTO I MPEACTABUTENS MPOPECCUOHANTBHOTO 3HAHMS
TEPMUHAMU OyayT SBIATHCS JIOObIE CJIOBA, CBA3aHHBIE C OCOOCHHOCTAMH €ro
npodeccuu, gaxe MNpU OTCYTCTBUU JOCTATOYHBIX OCHOBAHUMU s
TEPMHUHOJIOTM3AllUM JaHHbIX ToHATHH [HecTeposa, Uepnyxa 2008: 226].

[TonoOHOe pa3zHOOOpa3ue MOAXOM0B OOYCIOBIECHO OTCYTCTBHEM EIUHOIO
OCHOBaHUSI 11 Ie(PUHUPOBAHUSI TIOHATHUS «TEPMUHY.

B. M. Jlelunk mosaraet, 4To BCE JIMHTBUCTUYECKUE ONPEIEICHUS] TEPMUHA
CJeMyeT JACIUTh Ha JBE TPYIIIbl: TEPMUHBI KaK OCOOBIE CJIOBA B A3BIKE U TEPMUHBI
Kak cJoBa ¢ 0co00i (pyHKuMend. MpICib, KOTOpas Jieria B OCHOBY ONpPEEICHUN
BTOpOi rpynnsl, Obuia Bbickazana [. O. Bunokypom B 30-e r. XX B.:
«TepMuHBI — 9TO HE 0COOBIE CIIOBA, a TOJIBKO CJIOBA B 0coboul pyHkmm». «B poaun
TEPMHUHA MOXET BBICTyNaTh &CsAKOoe CIOBO, Kak Obl OHO HH OBLIO
TpuBuanbHo» [Jletiuuk 2009: 27]. TpaaunmoHHOE MPOTUBOMOCTABIICHUE
«TEPMUH» - «CJIOBO», O MHEeHUIO B. M. Jleilunka, He SBIAETCA NPABOMEPHBIM,
NOCKOJBbKY «MEXIYy O3THMH €JIWUHHUIAMH CYUIECTBYET HE€ OTHOIIEHUE
KOHTPACTHOCTH, @ OTHOILIECHHE JIOTUYECKOHM IPOU3BOAHOCTU», M JIEKCHYECKas
€MHMIIA SI3bIKA, KOTOPAsi CIY>KUT JIJIsl TEPMUHA UCTOYHHUKOM CyOCTpara, sBISeTCs
JUJIS HETO UCKJTIOYUTENIBHO «IUTATeIbHOU cpenoin» [Jlerunk 1986: 87].

Heo6xoauMo yuYuThIBaTh BO3HMKHOBEHHE HENPOCTOH NPOOIEeMBI,
BO3HUKaroIIEH npu GyHKIMOHATBHO-TUHIBUCTUYECKOM MOJIXO0/I€ K TEPMHUHY KaK K
CJIOBY WJIM CIIOBOCOYETAHUIO B 0CO00W (yHKIUU: ABIAETCS JU TEPMUH
JIEKCUYECKOM €IUHMIEH WU ToJbKO (yHKIMed cimoBa? OIHO3HAYHOIO pEIICHUs
3TOU MPOOIEMBI IO CUX MOP HE CYIIECTBYET.

B kauectBe pabouero ompeneneHuss B HacTosled padbore ObLia MPUHATA
dbopmynuposka B. I1. JlanuneHko, cormacHo KOTOPOH TEPMUH — ITO «CJIOBO (WM
CJIOBOCOYETAHME) CcHelHalbHOW cdepbl ynoTpeOsieHUs, SBISIOLIEECS
HAWMMEHOBAHHUEM CHNEINUAJBHOTO MNOHATUSA U TpeOyruee

nedunnmmmny [Jlaamnenko 1977: 15].



TepMuHONIOrMYECKOE TMOJE€ — O3TO «ECTECTBEHHas cpeaa OOUTAHUS»
TepMuHa. B mpepemax 53ToMl cpenbl, 3aMMUIIEHHONW OT MNOCTOPOHHHX
IIPOHUKHOBEHUH, TEPMUH 00JIaIa€T BCEMH XapaKTEPHU3YIOIIUMH €ro MpU3HaAKaMH,
a MPUHAJIEKHOCTh K OMPEACICHHOMY MO0 — 3TO OCHOBHOM MPU3HAK TEPMHHA
kak mnoHsATUA. «[lome nmsg TepMUHA-TIOHSTHS — O3TO Ta CUCTEMa IMOHATHH, K
KOTOPOW OH NPUHAMICKHUT, a IJI1 TEPMHHA-CIIOBA — Ta COBOKYIHOCTH JPYTHX
TEPMUHOB-CJIOB, C KOTOPHIMU OH COYETAETCS] B paMKax JIaHHOW Hayku, Ha Oa3ze
KOTOpOU OH (hOPMUPYETCS CaM U Ha KOTOPhIE OKA3bIBACT BIUSIHUE CBOCH SI3bIKOBOM
dbopmoit» [Cynepanckas, [lononsckas, Bacunbesa 2012: 111].

A. A. Pedopmarckuii mucai, 4Tto 000N TEpMHUH OO0S3aTENIbHO SIBIISIETCS
YacThI0 ONpPENIEJICHHON TEPMHUHOJOTUM; BHE HTOW TEPMHUHOJOTHUU TEPMUH
YTPa4MBAET CBOK) TOYHOCTh M OJTHO3HAYHOCTH U, KAaK CIIEICTBHUE, CTaTyC TEPMHUHA
[Pedbopmarckuit 1967: 103]. TepmuHomose, K KOTOPOMY OTHOCUTCS TEPMHH,
CTAHOBUTCS [JII HEro MOJHOLIEHHOW 3aMEHOW KOHTEKCTa, MOCKOJbKY
ABTOMAaTHYECKH JENAaeT 3TOT TEPMHUH JIEMEHTOM CHUCTEMBbI, B paMKax KOTOpOH 3a
HUM 3aKpeTuIeHO CTporo (PuKCHpoBaHHOE 3HaueHue. OJHO3HAYHOCTH OTNEIHHO
B35ITOT0 TEPMHUHA COXPAHSETCS BHE KOHTEKCTa MpPHU YCIOBHUU, YTO HU3BECTHO,
YacCThIO KAKOM TEPMUHOJIOTUU JAHHBIA TEPMUH SBIISIETCS.

3nech HEOOXOUMO YIOMSHYTh O CYIIECTBOBAHUHM MPOOJIIEMBI OMpeIeIeHUs
chepbl (PYHKUHMOHUPOBAHUSA U, CJIEIOBATEIbHO, YNOTPEOJEHHUS TEPMHUHOB
«TEPMHUHOMOJNE», «TEPMHUHOJIOTHS», «TEPMHUHOCUCTEMa». B mocnennee BpemMs B
paboTax, paccMaTpUBAIOIINX COBOKYITHOCTh TEPMUHOIOTHYECKUX €IUHUI] TOW W
UHOUW oOnacTu 3HaHHUS, HaONIOAaeTcs MapaljelibHOE YHNoTpebleHue
BHIMEYNOMSAHYTHX TEPMHUHOB. Pe3yabrTaThl HCCAENOBaHUS
H. C. IlapadyrnuuHoBoii, mpeacTaBieHHble B cTaThe «O TOHITHUIX
“TepMHHOJIOTUA », “TEPMHUHOCUCTEMA’ » U “‘TEPMHUHOIIONE ), MOKA3BIBAIOT, YTO, IO
MHEHHUIO OOJBIIMHCTBA JIMHIBUCTOB, MEPMUHONIO2US — OTO COBOKYIHOCTh
TEPMHUHOB, BBIMOJHSAIOIMIUX HOMUHATUBHYIO (QYHKIHIO, B TO BpeMs Kak
mepmuHocucmema — 3TO TAHAMUYHO Pa3BUBAIOIIASCA COBOKYIIHOCTh TEPMHUHOB,
BBITIOJTHSIONIAS] KOMMYHUKATUBHYIO (YHKITHIO (CHCTEMHOCTh, OJHAKO, B PAaBHOU

CTCIICHN XapaKTCpHa KakK JJIA TCPMHUHOCHCTCMbI, TaK H IJIA TepMI/IHOJIOFI/II/I).
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Tepmunonone SBASETCS TUHTBUCTUUECKOM CpeloM OOMTaHUSI TEPMHUHA, B KOTOPOU
OH peaju3yeT CBOU XapaKTEPUCTUKU U (PYHKIIMHU, U OTOXKIECCTBISIETCS YUYEHBIMU C
MmepMUHOCUCmeMOU, 4TO BIIEYET 32 cOO0M B3aMMO3aMEHSEMOCTh 3TUX TEPMUHOB B
Hay4yHoi nmuteparype [[apadyrnunosa 2016: 170].

TakuM 00pa3oM, Ha OCHOBE BBIIIEH3IOKEHHOTO CIEIYET CIAENaTh BBIBOJ O
TOM, YTO NOHSITHE «TEPMHH», Kak M caMa Hay4Has JAUCUMUIIIAHA —
TEPMUHOBEJ/ICHUE, B HACTOSIIUNA MOMEHT HAXOJATCS Ha CTajuv (OPMHUPOBAHUS, U
JaThb OJHO3HAYHYI0 JACPUHULMIO TOHSATHUIO HE MPEICTABIAECTCS BO3MOXKHBIM.
Hannune pa3nuyHbIX MOAXOA0B K JAHHOMY BOIIPOCY SIBISIETCSA MOATBEPKICHUEM

3TOM HeC(HOPMUPOBAHHOCTH.

1.2 O6menayyuHas, MeoTpacieBasi U oTpacieBasi TEPMHUHOIOTUS

Ha xaxxom aTane pa3BUTHS HAy4YHOTO 3HAHUSI TEPMUHOCUCTEMBI HAXOMASITCS
B HENPEPHIBHOM B3aWMOJICUCTBUU JPYr C JIPYroM, HU OJHa TEPMUHOJIOTHUS HE
MOXeT (PYHKIIMOHMPOBATh M30JIMPOBaHHO. B paboTax yd4eHbIX, 3aHUMAIOLIUXCS
npoOieMaMu (POPMUPOBAHUS U PA3BUTHUS TEPMUHOCHUCTEM, BCTPEUACTCS MHEHHE O
CYILIECTBOBAaHMM TaK HAa3bIBAEMOI0 «TEPMHUHOJIOTHYECKOro (oHa», 00IIero s
psana TepmuHosioruii. Onupasicb Ha JaHHOE MPEIONIOKEHUE, MOKHO TOBOPUTH O
TOM, YTO TEPMHUHBI, BXOMSIIUA B 3TOT «(OHI» MPEICTaBISAIOT COOOW TpyImy
oO1ieHayYHbIX (OOIIETEXHUYECKNX) TEPMUHOB. B 3aBUCUMOCTH OT CTENEHU
CICHMAIM3AlUM 3HAYEHUS TakKe MOTYT OBIThb BBIJIEICHBI MEXOTpacieBas u
oTpaciieBasi TpyIIibl TEPMUHOB (TEPMUHOJIOTUN).

ITo muenuto 1O. B. PoxnectBenckoro nu O. A. CprueBa, NOHATHE, KOTOPOE
0003Ha4aeTCss TEPMUHOM «OOIIeHaydYHasl JIEKCHKa», HE SBISETCS CTPOTO
ouepueHHBIM [PoxnectBenckuii, CorueB 1984: 23]. OGmieHay4Hble TEPMUHBI HE
IPOCTO «HUCTOJB3yIOTCS B J000W Hayke», kak numer A. HO. IlleBmona
[[lleBuoBa 2014: 207] m 4ro, BEpPOSTHO, MOXKHO MPEIAINOJIOKUTH HCXOAS U3
BHYTpEHHEH QOpMbI TEepMHHA, OHHU 00JIaJal0OT MOCTOSHHBIM 3HAYCHHUEM

HE3aBUCUMO OT TEPMHUHOJOTHUU, B KOTOpoil (yHkuumonupyior. B. A. TarapuHos
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CUUTAET, YTO C OOIIECHAYYHOMN JIEKCUKU «HAUMHAETCSI KaTeropusallisi MUpa CKBO3b
NPU3MY JTAaHHOW HayKW», MMOCKOJIBbKY TEPMHUHBI UMEHHO 3TOM TPYMIbl BEICTYNAIOT B
pOJIM MHCTPYMEHTA B mpoiiecce no3Hanus npeamera [ Tarapunos 2006: 237].

MexoTpacneBasi (MEXCUCTEMHasl)) TEPMHUHOJIOTHSI TPEJICTABIsACT COoO0oM
rpynny TEPMHHOB, HCHOJB3YIOUIMXCSA Cpa3y B JABYX HJIHW HECKOJbKHUX
TepMUHOCHCTeMax. Kak mpaBuiio, B 3Ty TPyHIy BXOAST TOHSATHUS, KOTOpPbHIC
SBJISIIOTCST 0a30BBIMU Cpasy JUIsl HECKOJIBKUX OTpaciiel Hayku. Tak, Hampumep,
MOJIaBJISIIONEe OOJBIIMHCTBO TEPMUHOB B TEPMUHOJOTUM HWHTEPHET-PEKIIAMBbl
BXOJISIT B TPYMIy MEXOTPACIEBBIX TEPMHUHOB, MOCKOJIBKY caMa 00JIacTh 3HAHWS,
TEPMHUHOJIOTUSI KOTOPOM wHcciaeayercss B JaHHOM paboTe, HAXOAUTCS Ha
MepEeCEUCHNN MapPKETUHTa U UHTEPHET-TEXHOJIOTUH.

HecmoTps Ha TO, uTO oOOIlIeHay4yHass M MEXOTpacjieBas JIEKCUKa B
3HAYUTENILHOM 00bEME MPE/ICTaBICHA B TEPMUHOJIOTUH JIFOOOM oTpaciiu, Haubosee
3HaYMMa OTpaciieBas TEPMUHOJIOTHS, O€3 KOTOPOl HE MOXKET ObITh CHOpMHUpPOBAHA
TepMUHOCcUcTeMa. HekoTopble JIUHIBUCTHI NOAPA3AEIAOT OTPACIEBYIO
(cmenuaidbHyH) TEPMHUHOJIEKCHMKY Ha COOCTBEHHO OTpacjieBYyl U
y3KOCMEIMAIbHYI0, OJHAKO, TOYHBIX KPUTEPUEB [JIsi pa3rpaHUYEHUs JTaHHBIX
TEPMHUHOJIOTUH Ha CETOHSIIHUN JIEHb HE CYILLIECTBYET.

Cnenyer OTMETUTbH, UTO YYE€HbIE€ NPUAECPKUBAIOTCS Pa3HbIX B3MIAIOB Ha
npoOieMy KilacCUPUKAIMU TepMHUHOJNIEKCUKU. [lo MHEHHMIO aBTOPOB KHUTH
«OO011ass TEPMUHOJIOTHSI», JIeJIeHUE TEPMUHOB Ha OOIIEHAYYHbIEC, MEKOTPACIIEBbIC
U OTpacieBBIC SIBISIETCS HEPABOMEPHBIM, MOCKOJIbKY «B KaXKJ10M 4acTHOM 001acTH
“o0mieHay4Hble” TEPMHUHBI CIENUPUUIUPYIOTCS T0-CBOEMY, IpeBpamlasch B
OMOHHMM 3By4Yalllero OJMHAKOBO C HHUM TEPMHHA, BKIIOUEHHOTO B JPYTYIO
mucuniuiney» [Cynepanckas, [lononbsckas, BacuibeBa 2012: 108].

B pamkax HacTosIero wucciaeqoBaHUs MpHUHATA Kjiaaccuukamus,
npearnojararoiias JieJIecHue TEPMUHOB Ha OOIIEHAy4YHbIE, MEXOTpacjeBble U

OTpacIieBbIC.
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1.3 [loHaTHe MOJETU TEPMUHOJIOTUIECKON HOMUHALINH

[Ipouiecc u3yueHUss TEPMHUHOB KaK CpEACTB BepOajbHOM penpe3eHTalnu
CHEeIUaIbHBIX MOHATHUN HEU30€KHO BKIIOYAET B Ce0S PACCMOTPEHHUE TaKOTo
NOHATHUS, KAaK TEepMHUHOJIorH4yeckas HoMuHamus. CoriacHO OIpeaAeIeHUI0
M. H. BonoguHoil, TepMUHOJOTHYECKAass HOMHUHAIMS TMPEACTaBIsEeT COOOMU
«OIOCPENOBAHHBIN MBIIUIEHUEM MPOLECC WMEHOBAHMS CHELUATbHBIX MOHSATHUH,
KOTOPBIM HEpa3pbIBHO CBSA3aH C SA3BIKOBOM HOMHUHALMEH, 3aBUCUT OT
NO3HABATEIBHON CIIOCOOHOCTH JIIOAEH, OOYCIIOBJIEH S3bIKOBBIM BBIPQXKEHUEM
pE3yJAbTaToOB MO3HAHMS W B3aUMOJECHCTBUEM BHEIIHMX U BHYTPEHHUX SI3BIKOBBIX
¢daktopos» [Bonoguna 1998: 7]. bonee nakonnunyio aepununuio gaet B. I Iak,
ompenensss TEPMHUHOJIOTHYECKYIO HOMHUHALMIO KakK «IPOLECC U PE3yibTaT
HAauUMEHOBAHHUSA, NPHU KOTOPOM S3BIKOBBIE 3JIIEMEHTBHI COOTHOCSTCS C
0003HauaeMbIMU UMHU 0O0bekTaMmy» [["ak 1977: 237].

B wuccnenoanuun M. H. BosoaumHOM mnpounecc TEPMHUHOJIOTHYECKOU
HOMMHALIMM PAaCCMaTpUBAETCS C TOYKHU 3PEHHS ABYX HCTOPHUYECKHU CIIOKHBIIUXCS
ATANOB: CTUXUUHOIO M CUCTEMHOTO. CTUXMIHBIN 3Tall HOMMHALMKM CHELUAIbHBIX
NOHATUM NPEAnoaracT HOMUHATUBHYIO JESATENbHOCTb, B PE3YJIBTAaTe KOTOPOM
UMEHYEMbIi OOBEKT HHTEPHPETUPYETCS «4Yepe3 NpHU3My CyOBEKTHUBHO-
00BEKTUBHOIO BOCIIPUATUS CO CTOPOHBI UMEHYtolero». Ha BTopoM (cucteMHOM)
dTane TEPMHUH IMOABEPracTCs HCKYCCTBEHHOMY pETYJIMPOBAHUI0O HAa OCHOBE
yHU(PUKAUUU U CTaHAAapTU3AIUU TEPMHUHOOOpaA3yoIUX CPEACTB
[Bomonuna 1998: 8]. B o6oux ciydasx Hanbosee BaKHBIM KPUTEPHUEM sl BEIOOpa
HAaUMEHOBAHUSI HOBOTO MOHATHUS SBIJISIETCS HHPOPMATUBHOCTb.

ABTOpbl KHHUru «OO0mass TEPMUHOJOTHUA» NOAYEPKUBAIOT, UYTO
TEPMHUHOJIOTUYECKAs] HOMHMHAIMSl BCErJAa BTOPUYHA [0 OTHOILIEHUIO K OOIIen
HOMUHAIMHU, TOCKOJbKY B OOIIEM S3bIKE BCE€ IMOHATUA JAaBHO MOJIYyYHIN
HanmeHoBaHus [Cynepanckas, llomonbckas, BacummbeBa 2012: 82]. Tonpko
crienraibHble O00JacTH 3HAHUSA HCIBITHIBAIOT MOCTOSIHHYIO MOTPEOHOCTh B

IIOIIOJIHCHHUH TepMI/IHOHOFI/Iﬁ B CBSI3M C BO3HUKHOBEHHEM HOBBIX ITOHSTHUIA.
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TepMHUHONIOTHYECKYO HOMMHAIIUIO XapakKTEpHU3yeT CTPEMIIEHHE K
PETYIIIPHOCTHU UCIIOJIB30BAHMS OINPEACIICHHBIX MOZEIICEH HOMUHALIMHU WIH, B IPYTOU
TEPMHUHOJIOTUHM, TEPMHHOJOTHMYECKUX (TEPMUHOOOPA30BATENbHBIX) MOJENEH.
Pe3ynpraroM CHUCTEMHOro CieAoBaHUs OJHUM W TEM K€ IMPAaBWIAM HOMHHAIMU
aBigeTcs: (HOPMUPOBAHUE CTPOMHON TEPMUHOCUCTEMBI OTIEIBHO B3SITOM 0OJacTH
3HaHHUSA. B paMkax HacTOSIIEro HWCCIEAOBAaHUSA IO TEPMHUHOM «MOJEIb
TEPMHUHOJIOTMYECKON HOMUHALIMUY» [TOHUMAETCS PEryIspHbIA crioco0 oOpa3zoBaHus
TEPMHHOB JUId MOHATHHA OJHOTO KJaCCU(UKALIMOHHOTO psAAa Kak Ha

CEMAaHTUYECKOM, TaK U Ha CTPYKTYPHOM M CUHTAKCHYE€CKOM YPOBHSX.

1.4 CnocoOsbI HOMHHAIIMU MOHOJICKCEMHBIX U ITOJUJICKCCMHBIX TCPMHWHOB

PaccmoTrpeHnne Mopneneil TEPMHUHOJIOTMYECKOM HOMHUHALUU
HEIMOCPEJCTBEHHO CBSI3aHO C aHAJIU30M CTPYKTYPbl U CEMAHTUKHU CYIIECTBYIOIIUX
TEPMHUHOB, TaK KaK Ha OCHOBAaHWU JAHHOTO aHAJIM3a MOXXHO BBISIBUTH HamOolee
YaCTOTHBIE W TMPOAYKTUBHBIC MOJEIH TEPMHHOOOPA30BaHUS B TEPMHHOJIOTUHU
OTJEJIHHO B3STOM 00JIACTH 3HAHMSL.

TpaaAuUMOHHO C TOYKU 3pEHUA CTPYKTYpbl BCE€ TEPMHUHOJIOTUYECKHUE
€AUHULIBI TPUHATO NEJIUTHh JIBA OCHOBHBIX KJIACCA: MOHOJIEKCEMHbBIE TEPMHUHBI
(TEpPMUHBI-CIIOBA) W TMOJMJIEKCEMHBIE TEPMUHBI (TE€PMHUHBI-CIOBOCOYETAHUS,
TepMuHonornueckue codetanus) [[puneB-IpuneBuu 2008: 121]. C. B. I'punes-
I'pyHEBNY NPUBOIUT CTATUCTUYECKUE JTAHHBIC, COMNIACHO KOTOPBIM KOJUYECTBO
MOJIUJIEKCEMHBIX TEPMUHOB B OOJBUIMHCTBE E€BPOMEHCKUX SI3BIKOB COCTABISET
60-80% ot 001iero uymciia TePMUHOJIOTUYECKUX eauHull. IIpeobrnamanue Takux
TEPMHUHOB B TEPMHUHOJOTHYECKOM IUJIACTE $S3bIKa TOBOPHUT O BBICOKOU
IPOIYKTUBHOCTH Mojiesield 00pa3oBaHus MOJIMIEKCEMHBIX TePMUHOB. CTpemiieHue
CIEMAIUCTOB KOHKPETU3UPOBATh 3HAYEHUE HOMUHUPYEMOTO MOHSTHUS BIEYET 3a
co0oll ynuHeHue TepmuHosiornueckor enuuHunbl. T. A. XypasneBa, onuceiBas
MPOLECC TEPMHUHOJIOTUYECKONM HOMHUHAILUM, PE3YJIBTaTOM KOTOPOIO SBJISETCA
MOJUJIEKCEMHBI TEPMHUH, YyKa3blBa€T Ha JBa MapaJUIeIbHO MPOUCXOASIIUX

SIBIICHUS: CY’)KCHHE 3HAUCHUS U paciupenne BHemHen Gopmel [JKypasiesa 1995].
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HecMoTpss Ha pa3sHOpPOJHOCTH COCTaBa KaK MOHOJIEKCEMHBIX, TaK H
MOJIUJIEKCEMHBIX TEPMUHOJIOTHUECKUX €IUHMII, KaKJbI M3 BBIIICYTIOMSHYTHIX
KJIACCOB MPUHSATO MOAPA3ACISTH HA HECKOJIBLKO OCHOBHBIX CTPYKTYPHBIX rpyri. B
KJIacC€ TEPMHUHOB-CJIOB BBIJIEISIOT NpOCmble TEPMUHBI (OJHOCIOBHBIE TEPMUHBI,
OCHOBa KOTOPBIX COBMHAJAET C KOPHEM), aggurcanvrvle TEPMUHBI (OJHOCIOBHBIE
TEPMHUHBI, OCHOBAa KOTOPBIX COAEPKUT KOpPeHb U ap(UKCHI), a TAKKE CIONHCHbIE
TEPMUHBI (OJTHOCIIOBHBIC TEPMHUHBI, UMEIOIIME€ B CBOEM COCTAaBE HE MEHEE ABYX
kopHeBbiX Mopdem) [IpuneB-I'puneBuu 2008: 121]. B 3aBucumoctu oOT
KOJIMYECTBAa COCTABASIOIMUX MNOJUJIEKCEMHBIX TEPMHHOB Cpeau
TEPMHUHOJIOTUUYECKUX CJIOBOCOYETAHUU JAaHHOTO Kjacca BBIJEISIOT
08yxKomnoHenmusvle codyeranus (kortopelie, o MHeHuto C. B. ['puneBa-I puneBnya,
SBJISIIOTCST HanboJiee paclpOCTPAHEHHBIM BUJOM COCTAaBHBIX TEPMUHOB [[puHeB-
I'puneBuu 2008: 136]) u mMHo2OKOMNOHEHmMHble COUETAHUS (TPEX-, YEThIPEX-, MATH-

U T.J. -KOMIOOHEHTHbI€). TepMUHBI, UMEHYEMblE€ B TEPMHUHOBEJIECHUU
«COCTaBHBIMM», 3a4acTyl0 PACCMATPUBAIOTCS JIMHIBUCTAMU C TOYKH 3PECHUS
bpa3zeonorum W HA3BIBAKWTCA KTEPMHUHOJIOTHUUYECKUMH
dpazeonoruzmamm» (cm. 1.5).

[IpuHsATO CuWTaTh, YTO CYIIECTBYIOIIME BHUIBI TEPMUHOOOPA30BaHUS BO
MHOTOM JAYyOJIMPYIOT CHOCOOBI CJIOBOOOpA30BaHMs, XapaKTEepHBIC I OOIIei
nekcuku s3bika [Cynepanckas, Ilomonbckasi, BacunbeBa 2012: 105]. Tak,
Hanpumep, B. I1. Jlanunenko BeIes€T TaKKue CIOCOObI CII0BOOOpa30BaHus O0IIei
JEeKCUKH, KaK CEeMaHTUYeCKUuil, MOop(}OoJOTHUEeCKHUd U CHHTAKCHUYECKUH
[ {anunenko 1977: 89]. OgHako €IMHOTO MHEHHUSI Ha 3TOT CUET JO CUX IOp HE
CyIIECTBYET: HEKOTOpbIe JIMHTBUCTHI CTaBSAT I10J] COMHEHHE BO3MOXXHOCTh
BBIJICJICHUSI CEMAaHTHUYEeCKOTo crocoba cimoBooOpazoBanusi [Emmceea 2015: 37],
Jpyrue TOBOPAT O JOIMOJIHUTEIBHBIX CIOCO0ax CIOBOOOpa30BaHUS, TaKUX Kak
Mopdororo-cuatakcuueckuit crnocod [[‘punes-Ipunesuu 2008: 123].

OOpatumcs k OoJsiee NMOAPOOHOMY pPAaCCMOTPEHHI0O CHOCOOOB
TEPMUHOJIOTUYECKOW HOMUHAIINH.

CeMaHTHYECKU CITOCOO TEPMHHOJIOTHYECKOW HOMHHAIMH 3aKJIIOUaeTCS B

HU3MCHCHHWH 3HAYCHHA CJIOBA WJIM CJIIOBOCOYCTAHUS, PAHCC CYHICCTBOBABHICTO B
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A3bIKE, JUIsl 0003HaYEHUsI HOBOTO crienuanbHoro nousatus. C. B. I'punes-I' punesuu
OTHOCHUT K CEMaHTHYECKOMY CIIOCOOYy HOMHHAIMM KaK 3aUMCTBOBAaHUSA M3 OOLIEH
JIEKCUKH SI3bIKa, COMPOBOXKIAEMBIE mepMuHoio2uzayuell 001eynoTpeOUTeIbHOrO
3HAYEHUsl CJIOBA, pacuiupeHuem W chneyuaiusayuel €ro 3HayeHus, U3MEHEHUEM
3HAYEHUS B pe3yJIbTaTe Memaghopuiecko2o U MEmMoHUMUYECKO20 NePEeHOCo8, TaK 1
3aMMCTBOBAHUS TEPMHUHOJOTUYECKUX EIUHHUI M3 JPYTUX TEPMHHOJIOTHH
(mpancmepmunonocU3ayus).

Hecmotpst Ha TO, 4TO B LEIOM CHOCOOBI TEPMUHOJIOTMYECKON HOMHUHALIMH
HNOBTOPSIIOT CHOCOOBI CJIOBOOOPA30BaHUs OOIIEH JEKCUKH, CYLIECTBYET pa3indue
MEXJAy OOHeJUTepaTypHbIM CEMAaHTHYECKUM CJIOBOOOpPAa3OBaHUEM U
CEMaHTHYECKHM CIOCOOOM TepMUHOOOpazoBaHus. B oOuienuteparypHOM s3bIKe
CJIOBO NPOXOAMUT JAOJATHI IyTh 3BOJIOLMUHU, PE3YJIBTaTOM KOTOPOW SIBISETCS
MOSIBJICHUE CJI0Ba-OMOHMMA. bynynmumi TepMHMH NPOXOAWT WHOM IyTh, MUHYS
OIUTEAbHYIO CTAaJAUI0 D3BOJIOINUU: CYLWECTBYIOIIEE B SA3bIKE CIIOBO
IOPUCTIOCAOIUBAETCS K HOBBIM YCIIOBHUSIM, IIOABEPrasch Py CEMAHTUYECKUX
npeoOpa3oBaHUil; MO3KE CJIOBO MpHOOpeTaeT 0coOble TIpaMMaTHYECKUE WU
nekcudeckue xapakrepuctuku [B. I1. [lanunenko 1977: 102].

[Ton TepMuHONIOrH3aMel B ITUPOKOM CMBICIIE TOHUMAIOT CIIOCOO SI3BIKOBOM
HOMMHALIMM, TPH KOTOPOM OCHOBHBIM CPEICTBOM CO3JaHUs HOBOIO TE€pPMHUHA
ABIISIETCS. CEMAHTHUYECKOE pa3BUTHUE CJIOBa, €ro mnepeocmeiciaeHue. Kak
cupaseuyiuBo 3amedaeT M. B. KocoBa, ayns TepMuHA «TEpMUHOJOTM3ALUA» B
HACTOAIIMI MOMEHT HE CYHIECTBYET cTporoil 3akperuieHHOCTH [Kocoa 2004].
JleCTBUTENBHO, Psi/i TMHTBUCTOB HAa3bIBAET TEPMUHOJIOTHU3ALMEN BCE MU3MEHEHUS,
CBSI3aHHBIE C paCUIMPEHUEM HUIH CYXEHHUEM 3HAaYeHHUS CcJIO0Ba
oOmeynorpedurensHoit nekcuku (Janunenko, I'puneB, TarapuHoB), aApyrue
CKJIOHHBl CUHMTAaTh TEPMHUHOJOTHU3ALMEN MCKIIOUUTENBHO MPOLECC CYXEHUS
3HaYeHUs o0LIeynoTpeOuTensHoro ciosa [Anekceesa 1998].

[Ipennaraemble COBPEMEHHBIMHM JIEKCUKOJIOTaMHU W TEPMUHOBEIAMHU
KJIacCU(PUKALIMU TEPMUHOJOTUYECKUX E€IMHHUI] MO cnocobaM HOMHHAUHUHU

3HAYUTENBbHO pa3HaTcs. Benen 3a B. B. EnuceeBoit otHeceM k MopdonorunaeckoMmy
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cnoco0y TepMHHOOOpa3oBaHHWS TaKue TMPOIECCHhl, Kak agukrcayus u
CI0BOCI0JICEHUE.

JHanee oOpaTuMcsi K CHHTaKCHMYECKOMY CIOCOOY TEPMHUHOJIOTHYECKOU
HOMHMHAIMK, KOTOPBIM BKJIIOUAET B ce0sl KoHugepcuro WU o0bOpazosanue
NONUTLEKCEMHBIX MEPMUHOS.

KonBepcuonHoe cioBooOpa3oBaHHUE, a, CIEAOBATEIbHO, H
TEPMUHOOOPA30BaHMUE, IMIMPOKO PACIIPOCTPAHEHO B AHIIIMHACKOM SI3bIKE BBUJLY €O
aHanuTH4ecKkoro crpos. IIponecc KOHBEPCUM 3aKIIIOUaeTCs B 0Opa30BaHUU OJIHOM
4acTH pe4Yd OT OCHOBBI Jpyroi 6e3 m3meHeHus ¢opmbl [EnuceeBa 2015: 48].
OO6pa3oBaBmieecss B pe3yiabTaTe KOHBEPCHUU CJIOBO obOperaeT Apyroi
rpaMMaTUYECKUM CTAaTyC, HO YAaCTUYHO HACIEAYeT CEMaHTHKY MpPOU3BOISIIEH
OCHOBBI. OTpENeNIeHHYI0 CJIOXXHOCTh BBI3BIBAET YCTAHOBJICHUWE HAIPABICHUS
KOHBEpCcHH. B KauecTBe OCHOBHBIX, ONHAKO, HE aOCONIOTHBIX KPUTEPHUEB IS
OTIpEJICICHUS] HAMpPaBJICHHUS JaHHOTO CJIOBOOOPA30BATEIHLHOrO MpoIlecca
B. B. Ennceea BbIAEHATH CIEAYIOLINE YCIOBUS:

1) ceMaHTHKa UCXOAHOM OCHOBBI IIUPE CEMAHTUKH MMPOU3BOIHOTO CJIOBA;

2) Gonee OOMMPHOE CIOBOOOPA30BATEIIbHOE THE30 SIBJISETCS MPU3HAKOM
HCXOJTHOTO CIIOBA.

[TonunexkceMHble TEPMHUHOJIOTHYECKUE EIUHUIBI B JIEKCUKE AHTIMICKOTO
A3bIKa TMPEACTABICHBl PAIOM KOMOWHAIIMI COCTAaBJISIONIMX KX KOMIIOHEHTOB
(cmegyer OTMETUTh, YTO MOJ «KOMIIOHEHTOM» B JaHHOM CiIy4yae MOHHUMAETCS
aexceMa). /J[gyxkomnoneHmHvle ATPUOYTHUBHBIE TEPMHUHOJOTHUYECKHUE
CJIOBOCOYETAHMSI, KOJUYECTBO KOTOpbIX, Kak oTrMmeuaer C. B. I'puneB-IpuneBny,
nocturaet 64% ot o011ero yucia MoJIMIEKCEMHBIX TEPMUHOB, SIBJISIETCS HauboJsee
pacmpoCTpaHEHHON TEPMUHOOOpPA30BaTEILHON MOJIENbI0. J[BYXKOMITOHEHTHBIN
(OMHapHBINM) TEPMUH COCTOUT U3 OCHOBHOIO KOMIIOHEHTA (si/ipa) U aTpuOyTUBHOTO
(onpenenstoiiero) kommnoHeHTa. [lopsaok cieaoBaHHs KOMIIOHEHTOB OINPEAEIISeT
CTPYKTYpy ciioBocoueTanus. OCHOBHBIE THIBI JBYXKOMITIOHCHTHBIX COCTaBHBIX
TEPMHUHOB B aHIJIUMCKOM SI3bIKE MPEACTABICHBI CIEAYIOMUMU (HOpMyJIaMu:

NN (noun + noun), AN (adjective + noun), VingN (verb + -ing + noun),
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VedN (verb + -ed + noun). Kpome Toro, BcTpeuaroTcss TEpMUHBI, 00pa30BaHHbBIC 110
dopmymnam N’s N u N of N/ N for (per) N [['puneB-I' punesuy 2008: 138].

B. B. Bunorpanos nucai, 4to «OTHOLIEHHWE TEPMHUHA K 0003HAYaeMOMYy UM
NpeaMETy WU MOHATHIO 0OyCIIOBIMBAaET HEPA3pPHIBHOCTH (PPa3oBOil CTPYKTYpHI»,
TO €CTh TPYIINa KOMIOHEHTOB, MPEICTABIISIONIAsE COO0H MONMMIEKCEMHBI TEPMUH,
CTAHOBUTCSI SKBHUBAJIEHTOM ciioBa [Bunorpanos 1977: 132]. IlosTomy B pamkax
HACTOSIIIETO MCCIIEOBAHHUS BCE MOJUIECKCEMHbIE TEPMHUHBI, BXOIAIINE B
TEPMUHOTIONE «UHTEPHET-peKiiamMay, NpOoaHAIU3UPOBAHBl C TOYKH 3pPEHUS HX
CEMaHTHUYECKOW CIUTHOCTH, CTETNCHb KOTOPOW BapbUPyeTCS B 3aBUCHMOCTH OT
BBIBOJJUMOCTH 3HAUEHHUsI TEPMUHOJIOTHYECKOTO (ppazeosiorn3mMa U3 COBOKYMHOCTH
3HAUEHUUN €r0 COCTABISIOLIUX.

[ToMHMO TEPMUHOJIOTHUYECKUX COUETAHUM, COCTOSALINX U3 BYX JIEKCUYECKUX
CAUHUI], CYHIECTBYIOT TpeX-, YeThIpeX-, MATH- U 0oJee -KOMIOHEHTHBIE
cioBocodyeTanus. JlaHHbIE THUIBI MOJMJIEKCEMHBIX TEPMUHOB CO3JAIOTCs Ha 0ase
OMHApHBIX CIIOBOCOYETAHUN, UMEHYEMBIX UCXOOHbIMU, KOTOPHIE, B CBOIO OU€peb,
(GYHKIIMOHUPYIOT CaMOCTOSITEIbHO, OJIHAKO, CIIy4ah TEePMHUHOJIOTUYECKHUX
COYETAaHUM, BKJIIOYAIONIMX MATh W OoJiee €IUHUI], CJeIyeT paccMarpuBaTh B
OTJENBHOCTH, TaK KAaK B KaXJIOM M3 HUX MOXKHO CTOJIKHYTHCS C YHHUKaJbHOM
CTpyKTypHOU Mozenbto. CyllnecTByeT MHEHHE O TOM, 4YTO TpeolsiajlaHue B
TEPMHUHOJIOTUN KaKOU-TuO0 cdephl MeEecTu- U 0ojiee -KOMIOHEHTHBIX TEPMHUHOB
ABJISIETCS CBUJIETENILCTBOM HEC(HOPMUPOBAHHOCTH TEPMHUHOJIOTHYECKON 0a3bl
nanHou cepsl [XKypapnesa 1995].

[lepeiinem Kk paccMOTpeHUI0 MOP(OIOrO-CHHTAKCUUYECKOro Crocoba,
3aJeMCTBYIOLIETO TaKHUE CIOBOOOpa30BaTEIbHbIE MPOLECCHl, KaK IMIUNCUC,
CIOBOCNUAHUE, JNeKCUKaiuzayuss W cokpaujeHue (abopesuayus). VI3 HazBaHUs
JaHHOTO cmocoba ciemyeT, 4TO OH IMpeArnoiaraeT JBa THIA NapajielbHO
OpOXOAAIIMX TpeoOpa3oBaHU: MOPPOIOTUUYECKUX M CHUHTAKCUYECKHUX.
Mopdonoro-cuHTakKCH4YeCKOe TEPMHUHOOOpa30BaHUE HAMPABICHO Ha CO3/IaHUE
MOHOJIEKCEMHBIX TEPMUHOB M3 MOJUICKCEMHBIX TEPMUHOJIOTUIECKUX €TUHUIL, UTO

00yCJIOBJICHO CTPEMJICHHEM YEJIOBEKA K SI3bIKOBO KOHOMUH.
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Takum 06p330M, MOXHO TOBOPHUTL O TOM, UYTO IIJIACT TCPMHUHOJICKCHKH
Pa3J IMYIHBIX oOjlacTe 3HAHUS MOXKET IOMOJHIATHECS MOHOJECKCEMHBIMU H
MMOINJICKCEMHBIMHU TCEPMHHAMN B PE3YyJIbTaTC IMPOTCKAHUA Pa3IHUYHBIX
CHOBOO6pa3OBaT€HBHHX npounecCoB, OTHOCAHNIUXCA K UYCTBIPEM OCHOBHBIM
crmocobam TCpMHHOHOFH‘IeCKOﬁ HOMHHAOHUHU: CCMAHTHYCCKOMY,

MOP(]OJIOTHYECKOMY, CHHTAKCUYECKOMY U MOP(OJIOTr0-CUHTAKCUYECKOMY.

1.5 TloHsiTHE TEPMUHOIOTHYECKOTO (hpazeosoruzma

[TapannenbHO CO CTAHOBIEHUEM TEPMHHOBEACHUS KaK HAYKH MPOAOIKAIOCH
CTPEMHUTEJbHOE pPa3BUTHE APYroro (GUIOJIOTHYECKOr0 HaNpaBIECHUS —
¢dpazeonorun. OOIIEU3BECTHO, YTO HAa CThIKAX HECKOJIbKMX 0OJacTedl 3HaHMS
3a4acTyl0 BO3HUKAIOT HayYHbIE JJAKYHbI, KOTOPBIC TOJKHBI OBITH 3allOJTHEHBI ITyTEM
KOJIJTAa0OpaIlvK CIICIIMAIMCTOB CMEKHBIX HayuHbIX obOnacteid. Tak, Ha mepeceueHun
obGnacTeld 3HAHMUSI BO3ZHHUKJIIO TOHSTHE «TEPMUHOJIOTUUYECKUN (paseonorusm» (B
AHTIUMUCKOMH TEPMUHOJIOTHUH: "phraseological
term" [Sonneveld, Loening 1993: 56]), u OoHO B paBHOW CTENEHU HYXKIAETCS B
CIenualibHOM pPAaCCMOTPEHUU C MNO3UIUMK Kak (pazeonoruu, Tak u
TEPMHUHOBEICHHUSI.

Tepmunonoruueckum @pazeonoruzmom (Td) NpUHATO CUUTATH
TEPMHUHOJIOTUYECKOE COYETaHUE, 3HAYEHHUE KOTOPOTO HE SBISIETCS CYMMOM
3HAYEHUN €r0 KOMIIOHEHTOB.

Jlaneko HeE BCE CHENMHANKMCTHI NPHU3HAIOT «(PPa3eoNOTUIHOCTDY) TaKUX
coueTaHuili. B TepMHHOBEAEHHHM 53TH COYETAHUS, NPEACTABIAIOMINE COOOM
TIOJIUJIEKCEMHBIE, Pa3AeIbHOOGOPMIICHHBIE, CEMAaHTUYECKH I[EIOCTHBIC €IUHUIIBI
s3bIKa, UMEHYIOTCS cOCTaBHbIMM TepmuHamu. C Touku 3penust T. b. 3emusiHoi,
HauOOJBIIYIO CJIOXHOCTh TMPEACTABISIET MpoOieMa COOTHOIICHHS] CBOOOHBIX,
TEPMHUHOJIOTUYECKUX U (Ppazeonornueckux coderanuii. HeoOxomumo gath oTBeT
Ha BOIIPOC, SIBJIAIOTCA JIU TEPMUHOJIOTUYECKUE CIOBOCOYETAHUS PA3HOBUIHOCTHIO

dpazeonornueckux uiau HeT [3emmsHas 2010].
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H. H. JleBUHCKHI BBIIABUTAET IOJOXKEHHUE O TOM, YTO «TEPMHUHBI-
CJIOBOCOUYETAHHUS B CBOEH OCHOBHOM Macce OJIM)KE BCETO CTOAT K Oosiee CBOOOTHBIM
Pa3HOBUAHOCTAM (pa3eoJOTUUYECKUX €IUHUIl — (Pa3eoqToru4ecKuM
CJIOBOCOYETAHMUAM), TE€M CaMBIM JaBas NOJOXHUTEIbHBIM OTBET Ha
chopmynupoBaHHbIM BhIlle Bomnpoc [JleBunckuit 1954: 4]. Touka 3peHHst
b. H. Tonosuna u P. FO. Ko6puna otnuuaercs ot B3misigoB H. H. JleBunckoro: mo
UX MHEHHUIO, TpaMMaTH4YeCKas CTPYKTypa TEPMHUHOJIOTUYECKHX COYETAaHUU
OpraHu30BaHa aHAJIOTUYHO TpPaMMaTUYECKOU CTPYKType CBOOOJHBIX
CJIOBOCOYETAHUM, a4 CEMAHTHYECKHM TEPMHUHOJIOTMYECKUE COYETaHUS 3aHUMAIOT
MPOMEKYTOUHOE TOJ0KEHUE MEXIy CBOOOAHBIMM U (PPa3zeoIOTUYECKUMU
cnoBocouetanusimu [[omoBuH, Koopun 1987].

T. b. 3eminsHas crpaBeIMBO OTMEYAET, YTO PACXOXKIEHHUE BO B3MIsAaX B
OTHOIICHUH JTAHHOUW MPOOJIEMbI MPEUMYIIECTBEHHO BHI3BAHO HEOMHOPOIHOCTHIO U
MHOT000pa3ueM TEPMUHOJIOTHYECKUX COYETAaHUM: HEKOTOpble W3 HUX SBHO
TATOTCIOT K CBOOOJHBIM CJIOBOCOYETAHHUSAM, TOIJIAa KaK JApPyTrHe 0ojiee CXOXKH C
dpazeonoruzmamu [3emisaas 2010].

B cBsi3u ¢ 9T0l OCOOEHHOCTHIO TEPMHUHOJIOTHMUYECKUX CIIOBOCOUYETAHUM
HEKOTOPHIMU YYEHBIMHM OBLIM TPEANPUHSITHI MOMBITKH CO3IaHUsS Kiaccu(puKaui
HEMOCPEACTBEHHO JJIsI 3TUX €AuHUI] s3bika. OpHa H3 KilaccUHKAIUMH,
noapaznensaomas TAd Ha 4YeThIpe OCHOBHBIE TPYINNbl MO CTENEHU UX
CeMaHTHUYECKON CIUTHOCTH, Oblna paspaborana B. M. Jleiiuukom
[JIeituuk 2002: 33] Ha ocHOBe KJaccHu(UKANMKA [JIsI CIIOBOCOYETAHUH,
npeiokeHHbIX B XX Beke B. B. BunorpagoseiMm u H. M. Illanckum. C Touku
3pEHHUSI CEMAHTHUKH BCE€ TEPMUHBI MOXHO TMOAPA3ACIUTh HA JIB€ TPYMIIbL:
pa3oKUMbIE U Hepaszinokumble. ONpeAeisionuM KpUTEpPUEM Jisl TMOMaJdaHus
TepMUHA B Ty WIM HHYI TpyIIy sBisercs crenudurka (GopMUpOBaHUS €ro
TEPMUHOJIOTUYECKOTO 3HAYEHHUS, KOTOPOE MOXKET OBbITh €IUHBIM WJIH COCTOSITH U3
CIIMSIHUS 3HA4YeHUN KOMITIOHEHTOB. (CeMaHTHYecCKas I[€JOCTHOCTh COCTaBHBIX

TEPMHUHOB paCCMaTPUBAETCS HA YPOBHE (DPA3€OTOrHUECKUX EAUHMII.
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Yersipe rpynmsl TO, Beiaenennsie B. M. Jleitunkom:

1. «Tepmunbi-dppazeosoruueckue €IUHCTBA — E€AUHUIIBI, LEJTO0CTHOE
3HAYEHUE KOTOPHIX BO3HUKAET U3 CIUSHUS 3HAUCHUN KOMIIOHEHTOB.

2. «TepmunbI-hpa3eosoruueckue cpameHus (UIUOMBI), B KOTOPBIX
3HAYEHUE HE MOXKET OBbITh BBIBEJICHO W3 CYMMbl 3HAUCHH KOMIIOHEHTOB.
Komnonentamu (ppazeosiornyeckux CpaiieHuil SBISIIOTCS OOIICIUTEpaTypPHBIC
CJIOBaY.

3. «TepMuHbI-Ppa3zeosornyeckue CoOUeTaHusi, B KOTOPBIX Yy OJIHOTO U3
KOMIIOHEHTOB (Dpa3eosIOrMYeCKH CBSI3aHHOE 3HAYCHUE, MPOSIBIISIONIEECS TOJIBKO
B CBSI3U C OMNPEACICHHBIM KPYyroM HOHSATUN. OJUH U3 KOMIIOHEHTOB SIBJISIETCS
TEPMUHOM, APYroid — OOLIETUTEPATYPHBIM CIIOBOM).

4. «TepmuHbI-Hpa3eoTOTUICCKHE BBHIPAXKECHUSI, B KOTOPBIX KaXKIbIH
KOMITOHEHT 00J1a/1aeéT HOMHUHATHBHBIM 3HAUYCHUEM, HO WX COUYCTAHUE SIBIISCTCS
3aKpEIJIEHHBIM U BOCITPOU3BOAUMBIM LETUKOM)).

Ananmu3 T®, BXoasmux B TEPMHUHOIOJE «HHTEPHET-peKkiIaMa» u
COCTABJISIONIUX 3HAUYUTETBHBIN TMPOIEHT «COOCTBEHHBIX» TEPMUHOJIOTHYECKUX
€IMHUIl JaHHOW oOinacTH, MPOBEJAEH C OMOPON Ha BBHIIICYNOMSHYTYIO
kinaccudukaruio B. M. Jleiunka.

Crnenyer ynmoMsiHyTh O TOM, YTO TIEPBBIM pa3pabOTKON KiaccudUKaIuil ams
TEPMUHOJIOTUYECKUX COUYETAHUN CTaJl 3aHUMAThCSI OCHOBOIIOJIOKHUK POCCUUCKON
mkoibl TepmuHonioruu J[. C. JloTTe, ofHAKO, YY€HBIN KiaccU(UIMpPOBaI TaKue
€AVHULBI IO CTENEHU UX CMBICIOBOM Pa3J0KUMOCTH U BO3MOXHOMY HCKaKEHHUIO
3HAQYEHHS] OJHOTO WJIM HECKOJbKUX KOMIOHEHTOB. JI. C. JIOTTe BBIAEIT YETHIpE
TUNA JBYXKOMIIOHEHTHBIX CJIOBOCOYETAHHUM: pa3yioxumbie (00e yacTu
CJIIOBOCOYETAHMS YIOTPEOIAIOTCS B HEHUCKAXXEHHOM 3HA4Y€HHUH), YCIOBHO
pasnoxkuMble (0HA YacTh — TEPMHH, JApyrag — OOILETUTEPATYPHOE CIIOBO),
NOJIypa3yioKUMbIe (00€ YacTH CIIOBOCOYETAHUS SBIISIIOTCS TEPMUHAMH, HO OFHA U3
HUX NPUMEHEHA B MCKa)XCHHOM 3HAUYC€HUH), HEpa3inoxkuMble (JinOO 00e 4yacTu He

SABJIAIOTCA TCPMHHAMMU, 00 OJHa 4YacCTb ABJISICTCA TCPMHHOM B HMCKAa)KCHHOM

3Hauenun) [Jlorre 1961: 76].
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B mHactosmee BpeMms ganbHeWmed pa3paboTkod kiaccupuKalUu
MHOTOKOMITOHEHTHBIX TE€PMHUHOB II0 CTENEHU CEMAHTUYECKOW pPa3I0KUMOCTH
3anumaeTcss A. B. AdkacoB (B TEpMHHOJOTHH aBTOpa TEPMHUHBI
«MHOTOKOMIIOHEHTHBI TEPMHUH» M «TEPMUHOJIOTHYECKOE CIIOBOCOYETAHUE» HE
SBJISIOTCS CUHOHUMUYHBIMHM), YTOYHSIS TPAJUMIUMOHHYIO KJacCUPUKAIUIO
NOCPEACTBOM BBENCHUS JONOJHUTEIBHBIX KPUTEPUEB aBTOHOMHOCTH TEpPMHHA U
CHELUATU3UPOBAHHOCTH JIEKCUUECKOrO cyOcTpaTa, KOTOpbIE MO3BOJIIOT BBIMTH 3a
PaMKH CEMAaCHOJIOTMYECKOTO ITOAX0JA, HE YYMTHIBAIOLIETO CTAaTyC TEPMHHA «KaK
€EIJUHHUIUBl OTHOCHUTEIbHO O0OOCOOIEHHON CEMHUOTHUUYECKOMH
cucteMbl» [Aukacos 2013].

Takum oOpa3oM, ObLT PacCMOTPEH BOIPOC YCTOWYUBBIX CIOBOCOUETAHUM,
HOCSIIIIUX TEPMUHOJIOTUYECKUNA U (Ppazeonornueckuii xapaxkrep. JlaHHbIE THUIIBI
CJIOBOCOYETAHUM PA3IUYAIOTCS II0 CTENEHM CEMAaHTUYECKOW CciauTHOCTH. Ilpm
PACCMOTPEHUHM CEMaHTHUYECKOW CIUTHOCTH Td 00nacTy MHTEPHET-pEKIaMbl 3a
ocHOBY Onuta B3sita kimaccudukanus B. M. Jleitunka, cocrosimias U3 4YeThIPEX
OOIMIENIPUHATHIX TPYII: (pa3eoJoruuecKux eIuHCTB, (Ppa3eoqorudecKkux

cpaieHui, (pa3eosorn4eckKux couyeTanui, Gppa3zeoiornuecKux BhIPaKECHUH.
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1.6 O61mast xapakTepuCTHKa TEPMUHOJIOTUU MHTEPHET-PEKIAMBI

HNHTepHeT-peknama, NOSIBUBIIASCA CPaBHUTEIBHO HENAaBHO, B 90-¢ rr. XX B.,
HaXOJUTCS Ha TEPEeCEUCHUH HETMOCPEICTBEHHO MAapKEeTWHTAa M Pa3HBIX O0JIacTeil
MHTEPHET-TEXHOJIOTHI W Ha CETOMHSIIHWNA JeHb SIBIAETCS OMHOW W3 Hambomee
NEPCTIICKTUBHBIX M JWHAMHYHBIX OTpaciieldl pekiaambl. JlaHHas TeMa IIUPOKO
OCBEIAeTCsl B JIUTEpAType, HAYUHBIX CTaThsX U MpodeccruoHanbHbIX Onorax. Tem
HE MEHee, IO CUX MOp He CYHIECTBYET OOIIe TeOpUH WU AUCUIUTIIMHBI HHTEPHET-
peKJIaMbl, MPAKTHKA KOTOPOIl MEHSETCS U COBEPIICHCTBYETCS BMECTE C Pa3BUTHEM
cetu UutepHer. TepMuHONOTUS HMHTEPHET-pEKJIaMbl TpeACTaBIcHA B
MHOTOYHCJIEHHBIX OTPACJEBBIX TJOCCAPUAX, KOTOPHIC BKIIOUYAIOT TEPMHUHBI
WHTEPHET-TEXHOJOTUNU (cookie) M TepMuUHB MapkeTuHra (advertising).
CoOCTBEHHBI TEPMUHOJOTMYECKUH (POHJ HHTEPHET-PEKIaMbl COCTOUT U3
TEPMUHOB, UMEHYIOIINX CHenuPUYECKrue s HWHTEPHET-PEKIaMbl TOHATHS,
KOTOpPBIE YCIIOBHO MOXKHO pa3leliuTh Ha TPU OCHOBHBIE TPYMNIBI: 1) OOBEKTHI,
pasMeniaeMble Ha BeO-caiitax (banner, hero image); 2) TEXHOJIOTUU Pa3MEIECHUS
Takux 00BeKTOB (roadblocking); 3) ¢bopMbl MOIB30BATEIBCKOTO MOBEACHUS,
CBsI3aHHBIE ¢ TaKUMU oObekTaMu (pay-per-click (PPC)).

B To ke Bpemsi CTpykTypa HUCCienyeMoill 00JacTu BKIIIOYaeT cels psij
HaIpaBIICHUHN, KaXXJ0€ M3 KOTOPBIX MPEJCTaBIseT COOOW OTHENbHBIA BU
uHTepHeT-pexiaMbl. Jk. bpyk, ocHoBarens [Mscalable — onHOro u3 u3BeCTHBIX
MOPTAJIOB JIJIsi O0y4YEHUs HHTEPHET-MAPKETUHTY, BBIJIETSET 7 OCHOBHBIX MOABUIOB
pexitambl B cetu UuTepHet [Brooke 2016] (cm. Pucynok 1.6.1):

1. N3HayanbHO TOA HWHTEPHET-PEKIAMOM MOHUMANach HCKIIOYUTEIbHOMN
oucnneunasn pexiama (display ads), koTopasi MpOU3BOJIBHBIM 00Pa30M MOSIBIISIACH
Ha calTax CTOPOHHHX OpraHu3anuil m oOiagana HU3KUM YPOBHEM
s dextuBHOCTU. JlMCTUICIHAS pekIaMa MpeIcTaBisia co00il cTaTuuHble OaHHEPHI
pa3IMYHBIX Pa3MEPOB, MOMBITKA CUCTEMATHU3allMUd KOTOPHIX OblIa MPEAIPUHATA

HCKOMMCPUYCCKHUM MapTHCPCTBOM COﬂCﬁCTBHH Pa3BUTHIO HHTepaKTHBHOﬁ PEKIIaAMBbI
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(IAB!). Opnako co BpemeHeM IOAOOHAas pekiama IepecTalia NPUBIEKaTh
MOJIb30BaTeN e U BO3HUKIIA HEOOXOIUMOCTh CO3JaHUs «OKUBBIX» (live) OGaHHEpOB,
Pa3HOBUIHOCTEH KOTOPBIX HA CETOJHAIIHUA JeHb CYHIECTBYET HECKOJIBKO
necstkoB (floating, flash, hover, pop-up, pop-out, etc).

ODHOBPEMEHHO C «OXXUBJICHHEM» OaHHEPOB MPOUCXOAMIIO pa3BUTHE
TapreTHHra — MapPKETHUHTOBBI MEXaHW3M, ITO3BOJISIONINN BBIACIUTh W3 YHCIIA
BCEX TOJb30BATENCH 1ENEeBYI0 ayAUTOPUI0O W TOKa3aTh peKiaMy HWMEHHO eif
[Cacciolatti, Lee 2015: 138]. bnaromapss TapreTHpOBaHHBIM CTpPaTErusM,
YYHUTHIBAIOIIAM COIMATIBHO-/IeMOTpaduueckuii, reorpad@uueckuii, U JIp. KpUTEPUU
ayIUTOPUW, WHTEPHET-pEKIamMa BBINIUIA Ha MPUHIUIIAAILHO HOBBI YPOBCHD
3G (HEKTUBHOCTH.

2. CoyuanvHo-cemegoti mapkemune (social media ads) BkirodaeT paznudHbIe
BHJIBI PEKJIAMHBIX HOCHTENICH, OT CTaTUYHBIX OaHHEPOB 10 (IICHI-BUICOPOIUKOB.
EAvHCTBEHHBIM OTIWYUTENBHBIM TPU3HAKOM COIHAIBHO-CETEBOTO MAapKETHUHTa
SABISAETCS pa3MeEINeHWe COOTBETCTBYIOIUX HOCUTEJNEH TOJBKO Ha CcaiTax
COIMANIbHBIX CETEeH, KOTOPOE€ MOXKET OBITh E€CTECTBEHHBIM (Organic) u
peJCTaBiIATh CO00M COBPEMEHHBIM BapHaHT «capadaHHOTO pPATUO» WIIH
IPOMCXOIUTD Ha MJIATHON OCHOBE (paid).

3. CambIM HaJE€XKHBIM BHUIOM HHTEPHET-PEKIIAMbl CUUTACTCS NOUCKOBbIL
mapkemune (search engine marketing (SEM)). IlouckoBblii MapKEeTHUHT
3a/IeUCTBYET PAa3BETBICHHYIO CHUCTEMY MEXaHU3MOB, OCHOBHBIM M3 KOTOPBIX
SBIIIETCS] UCIIOJIb30BAHUE KIIFOUEBBIX CJIOB, C LIE€JBIO MOBBIIICHUS PEJIEBAHTHOCTU
caiTa Uil TOMCKOBBIX CHCTEM.

4. Kommexcmnas pexnama (contextual advertising) — oduuanbHbIMA
pEKJIaMHBIN OJIOK MOMCKOBHUKOB, Pa3MEILEHHBIN cpa3y IMOJl MOUCKOBOM CTPOKON U
nocje TPEMJIOKEHHBIX IMOUCKOBOW CHUCTEMOW pe3ylabTaTOB IO 3ampocy
nonp3oBarens. Omara oObsSBIEHUH KOHTEKCTHON peKIaMbl MPOUCXOAUT MO (PaxTy

nepexo/a moJjib30BaTciisd Ha cauT pEeKiIIaMoaarciis.

I The Internet Advertising Bureau — an advertising business organization that develops industry standards,
conducts research, and provides legal support for the online advertising industry. URL: https:/

www.iab.com (nata obparmenus: 28.01.2018)
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5. Pemapeemune (retargeting/remarketing), eme OAHO W3 HaIpaBiICHUN
MHTEPHET-pEKJIaMbl, B OTIHYUE OT TapreTHHra NpelCcTaBiIsieT coOOW He
«HAIIEJIMBAHKME» Ha aylIUTOPHIO, KOTOpas e€Ile He 3HaeT O CYIIEeCTBOBAaHUU
OTJIETILHOM peKJIaMUpyeMOW MNPOAYKIIUHU, a MPHUBJICUCHHUE TMOTpeOUTeNneil, paHee
MOJIb30BABIIMXCS MPOAYKIIMEN WM YCIyraMu peKiIamMoaTels.

6. Email-paccoiika (email-marketing), mosiBUBIIAsics OAHOBPEMEHHO C
JUCIIJIEHHON PEeKJIaMOM, J0 CHUX TOp SBJISICTCS HAaWOOJIE€ BBITOJHBIM U OBICTPHIM
BUJIOM MHTEPHET-PEKJIAMbI U aKTUBHO HMCTIOJIb3YETCS PEeKJIaMOIaTeIIsIMU.

7. Buoeopexnama (video ads) — 3TO MOIHOIICHHBIE BUICOPUIINKH, KOTOPHIE

paHee TPAHCINPOBAIHUCH TOJIBKO HA TEJIEBUICHHH.

WHAT DOES INTERNET ADVERTISING
INCLUDE?

Internet
Advertising

Retargeting

Pucynok 1.6.1 HampaBneHust ”HTEpHET-MapKeTHUHTa
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TepmuHomornueckue €AUHUIIBI, OTHOCSIIMECS KO BCEM PACCMOTPEHHBIM
BBIIIE HANpPAaBICHUSM, COCTABJISIOT COOCTBEHHBIM TEPMHUHOJOTUYECKUN (HOH
MHTEpHET-pEKIaMbl, KOTOpPBHIH chopmMupoBaicsa HNyTeM pa3HBIX
TEPMUHOOOPA30BATENIbHBIX IMPOLIECCOB U SIBISETCS OCHOBOM TEPMHHOJOTUU
uccienyemoit oonactu. Kpome Toro, 1aHHasi TEpMUHOJIOTHS BKIOYAET TEPMUHBI U3
obnmacTtel MapKeTHMHra M BeO-TEXHOJOTHW, KOTOpbIE HE MOJIBEPIIIHUCH
CEMaHTUYECKUM IPeoOpa30BaHUSIM IMPU TPAHCTEPMHUHOJIOTM3ALUU U MPUOOPETH
CTaTyC MEXOTPacCJIEBbIX.

AHanu3 Martepuanga HCCIENOBaHUA JIEMOHCTPUPYET mOpeobnagaHue
«COOCTBEHHBIX» TEPMUHOB B TEPMHUHOJIOTMU UHTEPHET PEKIIAMBI:

» 228 «coOCTBeHHBIX» eANHUIL (95 MOHONEKCeMHBIX 1+ 133 monuiaekceMHbIe);

*70 enuHHML o00MTacCTHU HHTEPHET-TEXHOJOTHUH
(37 MoHOJIEKCEMHBIX + 33 MOJUIEKCEMHBIE);

* 32 €U HHUI b obmactu MapKETHUHTAa

(18 mononekceMubIx + 14 nonunexkcemMHusbix) (cM. Pucynok 1.6.2).

Internet
Advertiging

2% 69%

Web Technologies

Pucynok 1.6.2 CoctaB TepMHUHOJIOIMHU HHTEPHET-MapKETUHTa
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YcTaHOBUTH TOYHOE O0IIee KOJMYECTBO €JUHHUI] TEPMHUHOJOTHHU
AHTVIOSA3BIYHON MHTEPHET-PEeKIaMbl Ha CETOMHSAIIHUN JEHb HE MPEeICTaBIACTCS
BO3MOXKHBIM BBHUJY pPacHpOCTPaHEHHONW TEPMHHOJOTHYECKOW BapUaTUBHOCTH
(cm. 2.1.2), npeanosoKuTeIbHO MOKHO TOBOpUTH 0 500-600 TepMuHax.

Cornacio A. M. KomapoBoil, MOHSTHE «TEpPMUH» B OOJIbLIEH CTENEHU
OPUMEHSIETCS K CYLIECTBUTENIbHBIM KaK OCHOBHBIM HOMHHATHMBHBIM €IMHUIAM,
Ha3bIBAIOLUIMM TIPEIMEThl M SBJICHUS OIpeaeJeHHONM obmactu 3HaHuA. Bce
OCTAJIbHBIE €IMHULBI SI3bIKA, €CJIM OHM HE SBISIIOTCS NPOU3BOJHBIMH OT
COOTBETCTBYIOILIMX CYIIECTBUTEIbHBIX WJIM HE YTOUYHSAIOT HX POJO-BUAOBBIX
XApaKTepUCTUK (KaK MpUJIAraTesibHbIE), 3HAYUTEIBbHO PEKE MOTYT IPETEHI0BaTh
Ha crtaryc TepmuHa [Komaposa 2010: 65]. Kopmyc Hacrosiiero uccieaoBaHus,
c(hOpMHPOBAaHHBIII Ha OCHOBE TEPMHUHOJOTHMYECKUX IJIOCCAPUEB AHITIOA3BIYHOMN
MHTEPHET-PEKJIaMbl, MOATBEPKIAET JOCTOBEPHOCTh O3TOW TOUYKH 3pEHUS,
IOCKOJIBKY 00s1ee 95% TepMUHOIOTNYECKUX €UHUL, BXOIAIINX B JAHHBIA KOPITYC,
ABJISIIOTCA  CYIIECTBUTEIBHBIMUA WM CYIIECTBUTEIBHBIMA C OINPEACICHUSIMU.
HecmoTrpss Ha TO, YTO TEPMHMHOJOTHS HWHTEPHET-PEKJIAMbl BO3HHUKJIA HAa CTBHIKE
TEPMUHOJIOTUN JPYruX oOnacTell 3HAHUS, OHA BBIHYXKJEHA MOIYMHITHCS OOLIUM
3aKkoHaM (OPMHUPOBAHUS TEPMUHOCUCTEM M HCIIOJIb30BAaTh MMEIOIIMECS B S3bIKE
MEXaHU3Mbl JJI1 CO3JaHUsl «COOCTBEHHBIX», OTPACIEBBIX TEPMUHOIOTUYECKUX
€IMHUI], TIPU OTCYTCTBUU KOTOPHIX CYIIECTBOBAHHUE TEPMUHOCHUCTEMBI

HCBO3MOZKHO.
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BriBoas! 1o rmase 1

1. Ha manHBIi MOMEHT YeTKas Ae(UHHUIMS MOHITHS «TEPMUH» OTCYTCTBYET,
TaK KaK BEAYIIHE JEKCUKOJIOTH U TEPMUHOBE/IbI HE MPUIILIA K €JUHOMY MHEHHIO O
TOM, KaK€ UMEHHO KPUTEPHUHU SIBISIOTCS CTPOTO 00s13aT€ILHBIMU JJISI TOTO, YTOOBI
CYMTATh CJIIOBO TEPMHHOM. OTO OOYCIIOBJIEHO eIle HEe OKOHYaTEeIbHOM
c(hOpMHUPOBAHHOCTBIO HAYYHOW JUCHMUIUIMHBI — TEPMUHOBEICHHS, a TaKkKe
pasHooOpa3reM IOAXOJ0B MPEACTaBUTEICH pa3HBIX JIUCHHMIUIMH K PEIICHUIO
JTAHHOTO BOIIPOCa BBUJY PACXOXICHHUS TMPEJACTaBICHUH 00 o0beMe MOHSATHUS
«tepmun». Benen 3a B. I1. Jlanunenko, B gaHHON paboTe MPUHATO CIEAYOIIEe
ompezaeneHue TepMuHa: «TepMUH — 3TO CJlI0BO (MM CIIOBOCOYETAHUE)
crienuaIbHOM cepbl ynoTpeOaeHus, sIBIA0IIeecs HAaMMEHOBAHUEM CIICIIUATIBLHOTO
noHATHs U Tpedyroee nedununmmn» [Hanmienko 1977: 15].

2. B paMmkax HacTOSIIEr0 HCCIEAOBAHUS TMPHUHATA KIaccuUKAIMS,
npearnoJararoias JieJIeHue TEPMUHOB Ha OOIIeHAy4YHbIE, MEXOTpacjeBble U
orpaciieBbie. Hanbombiiee KOIUYECTBO TEPMUHOB B TEPMHUHOJIOTHHM HHTEPHET-
peKJIaMbl BXOAST B TPYNITy MEXKOTPACIEBBIX TEPMHUHOB, MOCKOJIBKY cama 00JacThb
3HAHUS, TEPMHUHOJOTHS KOTOPOM MCCIENYETCA, HAXOAUTCS Ha IMEPECEUCHUU
MapKETUHIa U UHTEPHET-TEXHOJIOTUH.

3. B nanHOil paboTe MOA TEPMUHOM «MOJENb TEPMHHOJIOTHYECKOM
HOMHUHAITUW» TIOHUMAETCSl PETYISPHBIN Crmocod oOpa3oBaHWS TEPMUHOB IS
MOHSTUH OTHOTO KJIACCU(DMKAIMOHHOTO psfla KaK Ha CEMAaHTHYECKOM, TaK M Ha
CTPYKTYPHOM U CUHTAKCUUYECKOM YPOBHSIX.

4. TepmuHOOOpa30BaHUE MOAYMHACTCS TEM K€ 3aKOHAM M OIHUPACTCS Ha Te
K€ MOJECNIH, YTO M CJI0BOOOpa3oBaHWe OOImEH JIeKCHMKH sA3bika. Ilmact
TEPMUHOJIEKCUKH PAa3JIHYHBIX o00jacTedl 3HAHUS MOXET IOIMOJHATHCS
MOHOJIEKCEMHBIMU TEPMUHAMU (TEPMHUHBI-CJIOBA) U MOJUIEKCEMHBIMU TEPMUHAMU
(TepmuHBI-cI0BOCcOYeTaHuss). OCHOBHBIMM CIIOCOOAMH TEPMHUHOJIOTHYECKOM
HOMHWHAIIUHM, BKJIIOUAIONIUMH B Ce0s pasJMyHbIE CIIOBOOOpa3oBaTelbHBIC

IMponcCChl, MOKHO CUHUTATDb CEMaHTUYECKUMN (TepMI/IHOJIOFI/ISaHI/IH, pacinpCHUC "
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crenuain3anus 3HaueHus, MeTahopuuecKuid M METOHMMHYECKUU MEepeHOCHl),
Mopdosoruueckuii (addukcanusas U CIOBOCIOXKEHHUE), CHUHTAKCUYECKUU
(koHBepcuss W o00pa3zoBaHHUE NOJHUICKCEMHBIX TEPMHUHOB) U MopdoJioro-
CUHTAKCUYECKUI (DJUIMIICUC, CIIOBOCIUSIHUE, JEKCUKaIU3alKs W COKpalleHHe
(a60peBuaIus)) Cocoosml.

5. Tepmunonoruueckum ¢ppaszeonoruzmom (Td) Ha3bIBAIOT
TEPMUHOJOTHUYECKOE COYETAHUE, 3HAYEHUE KOTOPOrO HE SBIISIETCA CYMMOM
3HAQYEHHUI €r0 KOMIOHEHTOB. TM MOryT pa3nu4arbCs MO CTENEHH CEMAaHTUYECKOU
cautHocTU. Ilpm paccmoTrpeHun cemaHTHYecKol ciautHoctH TO obnactu
MHTEPHET-PEKJIaMbl 3a OCHOBY Oblia B3sita kinaccupukauus B. M. Jleituuka,
CoCTOsIIIasi U3 YeThIpeX TpyMIl: (pa3eoJOTHUECKUX EIUHCTB, (PPa3eoornyecKux
CpalieHui, (ppazeonornyecKux coueTannui, Gpa3eoqornuecKux BhIPAKEHHI.

6. TepMUHOIOTHS 00JACTH MHTEPHET-PEKIaMbl COCTOUT U3 «COOCTBEHHBIX»
TepMUHONOTHYeCcKuX eauuull (69 %), TepmunoB mapketunra (10 %) m paszHbix
oOnacteid uHTepHeT-TexHOoaoruil (21 %). TepmuHsl, cocTaBisOIUE
«COOCTBEHHBII» TEPMUHOJIOTHYECKAN (POHJT aHIIOS3BIYHON WHTEPHET-PEKIIaMBbl,
OTHOCATCSI K 7 OCHOBHBIM HANpaBICHUAM HCCIEIyeMOM OONaCTH: OUCHIeliHOU
peK1amol, COYUAIbHO-CEMEBOMY MApKemuney, NOUCKOBOMY MAPKEemuUHay,

KOHMeKCMHOU pexaame, pemapeemuney, Email-paccoiixe, suoeopexiame.
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I'naBa 2. Moaenn HOMUHAIIMKA B TEPMUAHOIIOJIE «MHTEPHET-PEKIIAMAY
2.1 Monenun MOHOJIEKCEMHBIX TEPMHHOB B TEPMHHOIIONE «HUHTEPHET-
pekIama
2.1.1 CemanTtudeckrue 0COOEHHOCTH MOHOJIEKCEMHBIX TEPMUHOB O0JACTH

MHTEPHET-PEKIIAMBbI

CemaHTHUECKUH CTIOCOO TEPMHHOJIOTHYECKON HOMMHAIIMM 3aKJIIOYAeTCS B
U3MEHEHHHU 3HAYEHUS CYIIECTBOBABIIErO0 paHEE B S3BIKE CJIOBA HIU
CJIOBOCOYETAHMSI ISl 0003HAUYEHHS HOBOTO CIEIUAIBLHOTO MOHATUA. [lo MHEHHUIo
C. B. I'puneBa-I'puHeBuya 3TOT cnoco® HOMHHAIMU XapaKTepeH
IPEUMYIIECTBEHHO [JIi MOJOJBIX TEPMUHOJOTUH, HAXOJALIUXCS Ha CTaJuH
dbopmupoBanust [[puneB-I'puneBnu 2008: 128]. TepMHUHOIOTHIO aHTJIOSI3BIYHOM
MHTEpPHET-PEKJIaMbl MOXKHO OXapaKTepHU30BaTh Kak (POPMUPYIOIIYIOCS, MOCKOIbKY
€€ pa3BUTHE HAYAJIOCh CPABHUTEIHLHO HeAaBHO, B 90-e¢ rombl XX Beka, Koraa
TEXHOJIOTMYECKUI Oapbep, TPeOYIOMIM OT MOJIb30BaTeNsl Ceu(PUIeCcKX 3HAHUN
U HaBBIKOB ObLI ycTpaHeH W HHTEpHET cTan JAOCTYNEH JIF0OOMY 4YeJIOBEKY
[FOpacos 2003].

[Ipouecc ceMaHTHUYECKOTO TEPMUHOOOpa3o0BaHUs Mpeanosiaraer Juodo
pa3BUTHUE CEMAHTHKU CJIOBA, TO €CTh IOJHOE WM YaCTUYHOE MEPEOCMBICIICHUE
3Ha4YeHUS (B CiIydyae pacHIupEeHHs 3HAYCHUS, CTICIIHAIN3AIIIN, METaQOPUIECKOTO 1
METOHUMHYECKOTO MEPEHOCOB), IMOO COXPAHEHUE CEMAHTUKHU CIIOBa, (Hampumep,
NP TEPMHUHOJOTU3AINN «CEMAHTUKA 3aJI0KEHA B CAaMOM CIIOBE U MOXET ObITh
peanu3oBaHa B 000N COOTBETCTByIOIIeH cutyamum» [TarapuroB 2006: 188 —

189]). Ilpu TpancTepMHHONIOTH3aLKUK (B MPOLECCE MEPEXOJa TEPMUHA B HOBYIO
TEPMUHOCHCTEMY) €r0 CEMaHTHKa MOXET MpPETEepIieBaTh HEKOTOPbIE M3MEHEHUS,
OJTHAKO, 3TO YCJIOBHE HE SBIISIETCS 0053aTEIbHBIM.

[TocpencTBoM TPaHCTEPMHUHOJIOTU3ALNN TEPMUHOJIOTUS UHTEPHET-PEKIAMBbI
MOTOJIHWIACH €AMHUIIAMHU U3 oOnactu MapkeTuHra (32 enuHuibl, 18 U3 KOTOPHIX
SABIIIOTCS. MOHOJIEKCEMHBIMU: bid, campaign, psychographics, sponsorship, etc) u

pa3HbIX oOnacteil uHTepHeT-TexHoiorui (70 emuuun, 37 — MOHOJEKCEMHBIE:
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caching, cookie, host, index, etc). CemaHTHYECKUX ITpeoOpa3oBaHUM MPHU MEPEXOIe
JAHHBIX TEPMUHOB HE HAOIIOAETCS.

Metadopa, TpoHH3BIBAIOIIAS BCH IMOBCEAHEBHYIO XH3Hb YEJIOBEKA
[Lakoff, Johnson 2003: 4], u METOHMMHUS TakXe€ BO MHOI'OM CIIOCOOCTBYIOT
CO3/IaHHMIO CHCTEMBI IMOHATHH OOJIACTH MHTEPHET-PEKIaMbl Ha TEKYIEM 3Talle ee
pa3BuTHsA, oOecreunBas «IMOHSATHOCTB» M «IOXOMYHUBOCTHY» TEPMUHOB IS
noJsib3oBareneil. OOpaTuMcsl K pacCCMOTPEHUIO CIIy4aeB OOpa30BaHMsSI TEPMHUHOB C
MTOMOIIEI0 METahOPUIECKOTO 1 METOHUMHYECKOTO TIEPEHOCOB:

(1) Rectangle;

(2) Square.

HazBanusi reomerpuyeckux (Guryp B TEPMHUHOJOTUM AHTIOA3BIYHOU
UHTEPHET-PEKJIaMbl HUCIOJIB3YIOTCS JUIsi O00O3HAYEHUsS pPa3MEpPOB PEKIAMHBIX
omokoB B MHTepHETE, cTannapTuznupoBanHbix [AB (the terms refer to standard ad
units suggested by the IAB: (1) 300x250; (2) 250x250 [3]?). JlaHHBIE TEpMUHBI
o0pa3oBaHbl MOCPEACTBOM METOHMMHYECKOTO MEPEHOCAa Ha OCHOBAaHWUHU BHEITHCH
CBS3M MEXAYy JIeHOTaraMH. TepMUHBI IS O0O3HAUYCHHUS HEKOTOPBIX JPYTHUX
pa3MepoB peKIaMHBIX OJOKOB 00pPa30BAIMCH MyTEM MeTapOpUUECKOTo MepeHoca:

(3) Skyscraper.

Oo6miee nekcuueckoe 3Ha4eHue ciosa: a very tall modern building, usually in
a city [CBG].

Tepmunonornueckoe 3HaueHue: a tall, thin online ad unit defined by the IAB
as one of two sizes: 120x600 and 160x600 [3]. B ocHOBe mepeHOCa JIEKHUT
CXOJICTBO (pOpMBI MEXIy NeHoTaramu. ClenyeT OTMETHTh, YTO YK€ CaMO CIIOBO
skyscraper mpenctaBiseT co00OM HOMHUHATUBHYI MeTadopy
(cntoBooOpa3zoBaTelibHYI0O MeTagpopy B HOMHUHATUBHOU (QPYHKIUH)
[Kozunen 2012: 5].

B TepmuHomorun paccMarpuBaeMoi OONACTH TakXe pacnpoCTpaHEHbBI
Ipyrue Buabl MeTadop, Harpumep:

(4) Spider.

2 35tech ¥ Jajiee CCHUIKHM Ha HCTOYHHMKH IIPUMEPOB.
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O6miee nekcuueckoe 3HadeHue ciioBa: a small creature with eight thin legs
that catches insects in a web (= a net made from sticky threads) [CBG].

Tepmunonoruueckoe 3HadeHue: a type of bot deployed by search engines
which crawls websites to index their webpages and structure [2].

B nmanHOM ciydae ciemayeT TOBOPUTH O (PYHKIIMOHAIILHOM TIEpPEHOCE, B
OCHOBE KOTOPOTO JIGKHUT CXOXKECTh (PYHKIMH, BBITTOJHAEMBIX JeHoTaramu. Ilo
MHeHuto B. B. EnnceeBoil, (pyHKIIMOHAJIIbHBINA MEPEHOC CIENYET paccMaTpuBaTh
KaK JIOMOJIHEHHWEe K MeTadopHYeCKOMY M METOHHMHUYECKOMY IepeHocaM
[Enmuceesa 2015: 102].

(5) Catfish.

Hpyrum npumMepoMm (yHKIIMOHATBLHOTO TMEpPEHOCa B TEPMHUHOOOpPA30BAHUH
UCClIelyeMoil 00JacTu sIBIsIeTCs TepMUH catfish (a banner that appears over the
webpage at the bottom of the browser window [16]). Kak xumiHas psiOa,
Onmaromapsi KOTOpod OaHHEp MOJIYYHJI CBO€ Ha3BaHHWE, OH MPOBOJIUT BCIO CBOIO
KU3Hb «HA JHE» OKHa Opaysepa. Kpome Toro, 3gech MOXHO TOBOPUTH O
CMEIIaHHOM XapaKTepe MEepeHoca, MOCKOJIbKY MEXIYy JE€HOTaTaMU CYIIECTBYET He
TOJIBKO CXOJICTBO (DyHKIIMHU, HO U dopmbl (catfish, Kak MpaBUiIO, MPEACTABISET
c000¥ MIOCKUN TOPU3OHTAIHHO BBHITSIHYTHIM OaHHED).

Hanuune B TEpPMHUHOJOTHM WHTEPHET-PEKJIAMbl TEPMUHOJOTHYECKHUX
€IUHUI], 00pa30BaHHBIX pPa3HBIMU CINOCOO0OAMH CEMAHTHUYECKOTO
TEPMUHOO0Opa30BaHuUs, JOKa3bIBaeT A3(H(PEKTUBHOCTh JAHHOTO CIIOCO0Aa HOMHHAIIUU

JUTsl TEPMUHOJIOTHM, HaXOASIIMXCS Ha 3Tarne (OpMUPOBAHMSL.

2.1.2 Mopdonoruueckoe TEPMHHOOOpPAa30BaHUE B TEPMHUHOJIOTHHU

HHTCPHCT-PCKIIAMBI

AHanmu3 WCcIenyeMoro marepuaja IOKa3blBaeT, 4YTO MOP(OIOrHYecKHii
croco®d HOMHUHAIIMM JIOCTAaTOYHO TPOJAYKTUBEH B TEPMHUHOJIOTHMH HHTEPHET-
peKjiaMbl M BKJIIOYAaeT B cebs mpouecchl apukcaum U CIOBOCIOXKEHUS.
Addukcarus sBIeTCS OJHUM U3 CaMbIX YaCTOTHBIX CIIOCOOOB CI0BOOOPA30BaHUS

oO1Iel TEKCUKHM aHTIIMICKOTO SI3bIKa M 3aKJII0YaeTcs B MpUucoeAnHeHnH addukca K
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ocHOBe (TmoxapazzaensieTcs Ha npedukcaiup, cypdukcamuio u mpedukrcaaTbHO-
cydukcanpHbIi CrI0c00).

Kopnyc otoOpaHHBIX IS HMCCIEAOBAaHUS TPUMEPOB JEMOHCTPUPYET
YaCTOTHOCTh MCIOJIb30BaHUS OOLIEYNOTPeOUTENbHBIX CYPHUKCOB U NMPe(UKCOB B
adbpukcarbHOM TepMHUHOOOpa3zoBaHuu. Hanbonee npoayKTUBHBIM MOXKHO CUUTATh
cydukc -ing ¢ mpolieccyalbHbIM 3HaU€HUEM (3HaYEHUE «Ipoliecca JeUCTBUS» 10
kinaccupukanuu O. JI. MemkoBa [MemkoB 1976: 219]) — 11 enunui uz 26,
o0pa3oBaHHbIX IMyTeM adpukcanuu:

(6) Targeting (purchasing ad space on Web sites that match audience and campaign
objective requirements [10]).

(7) Crawling (refers to the process where an automated program (known as a spider) goes
through a website and maps it out for a search engine [2]).

(8) Cybersquatting (registering domains related to other trademarks or brands in an
attempt to cash in on the value created by said trademark or brand [18]).

MaTepHan HCCICAOBaAHUA IOATBCPKAACT MBbLICIb, BBICKA3aHHYIO
C. B. I'puneBbIM-I' puHeBHUYEM, O TOM, YTO OTIMYMUTENILHON YepTON MpeduKcauu
SIBJISIETCS TIPUBJICUCHUE 3aUMCTBOBAHHBIX TPE(HUKCOB U3 JIATUHCKOTO U TPEUYECKOr0O
SI3BIKOB (pre-, post-, de-, micro-) [['puneB-I'puneBuy 2008]:

(9) Pre-roll (a video advertisement that appears directly preceding an online video [3]).

(10) Post-roll (the streaming of a mobile advertising clip after a mobile TV/video clip
[3D.

(11) De-dupe (a process that occurs to the results of CPA campaigns3, and means
ensuring that two different companies don’t both get paid for the same sale [2]).

(12) Microsite (a website made for a specific purpose, often by a company that already
has a website [2]).

B xone ucciienoBanusi eAMHUYHBIMU CIy4YasiMU TakXe ObUIM MPEJCTaBIICHbI
WMCKOHHO aHTJIUHCKHE MPE(PUKCHI:

(13) Underdelivery/Overdelivery (when an ad delivers less/more (respectively)

impressions/clicks/conversions etc than were booked on an insertion order [2]).

3 CPA stands for either Cost per Acquisition or Cost per Action and is a type of Advertising Rate.
It means that the advertiser only pays when an ad leads to a sale (or action). URL: https://

theonlineadvertisingguide.com/glossary/cpa (nara oopamenus: 25.01.2018)
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C. 4. SuyTtuk yka3plBaeT Ha TO, 4TO MNpeduKChl 007amaroT OoJblei
HE3aBUCUMOCTBIO B IJIaHE CEMAHTUKH MO CPaBHEHUIO ¢ cypduKcamu, TOCKOIbKY
nocyienHue 0ojee TecHO cBsi3aHbl ¢ ocHOBOM [Anytux 2012: 117]. Kpome Toro,
npeduKChl 4acTo o0pa3yloT Nmapbl TEPMUHOB, KaK MPABUIIO, C MPOTUBOMOIOKHBIM
3HaueHuem (13).

[Ipoiiecc c10BOCIOXKEHUS B TEPMUHOJIEKCUKE PEATTU3YETCS COITACHO TEM K€
OpUHLMNAM, YTO MU B JIEKCUKE OOIICIMTEPATYpHOIO S3blKa W OTIMYAETCS
pazHoo0Opa3ueM ci0BooOpa3oBaTeNbHbIX Mojeneil. CI0XKEHUIO MMOABEPralTcs Kak
OpOCThlE, TaK M MPOU3BOJAHBIE OCHOBBI B pA3JIMYHBIX COYETAHMSIX, MPUUYEM
COEIMHEHHE MOXXET OCYILIECTBIIATHCS HE TOJBKO MOCPEICTBOM COEIMHUTEIBLHOTO
AIIEMEHTA, B POJIM KOTOPOTO BBICTYMAET COCAUHUTENbHAS TIaCHAsA WM CIyXKeOHas
4acTh peuyd (Ipeasior, MECTOMMEHHE), HO U HEUTPaJbHBIM CHOCOOOM («BCTBIK))
[Ennceesa 2015: 41]. B TepMuHONIOrMM paccMarpuBaeMoi 00JACTH BCTPEYAOTCS
TEPMHUHBI, 00pa30BaHHBIE HEUTPATHHBIM CIOCOOOM (B BhIOOpKE U3 330 TepMUHOB
11 TEpMUHOJIIOTMYECKUX €IUHUIl 00Pa30BaAHO MyTEM CIIOBOCIOKECHHS «BCTBHIKY):

(14) Sitemap (a list of all the webpages on a site, arranged in a useful manner [2]).

(15) Leaderboard (a standard online banner of size 728 pixels (wide) by 90 pixels (tall)
[2]).

[Ipu sTOM clemyeT 3aMeTUTh, YTO HE BCETNa MPECTABIACTCS BO3MOXKHBIM
ONpEeNeTUuTh CI0CO0 TEPMHUHOOOpPA30BaHUSA, IMOCKOJBKY P TEPMHUHOB C
OJTMHAKOBOM TMEPUOJAMYHOCTHIO BCTPEUAETCS KaK B CIMTHOM, TaK W B Pa3lelbHOM
HanucaHuu. JlaHHBIA (aKT CBUAETENHCTBYET O HAJIWYUU TEPMHUHOJOTUYECKOM
BapUATUBHOCTH B MCCIIEyeMOW TepMuHoIoTun. Takue TepMuHbl, Kak clickthrough
(the process of clicking through an online advertisement to the advertiser’s
destination [1]) unu .makegood (an additional ad impression which is negotiated in
order to make up for the shortfall of ads delivered versus the commitments agreed
upon in the insertion order [5]) UMEIOT ciieyroMKe BapUaHThl HAITUCAHUS:

* clickthrough, click through, click-through, click-thru, click thru, click;

* makegood, make good, make-good.

TepmuHOMOTHYECKasT BApUATHBHOCTh MOXKET OBITH BBI3BaHA PSIJIOM IPUYHH,

Cp€an KOTOPBIX BIHMAHHC MHOCTPAHHBIX TGpMHHOJ’IOI‘Hﬁ, BJINSTHHUC TCpMI/IHOHOI‘I/Iﬁ
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CMEXHBIX OOJacTed, OTCYTCTBUE SI3bIKOBOM HOpPMBI (MHTEPHET-KOMMYHUKALUS)
U Jp., HO B JaHHOM clly4yae, ¢ Y4eToM clieuu(puku o0nacTu UHTEPHET-PEKIIaMBbl,
HanbOoyiee BEpPOATHOW U3 HHUX BHUJIUTCSI OTCYTCTBHE 3aUHTEPECOBAHHOCTH
CHEIUAIUCTOB B TapMOHM3AlMM U CTaHAAPTU3ALMH TEPMHUHOB, KOTOpbIE OHHU
ucnonb3yroT. Ilo muenuto JI. boykep, «crenuanucTsl OTHEIBHBIX OTpacien
3HaHUSA, KOTOpbIE JEUCTBUTENBbHO (OPMYIUPYIOT U UCIHOIB3YIOT TEPMUHBI,
3a4acTyl0 HE HWHTEPECYIOTCS BOINPOCAMU JIMHIBUCTUKM M HUYEr0 B 3TOM HE
CMBICJISIT, @ YHCIO 3THUX CIHELHUAJUCTOB 3HAYUTENIBHO IPEBOCXOAUT YHUCIIO
TepMuHo0roBy» [Bowker 1998: 488].

O TepMHHOJIOTMYECKON BApUATUBHOCTH TAKXKE CJIEIYET TOBOPUTH B CIIy4ae ¢
JIEKCUKAJTM30BaHHBIMU TEPMUHOJIIOTHYECKUMU equHuIiamu (cM. 2.1.4).

B nenom, pe3ynbrarbl HCCAEA0BAHUS MTO3BOJISIOT CAENIATh BBIBOJ O TOM, YTO
MPOAYKTUBHOCTH MOP(HOIOTUYECKOrO crnocoba TEepMUHOOOpPA30BaHUSI OTpakaeT
B3aMMOCBSI3b OOMESI3BIKOBOW M TEPMHUHOJOTHUYECKON JEKCHUKHU Ha

CII0BOOOpa30BaTeIbHOM YPOBHE.

2.1.3 Tepmunbl, 00pa30BaHHbIE CUHTAKCUYECKUM CIIOCOOOM

I[Io muenuto C. B. I'puneBa-I'puneBuya, Haubosiee NPOJYKTUBHBIM
CIIOCOOOM TOTIOTHEHUS! TEPMHHOJEKCHKH SIBISIETCS CHHTAKCHUYECKHH CIOC00
TepMuHooOpazoBanus [Ipunes-IpuneBuu 2008: 135]. OgHako aBTOp OTHOCHUT K
JAHHOMY CII0CO0Y TEPMHHOJOTMYECKON HOMHHAIMU HE TOJIBKO KOHBEPCHIO, HO U
oOpa3oBaHME NOJUIEKCEMHBIX TepMUHOB. [Ipeobnaganue Takux €IUHUIL B
TEPMHUHOJIOTUN WHTEPHET-PEKIIAMBI MTO3BOJISIET CUATATh CUHTAKCHYECKUE MOJEIU
HOMUHAIMU HaubOosee NpoayKTHUBHBIMU. KoHuenuus ¢opmalibHO-CTPYKTYPHOTO
NOJX0/la K aHAJIN3y NOJUIEKCEMHBIX TEPMUHOB HE B IIOJHOW Mepe pa3ielsercs
aBTOPOM HACTOSIILIETO MCCIEAOBaHUS, OJHAKO, IPEICTABISAETCS HEOOXOIUMBIM
onucarh 0a30BbIE MOZIEIM HOMUHAIMU B paMKax JIaHHOTO MOJIX0/1a.

[Ipu KoHBepcHM NMPOUCXOIUT OOpa30BaHME OJIHOM YacTHU PEYM OT OCHOBBI

npyroii 6e3 maMenenusi ¢opmbl [EnuceeBa 2015: 48]. B pamkax ucciemyeMmoro
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Marcpualia OBILJI0 BBISBIIEHO 9 TCPMHUHOJJOTHYCCKUX CANHMUIIL, O6paSOBaHHBIX IIyTEM
KOHBEpCHUHU. 6 eTMHUI] 00pa30BaHbI O KOHBEPCUOHHOM Mojenn V=>N.

PaccMmoTrpum npuMepsl JTaHHOM KOHBEPCUOHHOM MOZENU:

(16) A pop up (n) <= to pop-up (v) (an ad that displays in a new browser window in front
of the current browser window [1]).

(17) A like (n) <= to like (v) ((on a page on a social networking website) an act of
showing that you think something is good by clicking a button [5]).

OnHako BCTpEYAOTCS W JAPYTME KOHBEPCHUOHHBIE MOJEIH, HApPUMED
Adj=>N:

(18) (the) Creative (n) <= creative (adj) (the materials used in advertising to convey a

message. Digital creative can be text, static graphic, animated graphic, video, audio or other
[11]).

B nanHoMm cityyae MOXHO TOBOPUTH 00 SJUTMITUYECKON CyOCTaHTUBAIIMU KaK
00 OJHOM U3 JTanoOB KOHBEPCHHU, B IpoOlleccCe€ KOTOPOH mpuiarareibHOe
«BIUTHIBACT» 3HAYEHUE BCEro MPEXKHEro coudeTaHus U odopmiasercs
onpezneneHHbM aptukiem [Enuceesa 2015: 51].

Cpenlu NMONUIAEKCEMHBIX TEPMHUHOB JABYXKOMIOHEHTHBIE
TEPMUHOJIOTUYECKUE COYETAHUS SIBISIOTCS HaumOoOJee YacTOTHBIMU. bHUHapHbIE
TEPMUHBI COCTOAT W3 SIAEPHOTO KOMIIOHEHTa W arpuOyTUBHOIO KOMIIOHEHTA.
JIByXKOMITOHEHTHBIE TEPMHUHOJIOTUYECKUE COUETAHUSI B TEPMUHOJIOTUH UHTEPHET-
pEKJIaMBbl IIPECTABIEHBI CIEAYIOINMU MOJCIISIMU:

1. N+N (omna w3 Hambojee pacnpoCTpPaHEHHBIX MOJENEH): activity bias,
anchor text, concept search, floor price, page view, progress bar, quality link,
etc.

B nmanHbIX mpuMmepax aTpuOyTHBHBINM TEPMHUHOAIIEMEHT BBICTYMAET B POJIU

NPENO3UTUBHOIO ONpPEAEIEHUd W MNEPENAET OTIUYUTEIbHBIA NPU3HAK
TEPMUHHUPYEMOTO TOHATHUSA; BEIPAKEH UIMEHEM CYIIECTBUTEIBHBIM.

1.2 N + Prep + N (pa3HOBUAHOCTH TIEPBOM MOACIHN). rest of world,

proof of performance, run of network, run of site.
[Ipemyor of B mJaHHOM clly4ae SIBJSIETCS BCIIOMOTATEIbHBIM CTPYKTYPHBIM

KOMITOHEHTOM, CBSI3bIBAIOIMN aTpUOYTUBHBIM U siAEpHBIN 31eMeHThl. [logoOHbIe
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TePMHUHOJOTUYECKIE COUYETaHHWs BCTpeEHaloTCs KpailHe peako. BepostHo,
BITOCJICJICTBUM BO3MOXKEH OKOHYATENBHBIN mepexon oT moxenu N + Prep + N k
mozenr N+N BciaencTBie TEHACHIIMN 00pa3oBaHus 00JIee KOMITAKTHBIX TEPMUHOB.
OO0 >TOM CBHJICTEILCTBYIOT IEPHOANYCCKUEC CITydad HAIMMCAHKS JAHHBIX TEPMUHOB
yepe3 aeduc, KOTOPhIE TAKXKE IMO3BOJISIOT pacCMaTrpuBaTh IMPOIECC 0Opa3oBaHUS

HOIIO6HI::IX TECPMHUHOJIOTHYCCKHUX CAWMHUIL KaK JICKCUKAJIN3alHuIO.

2. Adj / Ving / Ved + N: absolute link, behavioural targeting, broken link,
conceptual link, deep link, dynamic content, unique visitor, etc.

B poim npeno3suTUBHOrO ONpENETICHUsS BBICTYIIAET MPUIIAraTelIbHOE,
MEePEIAIOIIEE OTIINYUTEIbHBIN MPU3HAK TEPMUHUPYEMOTO TTOHATHS.

(19) Referring page (the web page a visitor was viewing before clicking on a hyperlink
and arriving at the current page [3]).

(20) Booked space (the number of ad views for an ad space that are currently sold out
[10]).

B mpumepax 19, 20 B poiu Npeno3UTUBHOTO OMPEACICHUS BBICTYMAOT
npudactusi (Participle I u Participle II coorBeTcTBeHHO), mepenaroue
Kau€CTBEHHbBIE ITPU3HAKU TEPMUHHUPYEMBIX TTOHSITHM.

[TosmiekCEMHBIX TEPMHUHOJITUYECKUE €OUHHIBI, COCTOSIIHE HX TPEX U
0ojiee KOMITOHEHTOB, KpalHE PEAKO BCTPEYAIOTCS B HCCIEAYyeMOM 00JacTu.
OnHako HMMEIOLIHUECS TPEXKOMIIOHEHTHBIE TEPMHUHOJIOTMYECKHE COUYETAaHHUS B
KOpIyce IpUMEPOB UCCIIEA0BAHUS IIPEICTABIIEHBI CICAYOMIMMA MOJICIAMU:

1. N+N+N

(21) Customer acquisition cost (the cost associated with acquiring a new customer [1]).

B cocrtaBe JMaHHOr0O TEPMHUHOJIOTHYECKOTO COYETAHUSA TpH
CYILIECTBUTEIILHBIX.

2. Adj+N+N

(22) Real time bidding (the buying and selling of online ad impressions through real-time

auctions that happen within milliseconds. [5]).
3. Ved+N+N

(23) Guaranteed line item (a purchase that reserves inventory [2]).
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B npumepax 22, 23 B cocTaBe TEPMHUHOJIOTHMYECKUX COYETAHUN IO TpHU
KOMITOHEHTA, YKa3aHHBIX B MOJIEJISIX COOTBETCTBEHHO.

Cnyyau TEpMHUHOJIOTHYECKUX COYETAHMM, BKIIOUAIOIIMX YEThIpe M Oojee
€AVHUIIBI, B UCCIIETyEMOM 00JIACTH HE SIBIISIOTCS PETYJISIPHBIMU, ITOATOMY KaK IbIN
TEPMHH CJIEAYET paCCMaTPUBATh B OTAEIBHOCTH.

OO6parumcs K paCCMOTPEHUIO CIEAYIONIEro MpruMepa:

(24) Third party ad server (a company which hosts ads on behalf of advertisers, and
manages the process of serving them to websites as necessary [2]).

B paccmarpuBaeMoM mpuMepe TEPMHUHOJIOTHYECKOE COUYETAaHUE COCTOUT U3
YEThIPEX KOMIIOHEHTOB U 00pa3oBaHo 1o Moaeiau Adj+N+N-+N.

Takum o0pa3om, MOXHO cjaejdaTh BBIBOJ O BBICOKOW CTENEeHU
NPOAYKTUBHOCTH TaKOTO CHUHTAaKCMYECKOTr0 crnocoba TepMHUHOJOTHUYECKOM
HOMMHAIINH, KaK 00pa30BaHME MOJIUIEKCEMHBIX TEPMUHOB, €CITU MPUEPKUBATHCS
bopMalbHO-CTPYKTYPHOTO TOJAX0Aa K aHaJIu3y TMOJUJIEKCEeMHBIX €IUHHUII.
KonBepcuonHoe TepMuUHOOOpa3zoBaHUE 00JiajlaeT HHU3KOW CTEMNEHBIO

IMPOAYKTUBHOCTH B 00J1aCTH aHIJIOS3BIYHOU HHTCPHCT-PCKIIAMBI.

2.1.4 Tepmunbl, 00pazoBaHHbIE MOP()OIOTO-CHHTAKCUYECKUM CITIOCOOOM

K ™mopdonoro-cuHTakcuueckomMy cnoco0y TepMUHOOOpa3zoBaHUS,
nojJpa3yMeBaroIleMy TMapalijejibHble MNpoUecchl MOP(POJTOTHUUYECKUX W
CUHTAaKCUYECKUX NpeoOpa3oBaHMMl, OTHOCITCA TaKHe CJIO0BOOOpa3oBaTeIbHBIC
IIPOLIECCHI, KaK DJUIMIICUC, JIEKCUKAIW3allus, CIOBOCIHUSHUE U COKpAllCHUe
(ab0OpeBuarus).

OIIUIICUC TIPEJCTAaBIsACT COOOW OMNYIIEHHE OJHOTO0 WM HECKOIbKUX
KOMIIOHEHTOB TEPMHUHOJIOTUYECKOTO CJIOBOCOUYECTAHUS.

PaccMmoTrpum npumMep smauricuca B TEPMUHOIOTHN UHTEPHET-PEKIIAMBI:

(25) Interstitial < interstitial ad.

Interstitial is an advertisement that loads between two content pages. [1].

B nanHOM ciyyae omyckaeTcsi BTOPOU SIACPHBIA KOMIIOHEHT, B PE3yJbTaTe

Yero nepBblii aTpuOyTUBHBIM KOMIIOHEHT MPUOOPETAET IPEIMETHOE 3HAYCHHE.
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B Hactodmiee Bpemsi HE CYLIECTBYET YETKOIO pa3[ei€HHUs] TEPMHHOB
AITUTICUC U DJUIMNITUYECKasi CyOCTaHTHUBALIMS, O KOTOPOU TOBOPUIIOCH B Maparpade
2.1.3 (c. 35), omnako, B. B. EnuceeBa yka3biBaeT Ha TO, 4YTO B Ciyyae
AJUIUNITUYECKON CyOCTaHTHBAllUM CYOCTAaHTHMBHUPOBAHHAs JIEKCMYECKas €IUHUIIA
odopmIIsIeTCsl OTpeeieHHbIM apTukieM (the creative) [EnmuceeBa 2015: 51].
JlaHHOe sIBJICHHE HE HAOJIIOIaeTCs B CIydae ¢ TEPMUHOM interstitial.

[Ton nexcukanuzanuel MNOHUMAIOT «MIPEBpAIIEHUE DJIEMEHTa s3bIKa
(Mmopdembl, cnoBOPOPMBI) WM COUYETAHHUS DJIEMEHTOB (CIIOBOCOUYETAHUS) B
OTJIEJIbHOE 3HAMEHATENIbHOE CJIOBO WM B JPYTYIO SKBUBAJICHTHYIO €EMY CJIOBapHYIO
enunuity» [JI9C]. B pesynbrare Takoil TpaHchopmanun MOKeT 00pa3oBBIBATHCS
MHOTOCIOBHOE BhIpaxeHue (multiword expression)
[Agirre, Aldezabal, Pociello 2006], 9T0 HEOTHOKpPAaTHO BCTpPEYAECTCS B paMKax
HCCIIEyEMOU TEPMUHOJIOTUH.

Paccmotpum crenyroiire npuMepbl:

(26) Cost-per-action (CPA) (a pricing method which calculates cost based on the number
of times a user takes action based on an ad (conversions)[19]).

(27) Pay-per-click (PPC) (an online advertising payment model in which payment is
based solely on qualifying clickthroughs [1]).

[Ipumepst 26, 27 mnpeacTaBisitOT COOONW TEPMUHOIOTUYECKUE EIMHUIIBI,
HaxXOAsIIMECS B «IEPEXOAHOI» CTaguu M3 CIOBOCOYETAHUS B MHOTOCIOBHOE
BbIpaXkeHue, oQgopmMmiieHHOe ¢ mnoMmoiblo neducoB. Kopmyc HacTosero
uccaeaoBaHus coaepKUT 10 aHaTOTUYHBIX €AUHULL, U BCE OHU OTHOCSTCS K Ipynme
TEPMUHOB, OMNMUCHIBAIOIIMX IIOJIb30BAaTENbCKOE mMoBeAcHUE. Ciaydan HarucaHus
JaHHBIX TEPMHHOB pa3/lebHO WJIU B BHUAE AKPOHUMOB MOATBEPKIAIOT
HEYCTOWYHUBOCTh HCCIENYyEeMOW TEPMHUHOJOTUHU, OJHAKO, Hauboiee
pacrpoCTpaHeHHBIM BapHaHTOM HAMKMCAHUS JAHHBIX €IUHUI, 3a(pUKCUPOBAHHBIM
[JI0OCCApUSMU UHTEPHET-MAapKETHHTA, SIBIISIETCS JIe(pUCHOE.

HaOuparomuii nmonyaspHOCTh CIIOCOO CIOBOCHMSHUS 3aKJIIOYACTCS B ABYX
OCHOBHBIX [pUEMax: amajbraMupoBaHuM (coenuHeHuu) u ¢Gy3un (CIUSTHUMN)
(GbparMeHTOB CJIOB, KOTOPHIE HE CYILIECTBYIOT B SI3bIKE U 00Pa30BAIUCh B PE3yJIbTaTe
JICICHHS] WCXOMHBIX JIGKCUYECKUX CIUHUIl «HE M0 MopdeMHomy TmBy». [lpu
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aMaJIblr'aMHUPOBAHNN B 3BYKOBOM COCTABC HMCXOIAHBIX q)paFMCHTOB HET 06IHI/IX
QJICMCHTOB, IIPpH (I)y3I/II/I UX HaJIM4ue O0O0s13aTeNbHO (COC,Z[HHI/ITCJIBHBIﬁ JJICMCHT
MOXET MpeACTaBIE€H OJHOW WIM JAaxe HecKoJbkumMu OykBamu). Ilpwu
CJIOBOCJIMSIHUM MPOU3BOJIbHBIE (parMeHThl MNPUOOPETAIOT OCJIOXKHEHHYIO
CEMAHTHUKY, TaK KaK WX 3HAYEHHUS HE IMPOCTO CYMMHUPYIOTCI, HO B3aMMHO
MPOHUKAIOT ApyT B apyra [Emuceesa 2015].

OnucaHHBIN BbIIIE MPOLECC MOXKET OBITh MPOUJUIIOCTPUPOBAH CIENYIOLIUM
IPUMEPOM:

(28) Freemium < free + premium.

A service that has a basic version that is free to use, but for which a premium services can

be purchased for additional fees [2].

BTopoit koMnoHeHT (premium) pasjielieH «He 0 MOPGEMHOMY IIBY», B TO
BpeMsl KaK MepBbIi KOMIOHEHT (free) He moaBepraeTcs ASJICHUI0 BOOOIIIE.

B kopryce TepMHUHOB HACTOSIIETO MCCICIOBAHUS MPEACTABIEHBI TPUMEPHI
JIEKCUYECKUX COKPAIEHUN U MOJTYCOKPAIICHUN.

Jlekcuueckue COKpalleHHsT MOTYT SIBJISATBCS PE3YIbTaTOM Mpolecca
yceueHus (yCEYEHHBIMU CIOBAMHU) UM aKPOHUMAaMHU.

Paccmorpum npumep yceuenus:

(29) Ad < advertisement (for Web advertising, an ad is almost always a banner, a graphic
image or set of animated images (in a file called an animated GIF) of a designated pixel size and
byte size limit) [10]).

(30) App < application (a computer program that utilizes web browsers and web
technology to perform tasks over the Internet [2]).

ITpumepsr 29, 30 neMOHCTPUPYIOT MPOIECC KOHEUHOro ycedueHud. Ciaydau
HA4YaJIbHOTO U KOHEYHO-HAYaJILHOI'0 YCEYEHUsI B UCCIIEAYEMOM KOpIlyce€ TEPMHUHOB
OTMEUEHBI HE OBLIH.

AKpOHHMBI 00pa30BBIBAIOTCS TOCPEJICTBOM KOHEYHOTO YCEYEHHUS CJIOB,
BXO/SIIIUX B OOBEAMHEHHOE OOIIMM CMBICIIOM CJIOBOCOUYETAHHUE, 10 HadyaJIbHBIX
OYKB.

OOparuMcs K TepMUHAM-aKpOHUMAaM:
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(31) CTA = Call To Action (refers to sentences which direct a user to do something (such
as “Buy Now!”, “Get your Free Sample Today” etc) [2]).

(32) IO = Insertion Order (purchase order between a seller of advertising and a buyer
(usually via an advertising agency) [5]).

Hecmotpst Ha TO, uTO Opdorpaduyecku Bce aKpOHUMBI €IUHOOOpPA3HBI U
IPEACTaBISAIOT cO00M codeTanus 3arnaBHbIx OykB [Emuceea 2015: 53], nanHbie
npumepsl akpoHuMoB (31, 32) cieayeT OTHOCUTH K NOArpynmne OyKBEHHBIX,
MTOCKOJIBKY OHU IIPOU3HOCSTCS KaK HaOop angaBUTHBIX Ha3BaHUi OykB. [Ipumepom
3BYKOBOI'O aKpOHHMMa OYJIET SBJISTHCS CIACAYIONIUN TEPMUH:

(33) ROI = Return On Investment («the bottom line» on how successful an ad or
campaign was in terms of what the returns (generally sales revenue) were for the money
expended (invested) [21]).

B stoM ciydae akpoHUM OylieT MPOU3HOCUTHCS KakK CIIOBO.

[TonycokpaiieHust SIBASIOTCS MNOATUIIOM COKPAIlEHUW W MPEICTABISIOT
c000li KOMOMHAIIUM aKPOHMMA OJHOTO YJIEHA CJIOBOCOUETAHUS C MOJHOW OCHOBOM
apyroro [EmmceeBa 2015: 54]. Ilomycokpamienusi He sABIstOTCA 3()()EKTUBHBIM
CIOCOOOM TEpMUHOOOpPA30BaHUS, ONHAKO, B KOPIYCE HCCIEAYyEMbIX TEPMHUHOB
OBLTO BBIJIETICHO 2 €IMHHIIBI, 00pa30BaHHbIE JaHHBIM CIIOCOOOM:

(34) Iframe < inline frame (an innovation by Internet Explorer to
display webpages within webpages [2]).

(35) Favicon < favourite + icon.

A small icon which appears next to URLs in a web browser [12].

B o0oux ciyyasx mnepBbIi KOMIOHEHT TEPMHHOJIOTHYECKOIO COUYCTAHUS
MoJIBepraeTcsi KOHEYHOMY YCEUYCHHUIO M TPEACTaBIseT COO0ON aKpOHHUM, BTOpPOM
KOMIIOHEHT OCTacTCs HEU3MEHHBIM.

CrouT OTMETHTb, YTO B HCCIEAYEMOW TEPMUHOJIOTHH HaOII0IaeTC s
TEHJCHIIMS K TMOSBJICHUIO aKPOHHMOB OT HauOojiee pacrnpoCTpaHEHHBIX
MOJIMJIGKCEMHBIX TEPMUHOB, OJHAKO, Ha JaHHBIH MOMEHT CJydaW IOJ00HOTO
ynoTpeOseHus CcleayeT CUUTAaTh OKKa3MOHAJIbHBIMHU, IMOCKOJIBKY JajeKO0 HE BCE

IJ0CCapUM TEPMHUHOB MHTEPHET-PEKJIIaMbl (UKCUPYIOT HX abOpeBUATHBHBIE

(bopMBI.
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2.2 MOI[GJ'II/I MMOJIUJICKCCMHBIX TCPMHWHOB B TCPMHHOIIOJIC «HUMHTCPHCT-
pEeKi1amMa»

2.2.1 Tepmunbl — (hpazeonoru4ecKue eJUHCTBA

OnopHast kinaccuuKalusi HACTOAIIECTO HWCCIEAOBaHUA, NpUHAIeKAIIAs
B. M. Jleituuky, ocHoBbIBaeTCcsa Ha Tpynax B. B. BuHorpamosa, B KOTOpPBIX aBTOp
BBICKA3bIBAE€T MBICIb O TOM, UYTO BCE€ COCTABHBIC TEPMHUHBI CIIEAYET OTHOCUTH K
KJIacCy TEPMUHOB—(pa3eoaoruueckux eauHcTB [Bunorpamo 1977: 132].
B. M. Jleiunk cripaBesinBO BBIIEISET elie Tpu rpynnsl Td, HO, HECMOTps Ha 3TO,
rpynmna TEePpMHUHOB—(PaA3€OIOTHICCKUX €IWHCTB SBISIETCS OCHOBHOU. B
TEPMUHOJIOTUU AHIIIOSI3IYHOM MHTEPHET-PEKJIaMbl KOJIMYECTBO TEPMUHOB JAHHOM
rpynmsl coctaBnseT 30 % ot obmero komudectBa T B MCCieIyeMOM KOpITyce U
HE3HAYUTEIHHO YCTyIMaeT TPyMIe TEPMUHOB-(PA3COIOTHUCCKUX COYCTAHHUMN 10
KOJINYECTBY BXOJIAIIUX B HEE CIUHUII.

(36) Rich media.

Advertising that contains perceptual or interactive elements more elaborate than the usual
banner ad [3]).

[Ipumepom TepmuHa-ppa3eoqorudeckoro enuHcrsa spiusercs T rich
media, o3Hayaromui, no omnpenenenuto b. K. Bbpayna [Brown 2007: 281],
Pa3HOBUAHOCTh OaHHEPHOW peKIaMbl, XapaKTepHU3yIolIeics HaludueM
WHTEPAKTUBHOTO M MYJIBTUMEIUNHOTO copepxkumMoro. OOImiee 3Ha4eHHEe TepMUHA
HE paBHO CYMME 3HAUEHMH €ro COCTaBIAIOUIUMX, HO €ro 3HAYEHUE B LIEJIOM
MOTHUBHUPOBAHO CEMAHTHUKOM KOMIIOHEHTOB. 3HAUC€HHWE MPUIArareabHOro rich
(highly varied, developed, or complex [YD]), yka3biBatoiiee Ha Hajlu4ue y
00BeKTa MHOTO000pasusi CBOMCTB, OBLIIO MEPEOCMBICIICHO, @ TEPMUH, MTOJYYCHHBIN B
CoYeTaHUHM KOMIIOHEHTA rich ¢ KOMIIOHEHTOM media (the means of communication
that reach large numbers of people [CD]), koTophIii, B CBOIO oOuepedb, TAKKe
MOJIBEPICsl MEPEOCMBICICHUIO, CTal 0003HauaTh psiji PEKJIAMHBIX HOCHUTENEH,
AKTMBHO B3aMMOJEHCTBYIOIIMX C MOJb30BaTeaeM B IHTepHEeTE.

(37) Age gate.
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A page (sometimes within an advert) that stops a user from using a site until they confirm
they are old enough to access it [2].

Obmee nekcuueckoe 3HaueHUE KommoHeHTa age (a period of human life,
measured by years from birth, usually marked by a certain stage or degree of
mental or physical development and involving legal responsibility and capacity
[WR]), coxpaHuBIIE€Ee CBOK HCXOJHYIO CEMaHTUKY, U MOJBepriuieecs
NIEPEOCMBICIICHUIO 3HAUCHUE KOMIIOHEeHTa gate (a door, valve, or other device for
controlling the passage [MWD]) npu cioxeHun oOpa3yroT TEPMHHOIOTHYECKOE
3HAaY€HUE HOBOM E€JIMHUIIBI, MPEBOCXOAsINIee O OO0bEMYy CyMMYy OOIIMX
JEeKCUYECKUX 3HAYEHUW KOMIIOHEHTOB 3a CUET MOSBJICHHUS JOMOJIHHUTEIBHOIO
cemanTtuueckoro npusHaka ("old enough").

Ha xaxgom caiiTe YCTaHOBIIEHO CBOE€ BO3PACTHOE OTpaHUYEHUE s
MoJIb30BaTejeil B 3aBUCHMOCTH OT TOTO, MOXKET JIM KOHTEHT JaHHOro caiTa
MOTEHIIMAJILHO TIPUHECTH BpEA 370pPOBBI0 W PA3BUTHIO JIETEH OMNpeerIeHHOTO
BO3pacTa, U CalThl, COJAEpKAIIUE KOHTEHT C BBICOKUM PEHUTHHIOM, IMPUOETAIOT K
HCII0JIb30BaHMIO TAKOW CUCTEMBI 3alIUThI, KaK age gate.

(38) Poison word.

Words which were traditionally associated with low quality content that caused search
engines to want to demote the rankings of a page [18].

B mpuBeneHHOM npuMmepe MEpeOoCMBICIEH IMEPBBIM KOMIOHEHT (poison —
harmful, destructive [CD]). CemanTuka 3Ha4eHUsI KOMIIOHEHTA paCIIUPSAETCS B
porecce TEPMHUHOJIOTU3AINK, U TEPMUHOJIOTHYECKOE 3HAaUeHUE 00pa30BaBIICHCs
€VHUIIBI HE CBOAMUTCS K 3HAYCHUIO «BPEJOHOCHOE CJIOBOY», & BKJIIOYACT yKa3aHUE

Ha pe3yibTar (MOHMKEHUE PEUTUHTA caiiTa B IOUCKOBOM CUCTEME).

2.2.2 TepMuHbl — (ppa3zeoaorudeckue cpameHust (MIuoMBbl)

Pexxe B TEpMHUHOJIOTMH HMHTEPHET-PEKJIAMbl BCTPEYAOTCA TEPMUHBI-
dbpazeonoruueckue cpamieHus (MJAUOMbI), 3HAUCHUE KOTOPBIX HEJb3sl BBIBECTH W3
CyMMBbI 3HAQU€HUH COCTABJISAIONIMX MX KOMIOHEHTOB. MHBIMU CIOBaMH, B JaHHOU

rpymnre Ha6J'IIOI[a€TC$I INIOJJHOC ICPCOCMBICICHHUE KOMIIOHCHTOB COCTAaBHBIX
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TepMuHOB. [lepeocMmbiciieHre KOMIIOHEHTOB — camasi paclpocTpaHeHHas gopma
CEMaHTUYECKOTO IPeoOpa3zoBaHusi KOMIIOHEHTOB HE TOJIBKO (Ppa3eooru3MoB, HO U
T® [OpbeBa 2015: 90]. IlepeocMbicieHre YCTOMYUBBIX CIOBOCOYETAHUI MOKET
ObITh MEeTaPOPUUECKUM UIIM METOHUMHUYECKUM.

(39) Bread crumbs.

A graphical control element used as a navigational aid in user interfaces[11].

[IpuBeneHHbIN MpuMeEp SIBISIETCS 00pa3HON MeTadOopoid, MPeICTaBIIAIONICH
co0ol aimo3uio Ha cka3ky OparbeB [pumm «lenzenp u ['perenb», B KOTOpOii
repou OpocaroT Ha 3eMIII0 XJIEOHBIE KPOIIKU B HAJIEK/E Monacts aomoil. Criemgyer
OTMETUTh, YTO IPOLECC NEPEOCMBICICHUS CIOBOCOYETAHUS ITPOM3OLIEI €lle 10
MOSIBJICHUSI TEPMHHA, 0003HAYAIOUIET0 HABUTALIMOHHYIO 1enouky. Bread crumbs
(breadcrumbs, breadcrumb) (a series of connected pieces of information or
evidence [OD]) ymorpebnsercss B OOMIEIUTEPATypPHOM S3bIKE B 3HAYCHHUU
CHAMEKWY, «YJIUKI.

(40) Long tail.

The term refers to the vast majority of websites which get comparatively little traffic, but
which, when taken altogether, make up a significant volume [2].

B ocHoBe TepmuHa [long tail TakXxe IJIeKUT MeTadopUUECKOE
nepeocMbiciaeHue. MeTtadopruueckuil NMepeHoC «JIMHHBIA XBOCT» O0OYyCIIOBJIEH
BHEIIIHUM CXOJICTBOM KpUBOHM rpaduka, TIHYIIECHCS MapajjieabHO OCH a0CIUCC U
0TOOpaXkarollel MoCenaeMoOCTh HEOMYJISIPHBIX CAUTOB, C ITTMHHBIM XBOCTOM.

(41) White/Black hat.

The terms refer to methods of practice (legal/illegal, "good"/"bad"). For example, a white
hat SEO would involve improving a site search ranking by making better content (whereas a
black hat might just fill the content with keywords [2]).

B nanHoM ciiyyae TepMUHBI 00pPa30BAIUCH TAKXKE MyTeM MeTadopUIeCKOro
nepeocmbiciienns. Metadopa Oeper cBoe Hayajdo B KuHemarorpade: B CTapbixX
BECTEpHAX TMOJOXKHUTEIbHBIA Tepod HEMPEeMEHHO HOCHUI Oelyr0 KOBOOHCKYIO

LUIAIY, & OTPULATENBHBIN — YEPHYIO.
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2.2.3 TepMuHbl — (ppa3eoqoruuecKrue CoueTaHus

B TepMmuHONOrMM HWHTEpPHET-pEKJIaMbl HauOoidbliee KoaudecTBo T
OTHOCHTCS K TpYNIE TEPMHHOB-(PPa3COTOTHUCCKUX COUYCTAHHH, OJHAKO,
YUCJICHHOCTh €AWHUI] JTaHHOW TPYIIBl HE3HAYUTEIIBHO MPEBBIIIAET YHUCICHHOCTh
TEPMHUHOB-(PPA3COJOTUUECKUX EIMHCTB, YTO IIO3BOJISET CYUTaTh o0a crmocoba
TEPMHUHOJIOTUYECKON HOMHUHAIIMK HAaWOOJIee MPOTYKTUBHBIMU TSI MCCIICIYyEeMOMN
TepMHUHOJIOTHN. OMTOPHBIM IEMEHTOM IIEJI0T0 psifa Gpa3eoIOrHIeCKUX COYETaHUN
TEPMHUHOJIOTUN WHTEPHET-PEKIIaMbl siBIsieTcd TepMuH banner (a format where the
ad is made up of an image, copy, audio, or even video. It is usually placed to one
side of the page or in some other area reserved for advertising. [4]). B coueranuu c
JIPYTUMH TEPMHHOJIOTHYCCKUMH E€IMHHUIIAMH, OH 00pa3yeT TEePMUHOJIOTHYECKOE
rHe3no: trick banner, live banner, full banner, half banner, banner blindness,
banner burnout etc. B momoOHBIX NpuUMepax OAWH M3 KOMIIOHEHTOB SIBIISICTCS
TEPMHUHOM, JPYrol — OOIIEYNOTPEOUTETHLHBIM CIOBOM (peXe — TEPMHHOM),
3HaYEHUE KOTOporo mepeocmbicisieTcsa. CiemyeT OTMETHTh, YTO caM TEPMUH
banner Taxxe OJBEPTCs MEPEOCMBICICHHIO, TOCKOIBKY U3HAYAILHO CJIIOBO banner
O3HAUYaJI0 «TpaHCIapaHTy, «3HaMms» (a long piece of cloth with words written on fit,
sometimes stretched between two poles and carried by people taking part in a
march [CBG]). B nanHOM cilydyae MOXXHO TOBOPUTH O MEPEHOCE Ha OCHOBAaHUU
cxonctBa (opMbl, a Takke O (PYHKIMOHAIBHOM TNIEPEHOCE, OCHOBAHHOM Ha
cxokecTu (PyHKUUNA JEHOTATOB.

(42) Organic traftic.

The term means impressions which are not paid for — i.e. users finding your site through
search results or links from other sites (or directly) [2].

B nmamHoMm mpumepe obmeynmoTpeOMTENbHOE CIOBO o0rganic
NEepPEOCMBICIISIETCSA, a KOMIOHEHT fraffic MCUOJb3yeTCs B OCHOBHOM
TEPMUHOJIOTUIECKOM 3HAYCHUH O0JIACTH MHTEPHET-TeXHONIOrui. CeMaHTHKa CIOBa
organic (produced or involving production without the use of chemical fertilizers,
pesticides, or other artificial chemicals [OD]) npeanonaraer orcyTcTBUE KaKOro-

anb0 BO3AECHCTBUSA M3BHE. B cilyyae ¢ TepMUHONIOTHENW HMHTEPHET-PEKIaMbl PEeUYb
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uAeT 00 OTCYTCTBUHU y4eTa MOJIb30BaTeNeH, Monagaonux Ha CalT Mo OMIayeHHbIM
BJa/ieNiblieM BeO-caliTa CChUIKaM Ha CTpaHUIIe pe3yabTaroB noucka. CioBo traffic
TaK)K€ IMOJBEPIVIOCH MEPEOCMBICIECHUIO MPU MEPEXo/ie B TEPMUHOJIOTHIO CETH
WNHTepHeT (TEpMUHOIOTU3ALUN ).

(43) Polite loading.

Content/resources that can load after the website content has loaded. This can either be
user-initiated or automatic [18].

[Ipumep 43 uUITIOCTpUPYET MOATANHOE TMEPEOCMbICIEHUE OO0IIUX
JIEKCUYECKUX 3HAYECHUM €IUHULL, KOTOPBIE B pe3yibTare crajau KoMnoHeHramu TO.
OO61iee ekcuueckoe 3HaueHre KOMIoOHeHTa polite (showing good manners toward
others, as in behavior, speech, etc.; courteous, civil [WR]) npu Tepmunoiorusanuu
NEPEOCMBICISICTCS, MPUOOpeTast JIOMOJHUTEIbHBIN CEMaHTUYECKUNA NpPU3HAK —
«IENUKATHBINY», «HEHAaBA34YMBBIM». OJHAKO A3TOMY MOPOUECCY MPEAIIECTBYET
nepeocMbicieHne koMmmnoHeHTa loading (to load < a load mo koHBepcHOHHOM
moznenu N=>V) Ha »3Tanie NTPOHUKHOBEHUS B HHTEPHET-TEPMHUHOJIOTHIO U3
obmeynorpedburensHoi nexcuku (to load — to fill (a vehicle, ship, container, etc.)
with a large amount of something [OD]), xotopsiii BmocieacTBum 63

CEMaHTUYECKHUX MTpeoOpa30BaHUil NEpeIesl B TEPMUHOIOTHUIO HHTEPHET-PEKIAMBI.

2.2.4 Tepmunbl — (Ppa3eoq0rHYECKUE BBIPAKESHUS

B 1O )€ BpeMs B aHaIM3UPYEMOW TEPMHUHOJOTHUHU IPEACTABICHO
3HAYUTEIIFHOE KOJUYECTBO TEPMUHOB-(PPA3E0TOTHUESCKIX BBIPAKEHHM, B KOTOPHIX
BCE KOMIIOHEHTHI 00JIaJal0T MOJHBIM HOMHUHATUBHBIM 3HAYCHHEM, a UX COUYCTaHHUE
ABIISICTCS 3aKPEIUICHHBIM, BOCIPOM3BOAMMBIM IIequkoM. CaM0 HauMEHOBAHHE
UCCIIeyeMOil 0071acTi MPEACTABICHO PSIOM CHHOHMMHYHBIX (PPa3eoornuecKux
BbIpaxeHui: Internet advertising, online advertising, online marketing, Internet
marketing, web advertising u m. 0. Kaxplii U3 KOMIOHEHTOB JAHHBIX TEPMUHOB
o0nasaeT HOMUHATUBHBIM 3HAYEHHEM W C BBICOKOW JIOJIE BEPOATHOCTU MOXKET

OBITH MCITOJIB30BaH IIpY1 HOMHMHAIINHN HOBBIX MOHSITUH B HCCHCI[yeMOﬁ o01acTu.
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PaccmMoTpeHHBIE MOJE€IM HOMHUHALMM Pa3IMYalOTCAd IO CTEIEHHU
CEMaHTHYECKOM CIUTHOCTU. [IpM paccMOTpEeHUMHM CEMaHTUYECKOW CIUTHOCTH
TEPMHUHOB-(PPA3€0J0ru3MOB 00JaCTH MHTEPHET-pEKIIaMbl 32 OCHOBY ObLTa B3siTa
knaccupukanus B. M. Jleituuka, cocrosiiias U3 4eTblpeX OOMICNPUHSATHIX TPYyII:
(pa3eonornueckux €IUHCTB, (PPa3eoJOrNYeCKUX CpalleHuil, (ppa3eoJoru4ecKux
coueTaHuii, (Ppa3eosoruyeckux BbIpaXKeHUW. AHanu3 CcHOPMUPOBAHHOIO Ha
OCHOBE OTPACJIEBBIX NIOCCAPUEB KOPITyCa MPUMEPOB MO3BOJSAET CHENIATh BBIBOX O
TOM, 4TO HauOospliee konuuecTBO TXd oTHOcHUTCS K Tpynmam «TEPMHUHbBI-
(pa3eosornuecKkue €IUHCTBa» U «TEPMHUHBI-(DpA3e0IOrHYecKre coyeTaHus». B
TEPMHUHAX-(PPA3COTOTUYSCKUX EIUHCTBAX IIEJIOCTHOE 3HaYeHHe (opMUpyeTcs
BCJIC/ICTBUE CIIMSIHUS 3HAYEHUl KOMIIOHEHTOB, B TO BpeMsl KaK B TEpPMHHAaX-
(dpa3eonornueckux COYETAHUAX ONWH KOMIIOHEHT MMEET MOJHOE, HOMHUHATUBHOE
3HaueHHe, BTOPOH — MEPEHOCHOE, Yallle BCEro MeTapopuyeckoe 3HaueHue, a
KOHCTPYKLIHS B LI€JIOM OONafaeT yCTOWYMBOCTBIO B PaMKaX COOTBETCTBYIOLICH

COBOKYIIHOCTH TCPMHHOB.
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BriBoarw! 1o miase 2

1. HaubGosee mpoayKTUBHOW MOJEIBIO TEPMHUHOJOTMYECKON HOMHUHALIUM B
00JlacTU aHIJIOA3BIYHON HMHTEpPHET-pEKJIaMbl sBIseTCS oOpa3oBaHHE
TepMUuHONOrnYeckux ¢paszeonoruzMoB. M3 330 TEepMUHOIOTUYECKUX EIUHUII,
MPEAICTaBIECHHBIX B KOPITyCe HacTosIero uccienoanus, 180 tepmunos (54,6 % ot
obOmero odbema HCCIENYEeMBbIX €JUHHMI) OTHOCATCA K YEeTBIpEM TIpylniam
TEPMHUHOB-(PPa3€0J0ru3MoB: HauOosplee konuyectBo enuuul (63 (35 % or
obOmero konuuectBa TXd)) BXOAAT B TpylHIy TEPMHHOB-(PA3EOJIOTrHYECKUX
COUETaHUMU, TPpyIa TEPMUHOB-(HPA3COIIOTUYECKUX EIAUHCTB HACUUTHIBAET 54
enuaunel (30 %), Ha JOOMIO TPYIIBI TEPMHUHOB-(PA3COTOTHUECKUX CpAllEHUI
(umuom) mpuxonutcs 22 tepmuHa (~ 12 %), dpaseomorndeckrue BbIPAKCHUS
npeacranieHbl 41 TepmunoM (~ 23 %).

2. CemaHTHUeCKUH cr10cO0 HOMUHAIMY SIBISETCS Hanbojee MPOAYKTUBHBIM
st 00pa3oBaHUS MOHOJIEKCEMHBIX TEPMHHOB B TEPMUHOJIOTMM HHTEPHET-
pexinambl. Ha ero nomio mnpuxomutca 78 emuuun (23,6 %), 4TO COCTaBIsET
IOPaKTUYECKU OJIHY YETBEPTYIO 4acThb OT 00Iero o0bemMa Kopiyca MCCeI0BaHusl.
Y4uTeiBas AOCTAaTOYHO BBICOKYI YaCTOTHOCTbh JaHHOro crnocoba
TEPMHUHOJIOTUYECKON HOMUHAIIMY, a TAK)Ke IPUHUMAsi BO BHUMaHHUE TOT (aKT, YTO
TEPMHUHOJIOTUSL AHTJIOS3bIYHOM HHTEpHET-pEKIaMbl HAXOJUTCS Ha CTaluu
dbopMupoBaHus, MOKHO cornacutbesi ¢ MHeHueM C. B. I'puneBa-I'puneBuda o Tom,
YTO CEMaHTHUYECKUN CIOCO0 TePMUHOOOPA30BaHUS SIBISIETCS MPOTYKTUBHBIM IS
bopMUPYIOIIMXCS TEPMHUHOJIOTUM B LEIOM W I TEPMHUHOJOTHUU HCCIEAYEMOM
001aCcTH B YaCTHOCTH.

3. Mopdonoruueckuii u MOopOIOro-CUHTAKCUUYECKUNA CIMOCOOBI
TEPMUHOJOTUYECKOM HOMHUHALIMM SBISIOTCS MEHEE YacTOTHBIMU B paMKax
TEPMHUHOJIOTHUM aHIJIOSA3BIYHON HMHTEPHET-PEKJIAMBbI, IMOCKOJBKY KOJIUYECTBO
OTOOpaHHBIX TEPMUHOB, OOpPA30BAHHBIX NYTEM TaKUX CIOBOOOPA30BATEIIbHBIX
npoleccoB, Kak addukcauus U CcIOBOcCHokeHUue (Mopdosoruueckoe

TEPMHUHOOOpA30BaHUE) U DJUJIUICHUC, JEKCUKAIM3aIUI0, CIOBOCIUSIHUE U
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cokparieHue (ab0peBuarus) (MophoI0ro-CHHTaKCHUYEeCKOe TEPMUHOOOpa30BaHuUE),
coctanisieT 39 equnun (11,8 %) u 24 enunuus! (7,3 %) coorBeTcTBeHHO. OTHAKO
POIYKTUBHOCTH JAHHBIX CIIOCOOOB TEPMUHOOOPA30BAHUS OTPAXKAET B3aUMOCBS3h
OOIIEesA3BIKOBOM W TEPMUHOJIOTHYECKOW JIGKCHKHM Ha CJIOBOOOpa30BaTEIHLHOM
yYpOBHE.

4. CuHTaKCUYECKUI croco0 TEPMHHOOOPA30BAHUS HE MOXET CUMTATHCS B
3HAYUTEJIHLHOW CTETNeHH MPOAYKTUBHBIM B HCCIEAyeMOW 00IacTd, MOCKOJIBKY B
KOpITyCE aHAJIM3UPYEMbIX TEPMUHOB TOJIbKO 9 enunuil (2,7 %) oOpazoBaHO MyTeM

KOHBEPCHH, OTHOCSIIECHCS K JaHHOMY cIOCOOY TEPMUHOJIOTMYECKON HOMHUHALIMH.
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3akiroueHue

CrpeMutrenbHOE pa3BUTHE PA3TUYHBIX O0JIACTE HAYYHOTO 3HAHUA, B
YaCTHOCTH, WH(POPMAIMOHHBIX TEXHOJOTHH, BJIEYET 3a COOOW BO3HUKHOBEHUE
OTPOMHOTO KOJMYECTBA HOBBIX MOHATHH, NPEABSIBISIONMHNX OMpPEICTCHHBIC
TpeOOBaHMsI K KOTHUTUBHBIM CIIOCOOHOCTSM HE TOJBKO CIEIMATUCTOB B 00JACTH
JIEKCUKOJIOTUA M TEPMHUHOBEJICHUS, HO M BCEX MOJyib3oBarenieil cetu MHTepHeT, u,
KaK CIIEJICTBUE, CTUMYJIUPYET TIpollecc TepMHHOTBopYecTBa. McciemoBanue
TEPMHUHOJIEKCUKH MHTEPHET-PEKIAMBbl MPEJICTABISET 0COOBI MHTEPEC, MOCKOIbKY
pekiamy B MIHTEepHETE HA CErOJHSANIHUMN JIEHb MO MpPaBy MOXXHO CUMTATh Hauboliee
NEPCIEKTUBHBIM HANPaBICHUEM MAPKETHUHTA.

OcHOBOI 11 TEPMUHOTBOpPYECTBA B paMKaX TEPMHUHOJIOTMH HHTEPHET-
pekJiaMbl BBICTYIIA€T CHUCTEMa CJIO0BOOOpa30OBaHUS OOIIEIUTEPATYPHOTO
AQHTIMHACKOTO S3bIKa, OJIHAKO, MIPOIIECC CO3JaHUsl HOBBIX TEPMUHOB MPOUCXOAUT IO
pEeryasipHBIM MOJIEJIIM HOMUHAIIUM, XapaKTePHBIM JIJIs1 JaHHOU oOnactu. Haubomnee
NPOAYKTUBHBIMU MOJCISIMHA HOMHHAIIUH JJII MOHOJICKCEMHBIX TEPMHHOB
SIBJISIIOTCSl TaKU€ CEMaHTHUYECKHE MOJENU, KaK TPaHCTEPMHUHOJOTH3AIUS U
MeTapOpUUECKU U METOHUMHYECKUN THUIBI IMEPEeHOoca; JIS MOTUICKCEeMHBIX
TEPMUHOB HauboJiee MNPOJYKTUBHOM MOJIEIbIO BBICTYyNAaeT OOpa3oBaHUE
TEPMHUHOJIOTUYECKUX (Ppa3eoIoTru3MoB.

TepMuHOCHUCTEMa HWHTEPHET-pEKJIaAMbl MOJUYUHIETCS OOMUM JJIs
TEPMUHOCHUCTEM 3aKOHOMEPHOCTAM, o0OidagaeT «COOCTBEHHBIM»
TEPMHUHOJIOTUYECKUM (OHAOM U BKJIIOYAET TEPMHUHBI U3 O0JIaCTH MapKEeTWHTa U
pa3HBIX oOnacTel WHTEpHET-TeXHoNOoTui. HeycToMyuBOoCTh ucCCieayemMoun
TEPMHUHOJIOTUU TOATBEPKIAECTCA PACIPOCTPAHEHHOCThIO TEPMHUHOIOTHYECKOU
BapUATUBHOCTH.

TepMuHoigoruss MHTEPHET-pEKIaMbl HOCUT MNPEUMYIIECTBEHHO
HOMMHATHUBHBIA XapaKTep, OJHAKO, 3TO HE HCKIIOYAET HAJIM4YMsl B HEHl IPyrux

yacTeil peun (I1aroyioB, MpUIaraTesIbHbIX, MPUYACTHH).
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Takum 00pa3om, B XoJie MCCIIEIOBaHUS OBLJIO AAaHO OMpPEACIICHUE MOHSTHUIO
MOJEJIU TEPMHUHOJOTUYECKON HOMHUHAINHUH, YTOUYHEHO IOHSITHUE
TEPMHUHOJOTHUYECKOTO (pa3eosioru3dMa, JaHa o0OImias XapakTepUCTHUKA
TEPMHUHOJIOTUN AHTJIOS3BIYHOM MHTEPHET-pEKJIaMbl U BBISBJICHBI HauOojee
MPOAYKTUBHBIE MOJIEIM HOMUHAIIMHU JIJI1 MOHO- U TIOJIMJIEKCEMHBIX TEPMUHOB.

[Tony4yeHHbIE€ pe3yJbTaThl HACTOSIIIETO UCCIEAOBAHUS HE NCUEPIIBIBAIOT BCEX
BO3MOXHOCTEM HM3YyUYECHHUS MOJACIEW TEPMHUHOJOTHUYECKOWM HOMHUHALUU
AHIIOSA3BIYHON MHTEPHET-PEKIIaMbl U MO3BOJIAIOT HAMETUTh HOBBIE HAIPABJIEHUS U
Hend ux wucciaeqoBanus. llepCcrnekTUBBI NaJbHEWUIIETO HW3Y4YEHUsS MNPOOIEeMBbl
KAaCarTCd CPaBHUTEIBHOIO aHaJM3a TEPMHUHOJIOTU UHTEPHET-PEKIAMbl B Pa3HBIX
SI3bIKaX C LEJbIO BBIABICHUS UX WHIUBUIYAJbHBIX CEMAaHTHUYECKUX, CTPYKTYPHBIX

U QYHKIIMOHATBHBIX PU3HAKOB.
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Term

Monolexical terms

Definiton

Initial terminology

Source
number

AB-testing (aka
split/bucket
testing)

ad

analytics

API (Application
Program
Interface)

app

arbitrage

ATF (Above The
Fold)

authority

B2B

backlink

banner

baseline

benchmarking

bid

A/B testing is comparing two versions of a web
page to see which one performs better.

For Web advertising, an ad is almost always a
banner, a graphic image or set of animated images
(in a file called an animated GIF) of a designated
pixel size and byte size limit.

Data and statistics about the users of a website and
how they interact with the website. Analytics can be
used to uncover information about how many
people browse a website, how much time they
spend on the website and the specific actions they

take on the website.

Series of conventions or routines used to access
software functions. Most major search products
have an API program.

App is an abbreviation of application — a computer
program that utilizes web browsers and web
technology to perform tasks over the Internet.

Exploiting market inefficiencies by buying and
reselling a commodity for a profit. As it relates to the
search market, many thin content sites laced with
an Overture feed or AdSense ads buy traffic from
the major search engines and hope to send some
percent of that traffic clicking out on a higher priced
ad. Shopping search engines generally draw most
of their traffic through arbitrage.

Any area of a web page that is viewable without the
viewer having to use the vertical scroll bar. Ad
space in this area is usually more expensive since it
is more likely to be viewed by the visitor.

The ability of a page or domain to rank well in
search engines. Five large factors associated with
site and page authority are link equity, site age,
traffic trends, site history, and publishing unique
original quality content.

A business model that revolves around an
agreement between two companies. Companies
that offer their products or services to other
companies are B2B companies.

A hyperlink that connects different websites to each
other or pages of the same site to one another.

An online advertising format where the ad (or
banner) is made up of an image, copy, audio, or
even video. It is usually placed to one side of the
page or in some other area reserved for advertising.

In online advertising generally refers to the
unoptimsed set of stats you get when first running a
campaign. These are useful to compare optimising

efforts against.

Process of comparing one's business processes
and performance metrics to

The maximum value that advertisers indicate they’re
willing to pay in an auction in order to reach a
certain goal (e.g. a number of clicks, impressions or

conversions).

web technologies

marketing

web technologies

web technologies

web technologies

marketing

web technologies

Internet advertising

marketing

web technologies

Internet advertising

Internet advertising

marketing

marketing
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Term

Monolexical terms

Definiton

Initial terminology

Source
number

billboard

brand

branding

BTF (Beyond The
Fold)

bug (web bug,
web beacon,
tracking pixel)

button

caching

campaign

catfish

click, clickthrough
(click-through,
click-thru)

clickjacking

cloaking

An IAB Universal Brand Package ad unit template
designed with options for rich interactivity to display
prominently inline with Publishers’ webpage
content. A distinct feature of the Billboard is a close
button that a user may click to collapse the ad
completely if the user doesn’t want to see the ad.

The emotional response associated with a company
and/or product.

A traditional advertising method used to elicit a
latent response from a target based on cumulative
impressions and positive reinforcement.

The space on a webpage which can only be seen
once a user scrolls down.

A line of code which is used by a Web site or third
party ad server to track a user’s activity, such as a
registration or conversion.

An interactive online advertisement in the form of a
small graphic image that typically resides in the
margin of a web page. The same button is often
recurring for every page view on a particular site.
Button historically referred to the ad sizes 120x60
or 125x125, however is usually used now to refer to
a call-to-action graphic (eg a “Submit” button at the
end of a form). The most commonly used type of
these CTA buttons across the web are social
mediasharing buttons.

The storage of Web files for later re-use at a point
more quickly accessed by the end user.

The process of planning, creating, buying and
tracking an advertising project from start to finish.

A banner that appears over the webpage at the
bottom of the browser window. The catfish unit
stays visible as the user scrolls the page unless the
user closes it through the closing button.

The process of clicking through an online
advertisement to the advertiser’s destination.

A malicious technique of tricking a Web user into
clicking on something different from what the user
perceives they are clicking on, thus potentially
revealing confidential information or taking control
of their computer while clicking on seemingly
innocuous web pages.

Displaying different content to search engines and
searchers. Depending on the intent of the display
discrepancy and the strength of the brand of the
person / company cloaking it may be considered
reasonable or it may get a site banned from a
search engine.
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Term Definiton Initial terminology Source
number
Monolexical terms
clustering In search results the listings from any individual site Internet advertising 17
are typically limited to a certain number and
grouped together to make the search results appear
neat and organized and to ensure diversity amongst
the top ranked results. Clustering can also refer to a
technique which allows search engines to
group hubs and authorities on a specific topic
together to further enhance their value by showing
their relationships.
CMS (Content The term refers to any program that is used to web technologies 2
Management manage a website.
System)
co-citation In topical authority based search algorithms links Internet advertising 11
which appear near one another on a page may be
deemed to be related to one another. In algorithms
like latent semantic indexing words which appear
near one another often are frequently deemed to be
related.
collapse An event where the expanded panel of an Internet advertising 7
expandable ad reduces to its original size, or
disappears completely.
consumption A metric Facebook uses, which basically means the Internet advertising 2
number of clicks on a Facebook post.
conversion The process when a user completes the action that | Internet advertising 4
you’ve as your goal, which might be a click,
subscription, download, phone call, sale, or the
creation of a lead, etc.
cookie Information stored on a user’s computer by a Web  web technologies 1
site so preferences are remembered on future
requests.
cost-per-action A pricing method which calculates cost based on Internet advertising 19
(CPA) the number of times a user takes action based on
an ad (conversions).
cost-per-click A pricing method which calculates cost based on Internet advertising 19
(CPC) the number of times a user clicks on an ad.
cost-per-lead A payment model determined by the number of Internet advertising 19
(CPL) website visitors who clicked on a particular ad.
cost-per-sale A pricing method where advertisers pay only when | Internet advertising 19
(CPS) a visitor who has clicked through on one of their
ads then goes on to generate a sale.
cost-per- A pricing method which calculates cost based on Internet advertising 19
thousand (CPM) | the number of impressions (per 1000).
cost-per-view A bidding method where you pay for each time your Internet advertising 19
(CPV) video is played.
crawling A process where an automated program (known as | Internet advertising 2
a spider) goes through a website and maps it out
for a search engine.
creative (n) The materials used in advertising to convey a web technologies 11
message. Digital creative can be text, static
graphic, animated graphic, video, audio or other.
CTA (Call To The term refers to sentences which direct a user to  Internet advertising 2
Action) do something (such as “Buy Now!”, “Get your Free

Sample Today” etc).
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Term
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cybersquatting

dayparting

dedupe

demographics

directory

downweight

engagement

entities

everflux

exposure

eyeballs

favicon

FFA (Free For All)

filter

filtering

Registering domains related to other trademarks or
brands in an attempt to cash in on the value created
by said trademark or brand.

Turning ad campaigns on or off, changing ad bid
price, or budget constraints based on bidding more
when your target audience is available and less
when they are less likely to be available.

A process that occurs to the results of CPA
campaigns, and means ensuring that two different
companies don’t both get paid for the same sale.

Demographics are data about the size and
characteristics of a population or audience (gender,
age group, income group, purchasing history,
personal preferences, etc.).

A categorized catalog of websites, typically
manually organized by topical editorial experts.

A term used when optimising ads. It means
reducing an ads appearance on badly performing
placements so as to improve the overall
performance of a campaign.

A catch-all phrase used to describe any sort of
interaction with content.

People, places or things which search engines aim
to know & present background information about.
Brands are a popular form of entities, but many
other forms of information like songs or movies are
also known as entities. Information about entities
may be shown in knowledge graph results.

Major search indexes are constantly updating.
Google refers to this continuous refresh as everflux.

Similar to Impression, except it refers directly to the
accessing of ad banners.

Reference to the number of people who view, or
"lay their eyes on," a certain advertisement.

Favorite Icon is a small icon which appears next to
URLs in a web browser.

Upload an image named favicon.ico in the root of
your site to have your site associated with a
favicon.

Free for all pages are pages which allow anyone to
add a link to them. Generally these links do not pull
much weight in search relevancy algorithms
because many automated programs fill these pages
with links pointing at low quality websites.

Certain activities or signatures which make a page
or site appear unnatural might make search engines
inclined to filter / remove them out of the search
results.

The immediate analysis by a program of a user Web
page request in order to determine which ad or ads
to return in the requested page.
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Monolexical terms

Definiton

Initial terminology

Source
number

flash

floater (aka
overlay)

frames

freemium

frequency

gamification

geotargeting

hang

heading

hijacking

hilltop

hit

host

hotlist

hub

iframe

Vector graphics-based animation software which
makes it easier to make websites look rich and
interactive in nature.

Search engines tend to struggle indexing and
ranking flash websites because flash typically
contains so little relevant content.

An IAB standard unit ad which appears as a kind of
pop-ups within the page the user is viewing.

A technique used to display multiple smaller pages
on a single display. This web design technique
allows for consistent site navigation, but makes it
hard to deep link at relevant content.

A service that has a basic version that is free to use,
but for which a premium services can be purchased
for additional fees.

The number of times an ad is delivered to the same
browser in a single session or time period.

A loose term that means turning things into games.
In online advertising it generally means trying to
make something fun in order to get people to do it
(i.e., if you want a lot of people to read some
information, it could be turned into a quiz).

Showing ads to people based on their mobile
device’s location, ZIP code information they submit
when registering a site/service or GPS coordinates
collected by site/service.

When a web page is prevented from loading
completely or at all due to a technical difficulty at
the server end or at the user end. Online advertising
that is poorly served may have the tendency to
hang pages, thus irritating the user and publisher
alike.

The heading element briefly describes the subject
of the section it introduces.

Making a search engine believe that another
website exists at your URL.

Algorithm which ranks results largely based on
unaffiliated expert citations.

Request of a file from a Web server.

The individual or web site that displays online
advertising.

A pull-down or pop-up menu often displayed on
browsers or search engines that contain new or
popular sites.

Hubs are sites which link to well trusted within their
topical community. A topical authority is a page
which is referenced from many topical hub sites. A
topical hub is a page which references many
authorities.

An abbreviation of inline frame and is an innovation
by Internet Explorer to display webpages within
webpages. It can help to think of them as separate
entities resting on top of a webpage, which are
largely unable to interact with the main webpage.
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Term Definiton Initial terminology Source
number
Monolexical terms
impression A single instance of an online advertisement being  Internet advertising 1
displayed.
index Collection of data used as bank to search through | web technologies 11
to find a match to a user fed query. The larger
search engines have billions of documents in their
catalogs.
interstitial An advertisement that loads between two content Internet advertising 1
(between-the- pages.
page/splash
page)
inventory The total number of ad views or impressions that a  Internet advertising 3
Web site has to sell over a given period of time
(usually, inventory is figured by the month).
IO (Insertion Purchase order between a seller of advertising and  Internet advertising 5
Order) a buyer (usually via an advertising agency).
keyword A word used in a performing a search. Internet advertising 1
leaderboard The 728x90 banner ad unit is an IAB standard ad Internet advertising 2
unit also known as is known as a Leaderboard
Banner, Super Banner or just a Leaderboard. The
leaderboard size 728 pixels wide by 90 pixels tall. A
728x90 ad is usually placed at the top of a page, so
it is seen by the user immediately when the page
loads.
like (On a page on a social networking website) an act | web technologies 5
of showing that you think something is good by
clicking a button.
looksmart Company originally launched as a directory service Internet advertising 18
which later morphed into a paid search provider
and vertical content play.
LSI (Latent A way for search systems to mathematically Internet advertising 18
Semantic understanding and representing language based on
Indexing) the similarity of pages and keyword co-occurance.
A relevant result may not even have the search term
in it. It may be returned based solely on the fact that
it contains many similar words to those appearing in
relevant pages which contain the search words.
make-good Additional ad impression which is negotiated in marketing 5
(makegood) order to make up for the shortfall of ads delivered
versus the commitments agreed upon in the
insertion order.
microsite A website made for a specific purpose, oftenbya  web technologies 2
company that already has a website. They can be a
small part of the larger site, or contained on a
separate URL.
mindshare A measure of the amount of people who think of marketing 18
you or your product when thinking of products in
your category.
mouse-off The act of a user moving the cursor away (off) from | Internet advertising 3

the hot spot of an ad. Mouse-off by a user may
trigger an event, such as collapsing an expanding
panel or stopping any animation in progress.
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Term Definiton Initial terminology Source
number
Monolexical terms
mouse-over The act of a user moving the cursor and resting it Internet advertising 3
on the hot spot of an ad for at least one second.
Mouse-over may trigger an event such as
expanding the ad or initiating an animated
sequence within the ad. Mouse-over may NOT
initiate audio play.
netiquette Etiquette on the internet. web technologies 2
niche A topic or subject which a website is focused on. web technologies 18
nofollow Attribute used to prevent a link from passing link web technologies 18
authority. Commonly used on sites with user
generated content, like in blog comments.
optin A process where by a user voluntarily agrees to Internet advertising 8
start receiving email, usually commercial, about a
topic of interest.
opt out A process where by a user voluntarily agrees to Internet advertising 8
stop receiving email, usually commercial, about a
topic of interest.
oTS It is traditionally thought that an ad/marketing Internet advertising 2
(Opportunities To | message needs to be seen around 5 times before it
See) becomes effective (as in users need 5 Opportunities
To See it).
out-clause The amount of time you have to cancel an insertion  Internet advertising 7
order.
overdelivery When an ad delivers more impressions/clicks/ Internet advertising 2
conversions etc than were booked on an insertion
order.
pay-per-click An online advertising payment model in which Internet advertising 1
(PPC) payment is based solely on qualifying clickthroughs.
pay-per-lead An online advertising payment model in which Internet advertising 1
(PPL) payment is based solely on qualifying leads.
pay-per-sale An online advertising payment model in which Internet advertising 1
(PPS) payment is based solely on qualifying sales.
pay-per-view Since this is the prevalent type of ad buying Internet advertising 8
(PPV) arrangement at larger Web sites, this term tends to
be used only when comparing this most prevalent
method with pay-per-click and other methods.
personalisation Altering the search results based on a person's marketing 18
location, search history, content they recently
viewed, or other factors relevant to them on a
personal level.
placement Placement is a generic term meaning some Internet advertising 2
combination of an ad and the place it is served. It
can just mean all of one ad size for example, or all
ads on a homepage, or it could mean all ads on a
section of a website, or even just a single ad on a
single page of a website.
pop-out (pop- An ad that displays in a new browser window Internet advertising 1
under) behind the current browser window.
pop-up An ad that displays in a new browser window in Internet advertising 1
front of the current browser window.
portrait An IAB Rising Star ad unit template that uses up to | Internet advertising 3

three interactive modules chosen (by the ad
designer) from a variety of modular application
options in a 350x1050 pixel space.
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Term

Monolexical terms

Definiton

Initial terminology

Source
number

post-roll

pre-roll

precision

priority

proximity

psychographics

pushdown

query

reach
rectangle

redirect

referral

reinclusion

relevancy

reskin

retargeting

roadblock

ROI (Return On
Investment)

The streaming of a mobile advertising clip after a
mobile TV/video clip.

A video advertisement that appears directly
preceding an online video.

The ability of a search engine to list results that
satisfy the query, usually measured in percentage.

A setting in ad servers which is used to decide
which ad gets served first to each user. For example
if two ads both have to deliver 100 ads today, the
one with the higher priority will go first for each user.

A measure of how close keywords are to one

another.

Values, attitudes, and lifestyles that answer
questions such as what motivates your customers

to buy your products and services.

An IAB Rising Star ad unit template designed for
rich interaction in a space similar to, but larger than,
an expanding leaderboard, with initial dimensions of
970x90 pixels and expanded dimensions of
970x415 pixels. When the ad is expanded, it
“pushes” page content down rather than displaying
over the top of page content as most expandable

ads do.

The actual "search string" a searcher enters into a

search engine.

The total number of people who will see a given ad.

A standard ad unit of size 300x250.

The process of forwarding a call for a creative to
another server based on availability and frequency
capping, among other criteria.

A new member of the ad network (either a publisher
or advertiser) referred directly by a current member
through a button link or other means.

If a site has been penalized for spamming they may
fix the infraction and ask for reinclusion. Depending
on the severity of the infraction and the brand
strength of the site they may or may not be added

to the search index.

A measure of how useful searchers find search

results.

A reskin is a branded image which replaces the
background of website.

Advertising programs targeted at people who have
previously visited a given website or channel,
viewed a particular product, or added a particular
product to their shopping cart.

An advertising technique which lies in the fact that
all ads on a page are sold together to one

advertiser.

«The bottom line» on how successful an ad or
campaign was in terms of what the returns
(generally sales revenue) were for the money
expended (invested).
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Term

Monolexical terms

Definiton

Initial terminology

Source
number

RSS (Really
Simple
Syndication/Rich
Site Summary)

run-of-network
(RON)
run-of-site (ROS)

SEO (Search
Engine
Optimisation)

SERP (Search
Engine Results
Page)

sidekick

sitemap

skippable

skyscraper

slider

spam

spider

splog

sponsorship

stemming

An abbreviation for Really Simple Syndication or
Rich Site Summary, is a format for delivering and
reading web content, generally from regularly
updated websites such as blogs or news sites.
When users subscribe to a site's RSS feed, they
receive notification when the site updates and can
view the new content through an RSS feed reader.

A set of ads are booked with an Adverising
Network, and can run anywhere within that network.

An ad buying option in which ad placements may
appear on any pages on sites within an ad network.

A methodology of strategies, techniques and tactics
used to increase the amount of visitors to a website
by obtaining a high-ranking placement in the search
results page of a search engine (SERP) — including

Google, Bing, Yahoo and other search engines.

SERP means the webpage that a search
engine returns with the results of its search.

An IAB Rising Star ad unit template initially
displayed as one of three standard ad unit
dimensions, but upon user initiation, “pushes”
publisher content to the left to display a canvas of
up to 970x550 pixels full of rich interaction.

A list of all the webpages on a site, arranged in a

useful manner.

In online advertising the term refers to ads (usually
video ads) which do not have to be watched by a
user (they can press a button to skip them).

A tall, thin online ad unit defined by the IAB as one

of two sizes: 120x600 and 160x600.

An IAB Rising Star Ad Unit template designed with
an overlay “slider” (90 pixels high) that rests at the
bottom of a publisher’s page and when prompted
by user interaction, slides page content to the left
for a canvas of 970x550 pixels full of rich
interaction possibilities for user engagement.

Unsolicited email messages.

A type of bot deployed by search engines which
crawls websites to index their webpages and

structure.

Spam blog, typically consisting of stolen or

automated low quality content.

Advertising that seeks to establish a deeper
association and integration between an advertiser
and a publisher, often involving coordinated

beyond-the-banner placements.

Using the stem of a word to help satisfy search
relevancy requirements. EX: searching

for swimming can return results which

contain swim. This usually enhances the quality of
search results due to the extreme diversity of word
used in, and their application in the English

language.
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Term

Monolexical terms

Definiton

Initial terminology

Source
number

stickiness

sticky

takeover (aka
roadblocking)

targeting

trackback

underdelivery

usability

viewability

visit

waterfall

A performance metric based on the ability of a web
site to hold a visitor's attention. A web site's
stickiness is average duration per user session or

per unique visitor.

A descriptive term for websites where users
typically stay longer than normal. For example,
gambling sites are often considered sticky.

An advertising campaign that uses all available ad
space, and potentially other specialized inventory,
to “take over” a website’s index page. “Takeover” is
a bit misleading because it’s rarely every ad slot on
a page; it’s often a masthead or rich media creative

plus a companion or two.

Purchasing ad space on Web sites that match
audience and campaign objective requirements.

Automated notification that another website
mentioned your site which is baked into most
popular blogging software programs.

Delivery of less impressions, visitors, or conversions
than contracted for a specified period of time.

How easy it is for customers to perform the desired

actions.

In online advertising the measure of whether an ad
has been seen or not, and differs between ad

servers and analytics platforms.

A Web user with a unique address entering a Web
site at some page for the first time that day (or for

the first time in a lesser time period).

The order in which ad networks are used is often
referred to as “The Waterfall” as in “that network is
doing well, so we should move them up in the

waterfall”.
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Term Definiton Initial terminology Source
number
Polylexical terms
absolute link A link which shows the full URL of the page being web technologies 11
linked at. Some links only show relative link paths
instead of having the entire reference URL within the a
href tag. Due to canonicalization and hijacking related
issues it is typically preferred to use absolute links over
relative links.
activity bias Any attempted form of ad targeting might be targeted  Internet 11
toward people who are more likely to engage in a advertising
particular activity, especially with ad retargeting.
Correlation does not mean causation.
ad blocking The blocking of Web advertisements, typically the Internet 1
image in graphical Web advertisements. advertising
ad exchange A technology-facilitated marketplace that allows Internet 6
Internet publishers and advertisers to buy and sell advertising
advertising inventory in real-time auctions.
ad pricing model | The way in which an advertiser pays for advertising, Internet 2
such as on a CPM, CPA, or CPC basis. advertising
ad space A space on a Web page reserved to display Internet 7
advertising. advertising
ad unit The generic term used when talking about a single Internet 2
type of ad or ad size. advertising
ad unit duration The run length of time-based inventory, such as linear | Internet 2
video. advertising
advertising A network representing many Web sites in selling Internet 1
network advertising, allowing advertising buyers to reach broad advertising
audiences relatively easily through run-of-category and
run-of-network buys.
advertising rate Advertisers pay publishers via various payment Internet 2
models, and the advertising rate is the term to advertising
describe all of the models, including CPM, CPA and
CPC.
affiliate marketing | A type of advertising system based on the CPA marketing 8
payment method whereby web sites run advertiser's
banners for free but get paid on any sales or
registrations that result from visitors that click on the
banner.
affinity marketing | Selling products or services to customers on the basis = marketing 24
of their established buying patterns. The offer can be
communicated by e-mail promotions, online or offline
advertising.
age gate A page (sometimes within an advert) that stops a user | web technologies 2
from using a site until they confirm they are old
enough to access it.
anchor text The text that a user would click on to follow a link. In web technologies 11
the case the link is an image the image alt attribute
may act in the place of anchor text.
automated big Pay per click search engines are growing increasingly  Internet 11
management complex in their offerings. To help large advertisers advertising
software cope with the increasing sophistication and complexity

of these offerings some search engines and third party
software developers have created software which
makes it easier to control your ad spend.
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bait and switch

banner blindness

banner burnout

behavioural
targeting

black hat

block level
analysis

booked space

bounce rate

brand awareness

brand lift

bread crumbs
(breadcrumb
navigation)

broken link

buying cycle

catch all listing

Marketing technique where you make something look
overtly pure or as though it has another purpose to get
people to believe in it or vote for it (by linking at it or
sharing it with friends), then switch the intent or
purpose of the website after you gain authority.

The tendency of web visitors to ignore banner ads,
even when the banner ads contain information visitors
are actively looking for.

A term used to describe an event when a banner has
been shown to the same visitor(s) to the point where
the click through rate has dropped dramatically.

Ad targeting based on past recent experience and/or
implied intent. For example, if | recently searched for
mortgages then am later reading a book review the
page may still show me mortgage ads. Also IBA
(Interest-based advertising).

The terms refer to methods of practice (legal/illegal,
"good"/"bad"). For example, a white hat SEO would
involve improving a site search ranking by making
better content (whereas a black hat might just fill the
content with keywords).

A method used to break a page down into multiple
points on the web graph by breaking its pages down
into smaller blocks.

The number of ad views for an ad space that are

currently sold out.

A bounce is a website visit in which the visitor looked
only at the single page they landed on, did not interact
with it, and then left the site. The bounce rate
expresses such visits as a percentage of the total
visitor sessions, within a specific time frame.

The extent or level to which a potential consumer can
recall and identify a particular product or service.
Increased brand awareness is one of the two
customary important goals for a digital advertising
campaign (the other being a conversion of some kind).

The increase in effectiveness measurements (e.g.,
message recall) between respondents who did not
view the ad and those who did.

A graphical control element used as a navigational aid
in user interfaces. Navigational technique used to help
search engines and website users understand the
relationship between pages.

Example breadcrumb navigation:

Home > SEO Tools > SEO for Firefox

A hyperlink which is not functioning. A link which does
not lead to the desired location.

The process buyers go through to select and purchase
a product or service. The phases involved include
awareness, information, assurance and loyalty.

A listing used by pay per click search engines to
monetize long tail terms that are not yet targeted by

marketers.

69

marketing

Internet
advertising

Internet
advertising

Internet
advertising

Internet
advertising

web technologies

Internet
advertising

Internet
advertising

marketing

Internet
advertising

web technologies

web technologies

marketing

Internet
advertising

11

11

18

10

11

18

25

11


http://www.seobook.com/
http://tools.seobook.com/

Term Definiton Initial terminology Source
number
Polylexical terms
category targeting | The controlled delivery of creative to categorized web | Internet 7
sites. Categories focus a campaign to those users advertising
most likely to be interested in the products or services
being offered, thus increasing the effectiveness of the
campaign.
click rate The percentage of ad views that resulted in Internet 21
clickthroughs. advertising
click stream A recorded path of the pages a user requested in Internet 21
going through one or more Web sites. advertising
click tracking The process of counting and auditing the clicks for a Internet 7
campaign. Click tracking can be done by a different advertising
entity than that which serves the creative.
clickthrough rate | The average number of click-throughs per hundred ad  Internet 1
(CTR) impressions, expressed as a percentage. advertising
concept search A search which attempts to conceptually match results | Internet 11
with the query, not necessarily with those words, advertising
rather their concept.
conceptual links | Links which search engines attempt to understand Internet 11
beyond just the words in them. advertising
contextual A method of serving advertisements based on the Internet 1
advertising content (i.e., overall context or theme) of a web page. | advertising
conversion rate The percentage of visitors who take a desired action. Internet 1
advertising
crawl depth How deeply a website is crawled and indexed. Internet 11
advertising
crawl frequency How frequently a website is crawled. Internet 11
advertising
customer The cost associated with acquiring a new customer. Internet 1
acquisition cost advertising
dark traffic A traffic where the referrer is unknown. It includes links | web technologies 2
from secure sites and any source which doesn’t
include information about where it came from (such as
links in SMS messages, or links copied directly into the
browser bar).
daughter window | An ad that runs in a separate ad window associated Internet 7
with a concurrently displayed banner. In normal advertising
practice, the content and banner are rendered first and
the daughter window appears thereafter.
dead link A link which is no longer functional. web technologies 22
deep link A link which points to an internal page within a web technologies 11
website.
deep link ratio The ratio of links pointing to internal pages to overall web technologies 11
links pointing at a website.
direct response A campaign or ad specifically created to encourage marketing 6
audiences to take immediate action.
doorway page Pages designed to rank for highly targeted search Internet 11
queries, typically designed to redirect searchers to a advertising
page with other advertisements.
dropped basket | The situation when consumers drop out of the buying = marketing 25

or checkout process before completing their purchase.
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Term Definiton Initial terminology Source
number
Polylexical terms
dwell time The amount of time a searcher spends on a Internet 11
destination website before clicking back to the search | advertising
results.
dynamic content | Content which changes over time or uses a dynamic web technologies 18
language such as PHP to help render the page.
dynamic Programming languages such as PHP or ASP which web technologies 11
language build web pages on the fly upon request.
editorial link A link that results from a site having good content and | Internet 14
marketing techniques. An editorial link is not paid for advertising
or directly requested, as is the case with acquired
links. Editorial links are part of a strong link profile.
engagement The measurement of how engaging users find a Internet 2
metrics particular piece of content within a site, or a particular | advertising
site in general.
entry page The page which a user enters your site. web technologies 11
If you are buying pay per click ads it is important to
send visitors to the most appropriate and targeted
page associated with the keyword they searched for.
exit transfer The automatic launch of a browser window containing ' Internet 13
the advertiser's content triggered by the visitor exiting  advertising
a particular web page or web site.
expandable ad In online advertising the term refers to any ad unit Internet 2
which becomes larger upon some sort of user advertising
interaction. These types of ads often contain videos
once expanded, and must always feature a close
button.
expert document | Quality page which links to many non-affiliated topical  Internet 12
resources. advertising
external link Link which references another domain. web technologies 18
fair use The stated exceptions of allowed usage of work web technologies 11
under copyright without requiring permission of the
original copyright holder. Fair use is covered in section
107 of the Copyright code.
feed reader Software or website used to subscribe to feed update  web technologies 11
notifications.
flight dates The time period, and associated start and end dates, marketing 7
over which an advertising campaign runs.
floor price A publisher may set a minimum price for its inventory | marketing 26
of ads, in order to maintain a minimum revenue stream
or quality level. The floor price usually depends on the
location (above/below the fold, home page, etc.) and
the ad type (online video pre/mid/post roll, banner, in-
banner video, page take-over, etc.)
frequency cap Restriction on the amount of times a specific visitor is ' Internet 1
shown a particular advertisement. advertising
fresh content Content which is dynamic in nature and gives people a web technologies 11
reason to keep paying attention to your website, or
content which was recently published.
full banner A banner ad measuring 468 pixels wide and 60 pixels | Internet 7
tall. advertising
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fuzzy search

gated content

guaranteed line
item
guestbook spam

half banner

hero image

hidden text

home page

hot spot

house ad

hover ad

HTML banner

hybrid model

inbound link
(backlink)

information
architecture

information
retrieval

Search which will find matching terms when terms are
misspelled (or fuzzy).

The term refers to any webpages which requires
something before you are allowed to view it. For adult
content there may be an age gate where users are
required to enter their date of birth before being
allowed content, or for subscription services a user
might have to login and be paid up to gain access.

A purchase that reserves inventory.

A type of low quality automated link which search
engines do not want to place much trust on.

A banner ad measuring 234 pixels wide and 60 pixels

tall.

A hero image is a website design term used to
describe an oversized banner image at the top of a
website. Sometimes called a “hero header”, it serves
as a user’s first glimpse of your company and offering
because of its prominent placement towards the top of
a webpage that usually extends full-width.

SEO technique used to show search engine spiders
text that human visitors do not see.

The main page on your website, which is largely
responsible for helping develop your brand and setting
up the navigational schemes that will be used to help
users and search engines navigate your website.

An area of an ad unit, which when rolled-over/rolled-on
by the user’s cursor, such rollover triggers an event (i.e.

expand ad).

Self-promotional ad a company runs on its media
outlets to put unsold inventory to use.

A special type of pop-up ads created using Dynamic

HTML, JavaScript and similar web

browser technologies. Because they do not scroll with
the web page, they appear to "hover" over the page,
usually obscuring the content.

A banner ad using HTML elements, often including
interactive forms, instead of (or in addition to) standard
graphical elements.

A combination of two or more online marketing

payment models.

A link which leads to your website. In SEO it is
important to have lots of inbound links from good
quality sites in order to get search engines to list you
higher in their results.

Designing, categorizing, organizing, and structuring
content in a useful and meaningful way.

Good information architecture considers both how
humans and search spiders access a website.

The field of science based on sorting or searching
through large data sets to find relevant information.
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Term Definiton Initial terminology Source
number
Polylexical terms
internal link Link from one page on a site to another page on the web technologies 22
same site.
Internet The activity of attracting public attention to a product  Internet 7
advertising or business through electronic media. advertising
Internet See Internet advertising Internet 7
marketing advertising
invisible web Portions of the web which are not easily accessible to | Internet 11
crawlers due to search technology advertising
limitations, copyright issues, or information
architecture issues.
keyword density | An old measure of search engine relevancy based on  Internet 22
how prominent keywords appeared within the content | advertising
of a page. Keyword density is no longer a valid
measure of relevancy over a broad open search index
though.
keyword funnel The relationship between various related keywords Internet 18
that searchers search for. Some searches are advertising
particularly well aligned with others due to spelling
errors, poor search relevancy, and automated or
manual query refinement.
keyword Putting your message in front of people who are Internet 1
marketing searching using particular keywords and keyphrases. | advertising
keyword research | The search for keywords related to your Web site, and  Internet 1
the analysis of which ones yield the highest return on  advertising
investment (ROI).
keyword research | Tools which help you discover potential keywords Internet 12
tools based on past search volumes, search trends, bid advertising
prices, and page content from related websites.
keyword stuffing | Writing copy that uses excessive amounts of the core  Internet 12
keyword. advertising
knowledge graph | Search result enhancements where Google scrapes Internet 12
third party information & displays it in an extended advertising
format in the search results.
lag time The amount of time between making an online request  Internet 7
or command and receiving a response. A primary goal ' advertising
of advertising network efficiency is to minimize lag
time.
landing page The web page users are directed to after they click on | web technologies 6
a display or paid search ad.
lifetime value A prediction of the net profit attributed to the entire marketing 8
future relationship with a customer.
link baiting The art of targeting, creating, and formatting Internet 18
information that provokes the target audience to point = advertising
high quality links at your site. Many link baiting
techniques are targeted at social media and bloggers.
link building The process of building high quality linkage data that  Internet 22
search engines will evaluate to trust your website is advertising
authoritative, relevant, and trustworthy.
link burst A rapid increase in the quantity of links pointing at a Internet 18
website. advertising
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link churn The rate at which a site loses links. Internet 18
advertising
link equity A measure of how strong a site is based on its Internet 18
inbound link popularity and the authority of the sites advertising
providing those links.
link farm A website or group of websites which exercises little to ' Internet 11
no editorial control when linking to other advertising
sites. FFA pages, for example, are link farms.
link hoarding A method of trying to keep all your link popularity by Internet 11
not linking out to other sites, or linking out advertising
using JavaScript or through cheesy redirects.
link popularity The number of links pointing at a website. Internet 11
advertising
link reputation The combination of your link equity and anchor text. Internet 11
advertising
link rot A measure of how many and what percent of a Internet 18
website's links are broken. advertising
link velocity The rate at which a page or website accumulates new  Internet 18
inbound links. advertising
live banner A banner ad which is created dynamically (or whose Internet 11
content is created dynamically) at the time of display, | advertising
instead of being pre-programmed with fixed content.
Live banners function the same way as traditional web
banners: promoting a brand, product, service, or an
event, except that the banner content is variable and
may even update in real time.
log files Server files which show you what your leading sources Internet 18
of traffic are and what people are search for to find advertising
your website.
long click When a user clicks on a site on a search engine, and Internet 2
then doesn’t repeat that search on the search engine  advertising
again for a long time. This indicates to the search
engine that the site clicked on provided good
information, and is therefore a good search result.
long tail The term refers to the vast majority of websites which  Internet 2
get comparatively little traffic, but which, when taken advertising
altogether, make up a significant volume.
loss leader The type of product or service that is sold at alossto | marketing 8
help companies generate new customers. Companies
hope the new customers gained from this type of sale
will generate profits on future purchases.
manual penalty Website penalties which are applied to sites after a Internet 18
Google engineer determines they have violated the advertising
Google Webmaster Guidelines. Recoveries from
manual penalties may time out years later, or a person
can request a review in Google Webmaster Tools after
fixing what they believe to be the problem.
manual review All major search engines combine a manual review Internet 18
process with their automated relevancy algorithms to  advertising

help catch search spam and train their relevancy
algorithms. Abnormal usage data or link growth
patterns may also flag sites for manual review.
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Med Rec (MPU or
Medium
Rectangle)

media broker

media buyer

message recall

meta description

meta keywords

meta refresh

meta search

meta tags

mirror site

multi-media
marketing

multi-size ad slot

native advertising

natural language
processing

negative SEO

non-human traffic

(NHT)

pixels tall.

Since it's often not efficient for an advertiser to select
every Web site it wants to put ads on, media brokers
aggregate sites for advertisers and their media
planners and buyers, based on demographics and

other factors.

Usually at an advertising agency, works with a media
planner to allocate the money provided for an
advertising campaign among specific print or online
media (magazines, TV, Web sites, and so forth), and
then calls and places the advertising orders. On the
Web, placing the order often includes requesting
proposals and negotiating the final cost.

methodology.

page is targeting.

A meta tag used to make a browser refresh to another

URL location.

A search engine which pulls top ranked results from
multiple other search engines and rearranges them

into a new result set.

People generally refer to meta descriptions and meta
keywords as meta tags. Some people also group the
page title in with these.

Site which mirrors (or duplicates) the contents of

another website.

An umbrella term for the marketing of products or
services using digital technologies, mainly on
the Internet, but also including mobile phones, display

advertising.

An ad slot which can load different sizes of advert
within it, depending on what ads are available.

Any paid advertising that is indistinguishable in form
from the channel being used to present it.

Algorithms which attempt to understand the true intent
of a search query rather than just matching results to

keywords.

Attempting to adversely influence the rank of a third-

party site.

A type of traffic made up of any visits to a website in
which a human is not involved. It is generally
generated by bots, which are programs created to visit
websites for various reasons.

A banner ad measuring 250 pixels wide and 250 (300)

A measurement used to evaluate an ad’s effectiveness
at driving a viewer’s ability to remember a brand or the
message it intended to communicate. Typically
measured using a control/exposed survey

The meta description tag is typically a sentence or two
of content which describes the content of the page.

The meta keywords tag is a tag which can be used to
highlight keywords and keyword phrases which the
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online advertising | See Internet advertising Internet 7
advertising
online marketing | See Internet advertising Internet 7
advertising
organic search Most major search engines have results that consist of ' Internet 22
results paid ads and unpaid listings. The unpaid / algorithmic | advertising
listings are called the organic search results. Organic
search results are organized by relevancy, which is
largely determined based on linkage data, page
content, usage data, and historical domain and trust
related data.
organic traffic The term means impressions which are not paid for — | Internet 2
i.e. users finding your site through search results or advertising
links from other sites (or directly).
outbound link A link from one website pointing at another external web technologies 22
website.
page view A metric for how many times a webpage is loaded. Internet 21
advertising
paid inclusion A method of allowing websites which pass editorial Internet 18
quality guidelines to buy relevant exposure. advertising
paid search The placement of ads within search engine results. Internet 6
advertising
pay for Payment structure where affiliated sales workers are Internet 18
performance paid commission for getting consumers to perform advertising
certain actions.
peel down (peel A type of expanding ad that shows a glimpse of an ad | Internet 27
away) in the corner of a web page. advertising
poison word Words which were traditionally associated with low Internet 18
quality content that caused search engines to want to  advertising
demote the rankings of a page.
polite loading Content/resources that can load after the website Internet 18
content has loaded. This can either be user-initiated or ' advertising
automatic.
product feed An automated process allowing ecommerce sites to Internet 16
export all product related data (name, images, advertising
description, price, shipping time, stock, etc.) toward
ecommerce and marketing partners.
progress bar A video or animation control that shows users the web technologies 3

progression of the video or animation in relation to its
total duration.
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proof of Some advertisers may want proof that the ads they've  Internet 21
performance bought have actually run and that clickthrough figures  advertising
are accurate. In print media, tearsheets taken from a
publication prove that an ad was run. On the Web,
there is no industry-wide practice for proof of
performance. Some buyers rely on the integrity of the
media broker and the Web site. The ad buyer usually
checks the Web site to determine the ads are actually
running. Most buyers require weekly figures during a
campaign. A few want to look directly at the figures,
viewing the ad server or Web site reporting tool.
quality content Search engines count links votes of trust. Quality links  Internet 22
count more than low quality links. advertising
quality link Content which is linkworthy in nature. Internet 18
advertising
query refinement | Some searchers may refine their search query if they Internet 18
deemed the results as being irrelevant. Some search advertising
engines may aim to promote certain verticals or
suggest other search queries if they deem other
search queries or vertical databases as being relevant
to the goals of the searcher.
rate card A document detailing prices for various ad placement | Internet 1
options. advertising
real time bidding | The buying and selling of online ad impressions Internet 5
(RTB) through real-time auctions that happen within advertising
milliseconds.
real time bidding | A company which uses real time bidding. Internet 2
platform advertising
referral fees Fees paid by advertisers for delivering a qualified sales ' Internet 3
lead or purchase inquiry. advertising
referring page The web page a visitor was viewing before clicking on  web technologies 3
a hyperlink and arriving at the current page.
remnant space Web site ad space that is relatively undesirable and is  Internet 13
often resold to a third party to be filled with low dollar | advertising
advertising.
rest of world In online advertising this is short hand for when ads Internet 2
are being geographically targeted, meaning advertising
everywhere but the places which are already targeted.
rich media Advertising that contains perceptual or interactive Internet 21
elements more elaborate than the usual banner ad. advertising
sales A webpage which confirms a purchase has been made ' Internet 2
confirmation page | online. It appears after payment information has been | advertising
entered and the transaction has been completed.
search marketing | Marketing a website in search engines. Typically Internet 11
via SEO, buying pay per click ads, and paid inclusion. ' advertising
search retargeting | The use of a site visitor’s search history as a basis for | Internet 1
the ads that the visitor will see. advertising
self-serve Advertising that can be purchased without the marketing 1
advertising assistance of a sales representative.
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social media

splash page (aka
jump page/
interstitial)

stop word

surround session

text (link) ad

third party ad
server

trick banner

unethical SEO

unique visitor

usage data

user data

user session

vertical banner

vertical search

viral marketing

wait marketing

web advertising

The term refers to websites entirely made up of user
generated content, in which users can interact with

things other users have posted.

A preliminary page that precedes the regular home
page of a Web site and usually promotes a particular
site feature or provides advertising.

Common words (ex: a, to, and, is ...) which add little
relevancy to a search query, and are thus are removed
from the search query prior to finding relevant search

results.

Advertising sequence in which a visitor receives ads
from one advertiser throughout an entire site visit.

Advertisement using text-based hyperlinks.

A company which hosts ads on behalf of advertisers,
and manages the process of serving them to websites

as necessary.

A banner ad that attempts to trick people into clicking,
often by imitating an operating system message.

Some search engine marketers lacking in creativity try
to market their services as being ethical, whereas
services rendered by other providers are somehow
unethical. SEO services are generally neither ethical or
unethical. They are either effective or ineffective.

An individual who has visited a Web site (or network) at
least once in a fixed time frame, typically a 30 day

period.

Things like a large stream of traffic, a high percent of
visitors as repeat visitors, long dwell time, multiple
page views per visitor, a high clickthrough rate, or a
high level of brand related search queries may be seen
by some search engines as a sign of quality.

Information about users that makes them more
valuable to advertisers. User data can include age,
gender, location, intent to purchase, demographics,
psychographics, wealth, past purchases, and more.

Someone with a unique address that enters or reenters
a Web site each day (or some other specified period).

A banner ad measuring 120 pixels wide and 240 pixels

tall.

A search service which is focused on a particular field,
a particular type of information, or a particular

information format.

Self propagating marketing techniques. Common
modes of transmission are email, blogging, and word

of mouth marketing channels.

The process of advertising to people while they are
waiting. In online advertising an example would be
pre-game advertising (presuming the ad is shown

during the games loading time).

See Internet advertising
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white hat The terms refer to methods of practice (legal/illegal, Internet 2
"good"/"bad"). For example, a white hat SEO would advertising

involve improving a site search ranking by making

better content (whereas a black hat might just fill the

content with keywords). The term comes from old

Western movies where the good guy would often

where a white cowboy hat, and the bad guy would

wear a black cowboy hat.
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