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	Justification of the topic choice. Accuracy in defining the aim and objectives of the thesis. Justification of the topic choice; accuracy in defining the aim and tasks of the thesis; originality of the topic and the extent to which it was covered; alignment of the thesis’ topic, aim and objectives.
	
	4
	
	

	Structure and logic of the text flow. Logic of research; full scope of the thesis; alignment of thesis’ structural parts, i.e. theoretical and empirical parts.
	
	4
	
	

	Quality of analytical approach and quality of offered solution to the research objectives. Adequacy of objectives coverage; ability to formulate and convey the research problem; ability to offer options for its solution; application of the latest trends in relevant research are for the set objectives.
	
	4
	
	

	Quality of data gathering and description. Quality of selecting research tools and methods; data validity adequacy; adequacy of used data for chosen research tools and methods; completeness and relevance of the list of references.
	5
	
	
	

	Scientific aspect of the thesis. Independent scientific thinking in solving the set problem/objectives; the extent to which the student contributed to selecting and justifying the research model (conceptual  and/or quantitative), developing methodology/approach to set objectives.
	
	4
	
	

	Practical/applied nature of research. Extent to which the theoretical background is related to the international or Russian managerial practice; development of applied recommendations; justification and interpretation of the empirical/applied results. 
	5
	
	
	

	Quality of thesis layout. Layout fulfils the requirements of the Regulations for master thesis preparation and defense, correct layout of tables, figures, references.
	5
	
	
	


Each item above is evaluated on the following scale, as applicable: 5 = the thesis meets all the requirements, 4 = the thesis meets almost all the requirements, 3 = a lot of the requirements are not met in the thesis, 2 = the thesis does not meet the requirements.
Additional comments: 

Please, elaborate on the above-mentioned criteria (about 250 words)
· The thesis is good, specially the bibliographic historical review and the Alibaba business model case. 
· The main question of the thesis is partially answered. “How do Chinese e-commerce companies internationalize their operations?” due the main study is about Alibaba as mentioned in the title, but maybe should be interesting to compare deeper with other chines platforms.

· Both in the conclusions and in the thesis and in development is slightly confusing the concept of localization (mainly in payment and logistics) with the concept of brand name (taking profit of global born company) with de policy of acquisition of local companies respecting locally the name (f.i. Lazada). 
· One of the drivers for foreign country penetration is the relationship with political leaders. In which sense: interchange of soft legal issues (taxes exemptions, etc… ) versus investment, corruption, market privileges versus help local industry locally and overseas…? Maybe to clarify should be useful.
· In the page 61 the conclusion mentions the analysis of 200+ countries. Mainly the analysis is in two areas : Russia and ASEAN.
· The main objectives of the thesis are very useful and the drivers very practical to help e-commerce companies decide their strategies on internationalization process.
· In the page 60 the thesis mentions the importance to be faster mover again local competitor. Should mention local and overseas competitors. In e-business competition is global.

Master thesis of Wang Rui meets the requirements of the  Master Thesis program, and according to the reviewer’s opinion deserves a/an “good B   grade, thus the author can be given the desired degree.
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