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	Justification of the topic choice. Accuracy in defining the aim and objectives of the thesis. Justification of the topic choice; accuracy in defining the aim and tasks of the thesis; originality of the topic and the extent to which it was covered; alignment of the thesis’ topic, aim and objectives.
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	Structure and logic of the text flow. Logic of research; full scope of the thesis; alignment of thesis’ structural parts, i.e. theoretical and empirical parts.
	5
	
	
	

	Quality of analytical approach and quality of offered solution to the research objectives. Adequacy of objectives coverage; ability to formulate and convey the research problem; ability to offer options for its solution; application of the latest trends in relevant research are for the set objectives.
	5
	
	
	

	Quality of data gathering and description. Quality of selecting research tools and methods; data validity adequacy; adequacy of used data for chosen research tools and methods; completeness and relevance of the list of references.
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	Scientific aspect of the thesis. Independent scientific thinking in solving the set problem/objectives; the extent to which the student contributed to selecting and justifying the research model (conceptual and/or quantitative), developing methodology/approach to set objectives.
	5
	
	
	

	Practical/applied nature of research. Extent to which the theoretical background is related to the international or Russian managerial practice; development of applied recommendations; justification and interpretation of the empirical/applied results. 
	5
	
	
	

	Quality of thesis layout. Layout fulfils the requirements of the Regulations for master thesis preparation and defense, correct layout of tables, figures, references.
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Each item above is evaluated on the following scale, as applicable: 5 = the thesis meets all the requirements, 4 = the thesis meets almost all the requirements, 3 = a lot of the requirements are not met in the thesis, 2 = the thesis does not meet the requirements.
Additional comments: 

Companies` deployment of Corporate Social Responsibility policies is indeed growing intensively and easily seen in companies’ digital presence and yearly reports that makes the topic choice absolutely justified. Not only the aim and tasks of the thesis are accurately defined, but more important the reason behind the topic: what is the actual logic to do this especially if these actions may sacrifice profit. Text flow meets all the structure requirements. Choice of Choice-based conjoint analysis as an alternative to classical analysis demonstrates a thought-through approach to research and as the result, a high quality offered solution and further implications. Significant weak point lays in research data collection. Respondents age group could be wider and this way bring fuller picture of results since the products chosen as examples for goods categories are not specifically for young people. Moreover, in should not be so focused on one specific group as it is with university students (70%). To sum up this master thesis can be evaluated as excellent with minor weaknesses.
Master thesis of Pavel Komissarov meets the requirements of the Management program, and according to the reviewer’s opinion deserves a 5B grade, thus the author can be given the desired degree.
Date: 31.05.2018
Referee: Makarenko Alexandra, Senior brand-manager L`Oreal Paris Russia, ZAO “L`Oreal”, Specialist in Marketing.
