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	Justification of the topic choice. Accuracy in defining the aim and objectives of the thesis. Justification of the topic choice; accuracy in defining the aim and tasks of the thesis; originality of the topic and the extent to which it was covered; alignment of the thesis’ topic, aim and objectives.
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	Structure and logic of the text flow. Logic of research; full scope of the thesis; alignment of thesis’ structural parts, i.e. theoretical and empirical parts.
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	Quality of analytical approach and quality of offered solution to the research objectives. Adequacy of objectives coverage; ability to formulate and convey the research problem; ability to offer options for its solution; application of the latest trends in relevant research are for the set objectives.
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	Scientific aspect of the thesis. Independent scientific thinking in solving the set problem/objectives; the extent to which the student contributed to selecting and justifying the research model (conceptual and/or quantitative), developing methodology/approach to set objectives.
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	Practical/applied nature of research. Extent to which the theoretical background is related to the international or Russian managerial practice; development of applied recommendations; justification and interpretation of the empirical/applied results. 
	5
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	Quality of thesis layout. Layout fulfils the requirements of the Regulations for master thesis preparation and defense, correct layout of tables, figures, references.
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Each item above is evaluated on the following scale, as applicable: 5 = the thesis meets all the requirements, 4 = the thesis meets almost all the requirements, 3 = a lot of the requirements are not met in the thesis, 2 = the thesis does not meet the requirements.
Additional comments: 

The thesis is addressing relevant business problem and selected research methods are relevant as well. Still I believe the thesis should be rather graded as GOOD, not EXCELLENT since some concerns are still in place: 

· In my opinion, discussion of customer funnel lacks the initial stage of marketing-driven awareness. Author sees the Music Streaming services usage process from infrastructural perspective (e.g. having a smartphone and internet connection), but I believe marketing funnel should be discussed in more details (awareness, consideration, preference etc) in addition to the infrastructural approach

· Speaking of industry stakeholders author surprisingly is not considering Content Producers (e.g. singers and film makers) and Major Labels (e.g. Universal Music Group, Sony Music Entertainment) as industry stakeholders. This could result in omitting some of adoption barriers which are created by this stakeholders and could be addressed only by them, not by Music Streaming Services 
Master thesis of Maksim Bobrov meets the requirements of the Master in Management program, and according to the reviewer’s opinion deserves a good (B) grade, thus the author can be given the desired degree.
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