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	Justification of the topic choice. Accuracy in defining the aim and objectives of the thesis. Justification of the topic choice; accuracy in defining the aim and tasks of the thesis; originality of the topic and the extent to which it was covered; alignment of the thesis’ topic, aim and objectives.
	5
	4
	3
	2

	Structure and logic of the text flow. Logic of research; full scope of the thesis; alignment of thesis’ structural parts, i.e. theoretical and empirical parts.
	5
	4
	3
	2

	Quality of analytical approach and quality of offered solution to the research objectives. Adequacy of objectives coverage; ability to formulate and convey the research problem; ability to offer options for its solution; application of the latest trends in relevant research are for the set objectives.
	5
	
	3
	2

	Quality of data gathering and description. Quality of selecting research tools and methods; data validity adequacy; adequacy of used data for chosen research tools and methods; completeness and relevance of the list of references.
	5
	4
	3
	2

	Scientific aspect of the thesis. Independent scientific thinking in solving the set problem/objectives; the extent to which the student contributed to selecting and justifying the research model (conceptual  and/or quantitative), developing methodology/approach to set objectives.
	5
	4
	3
	2

	Practical/applied nature of research. Extent to which the theoretical background is related to the international or Russian managerial practice; development of applied recommendations; justification and interpretation of the empirical/applied results. 
	5
	4
	3
	2

	Quality of thesis layout. Layout fulfils the requirements of the Regulations for master thesis preparation and defense, correct layout of tables, figures, references.
	5
	4
	3
	2


Each item above is evaluated on the following scale, as applicable: 5 = the thesis meets all the requirements, 4 = the thesis meets almost all the requirements, 3 = a lot of the requirements are not met in the thesis, 2 = the thesis does not meet the requirements.

Additional comments: 

The goal of current study is to identify the factors that affect brand equity of Russian retail banks among younger audience. Additionally, key models of customer-based brand equity and its assets have been analyzed, along with study specificity of the application of brand equity concept in services and in retail banking. 

Topic actuality and research goal both are clearly defined and justified, the objectives are also consistent and coherent with the goal. In theoretical part author presents an analysis of current


In general the work gives an impression of a complete and logical study. The thesis consists of  three chapters that are closely interconnected as they follow the objectives stated in the introductions.

The diploma project is a topical study of the problem studied at a good theoretical level.
Theoretical significance of the research results consists in the development of theoretical and methodical provisions  of applying customer based brand equity’s concept  in the banking sphere. 
The strong points of  theoretical results are based on:
· Coherent and visible academic logic throughout the paper. The research follows deductive reasoning and top-down approach from the literature review to the findings discussion and to the conclusion.

· Strong academic literature review, combining the brand equity conceptualization and definition with the measurement model discussion, including the settings of the service and banking sector industry.
·  Clear and coherent empirical part flow, with traceable and evident research logic.


The thesis has  practical results.  Managerial recommendations for improving competitive positions of existing banks and of those interested in entering the market and the youngsters niche have been proposed. The author implemented an extensive, three-level discussion of managerial implication based on bank types, brand equity factors and age group finding using a combination of academic discussion and cases.
Nevertheless, there are also several critical comments and questions to the author:
1) The choice of the model, though justified with supporting arguments, may be subject to additional discussion as there exist a number of different models of brand equity measurement.

2) Sample size (104) is relatively modest, though can be considered generally adequate for a niche research.

3) As the research focuses on a particular generation, its findings are niche and may not be directly transferrable to a broader audience.

At the same time, these remarks do not cancel the merits of the thesis. On the whole, the proposed thesis  carries creative, individual approach character.
     Master thesis has neat appearance and makes a positive overall impression. All the figures and tables of the thesis have sources and references.
Master thesis of Donat Dzhamaev meets the requirements of MIM program, and according to the reviewer’s opinion deserves an “excellent (B)” grade, thus the author can be given the desired degree.
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